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Introduction
This book is a collective effort to share stories from 
Charlotte’s history by analyzing historical graphic design 
artifacts from the city. This project aims to illuminate a wide 
range of design styles, designers, and works.



2012
1996

Hmong Photo Project
from The Charlotte Observer
June 2, 1996
Nancy Lor

  During the Vietnam War, tens of thousands of Hmong people were recruited 
by the CIA in the fight against Communism. This war was known as the Secret 
War (Yang, 2008, p. 238). After the USA withdrew from the war in 1973, 
however, they left the Hmong behind, and a mass genocide and exile of the 
Hmong people was initiated by the newly Communist Laos and Vietnam 
governments.  While many stayed and fought the persecution and onslaught, 
some were forced to flee to neighboring countries— particularly Thailand— 
crossing the Mekong River and taking refuge in severely overcrowded camps 
(“PBS - The Split Horn: The Journey,” n.d.). It was only several months later 
that the USA came back to slowly relocate these refugees to North America. 
One of the most popular relocation areas for the Hmong people was North 
Carolina (Duchon, D., & Wilson, 2007, p. 157).
  To celebrate their heritage and welcome these immigrants, Irwin Avenue 
Open School, a school in Charlotte that specialized in teaching English as a 
second- language, started a Hmong Photo Project in 1996. Courtesy of the Light 
Factory, a photo arts center, Hmong children were loaned automatic cameras 
to take home and document their daily lives. Through this project, the children 
who were struggling to both keep their traditional roots and assimilate into 
American culture were able to better connect and tell the stories of their 
trauma- stricken families while feeling welcomed to the community.

Image Sources:
https://www.newspapers.com/image/623987392
https://www.newspapers.com/image/628022311
https://www.newspapers.com/image/628038629/

References:
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2011

"A City of Optimists"
CATS Transit, 25th St Station
~ 2011
Tyriek Johnson

"An isolated plot in proximity to a large rail yard and various industrial 
properties, juxtaposed with the growing development of the nearby NoDa art 
district." Sharon Dowell, an artist who uses a select color pallet used 
mandarin, kiwi, teal, and gray mosaic tiles, to enhance the 400 feet of wall 
along the switchback ramps and stairs winding up to the 25th St CATS 
(Charlotte Area Transit System) light rail station in Charlotte, NC. There are 10 
mosaics in total - five of them are on the south ramp and the other five on the 
north ramp, both mirroring each other.  With the carefully planned designs on 
the ramp walls   the colors extend upward onto sections of standard fencing 
above her mosaics, engaging riders as they approach the platform. The metal 
parts of each standard bench are also painted in light tones, tying the 
platform art with the wall art and continuing the color theme throughout the 
station. Within the glass windscreens, Dowell delivered outlines of Charlotte 
zone inhabitants in dark, pink, and orange. Her dark and white metal cladding 
on the canopy columns proceeds Dowell`s recognizable theoretical designs 
determined from engineering and development.  

Resources:
https://charlottenc.gov/cats/transit- planning/art- in- transit/completed- 
projects/Pages/ble- 25th- street- station.aspx
https://www.sharondowell.com/resume/
https://coaa.charlotte.edu/faces/sharon- dowell

2003
The Lesbian & Gay Community Center 
Opening Weekend Program
February 2, 2003
Andee Diaz

This program includes an overview of the 
organization, a calendar of events, staff 
biographies, and more. This community center 
serves a welcoming space for Lesbian, Gay, 
Bisexual and Transgender Community of 
Charlotte NC.

This Community Center aims to provide a 
home for the LGBT community and access to 
resources and activities to empower 
individuals and promote community and 
acceptance. Throughout the program there 
are other advertisements regarding the LGBT 
community and Human rights advocacy.

The program shows imagery of the structure 
of a building with the use of line art and a 
rainbow roof to represent the pride flag. The 
use of typography is a light sans serif typeface 
that expresses a happier tone to connect with 
the welcoming community the program wants 
to communicate to the audience.
The main color palette of the program is black 
text with a contrast of pink to make the 
change of subheadings stand out.

Resources:
https://lib.digitalnc.org/record/105851? 
ln=en#? c=0&m=0&s=0&cv=3&r=0&xywh=- 
386%2C- 306%2C7694%2C4675

2001

May 5th, 2001
Sydney Moses

This is an event program for Charlotte Pride in 2001. It includes 
event calendars, sponsor information, and biographies of the 
performers for the event. This year, 2001, was the first Charlotte 
Pride held at Marshall Park in Uptown Charlotte. The events 
were held at the park until 2005.

This program features the first Charlotte Pride logo at the top of 
the program's front page. This logo is a simple depiction of the 
Charlotte cityscape in rainbow colors, referencing the pride flag.

Charlotte hosted picnics and other events for LGBTQ 
celebrations, but it was the Triangle of North Carolina which 
started popularizing Pride marches. Durham organized the NC 
Pride March in 1986, along with a festival, which would become 
annual events mostly hosted in the Triangle.

Charlotte Pride was the result of several years of Charlotte not 
hosting an annual pride event. Community members felt they 
weren't as visible or appreciated as LGBTQ members of other 
cities, despite Charlotte's growth. Hosting an annual pride event 
was a way to empower themselves and celebrate the lives of 
LGBTQ people in the city.

Resources:
https://lib.digitalnc.org/record/105850? ln=en#? 
c=0&m=0&s=0&cv=0&r=0&xywh=- 1239%2C0%2C6049%2C5286

https://charlottepride.org/history/20years/

The Official Guide to 
Charlotte Pride 2001

1985

Cajun Queen Ad
Charlotteeats.Blogspot
1985
Manisa Vongnalath

  Opened in 1985 Cajun Queen is located in a 
100 year old house on East 7th St. The place 
features live jazz music and continues to serve 
menu items that have been around since the 
start. Also known for being haunted
   It opened during the countrywide trend by Sid 
Gottfried and New Orleans native Pat Freida. It's 
owned now by Robert Gottfried, Tim Freer and 
executive chef William Wessling.
  Even though there have been some changes to 
the logo since 1985. The ad features the 
restaurant's bold and playful logotype that can 
still be seen in their current logo today. They still 
market themselves as a new Orleans restaurant 
& Bar, but instead of "Every Saturday is a Mardi 
Gras." it's now "Everyday is Mardi Gras".
  The ad follows the 1980s design trend using 
big, blocky, bold text along with an illustrative 
component to balance out the texts.

Sources:
http://charlotteeats.blogspot.com/2013/06/cajun- queen- 1985.html
https://www.facebook.com/photo/? 
fbid=1667520940275328&set=the- cajun- queen- has- been- 
proudly- serving- charlotte- since- 1985- nestled- in- histori
https://www.cajunqueen.com/reviews/over- 30- years- old- 
charlottes- cajun- queen- is- more- than- just- another- theme- 
restaurant
https://www.charlotteobserver.com/charlottefive/c5- around- 
town/article236097668.html

2012

"Chicken Cops"
Bojangles Billboard Ad
~ March 2012
Richard Tran

In March, 2012,  Bojangles took over the ad- campaign scene with their new 
edition of characters … Chicken Cops. Chicken Cops was advertised on 
outdoors ads, online ads, radio ads, and TV ads to promote Bojangles 
superiority on their southern chicken and to call out those who plan to eat 
lowly chicken.

The Chicken Cops consisted two characters, known as Detectives Roadcross 
and Otherside. Right before uninformed consumers are about to take a bite of 
inferior chicken, these cops enter the scene and and shout the popular 
catchphrase, "Chicken Cops. Don't Move." to "protect what's served."

This advertisement would be broadcast during sports events, such as NCAA 
basketball and NASCAR races. Keeping the southeastern public in check to 
consuming their delicious boneless chicken options.

Resources:
https://www.qsrmagazine.com/news/bojangles- hires- chicken- cops- ad- 
campaign
https://www.nrn.com/archive/bojangles- rolls- out- new- ad- campaign
https://adsspot.me/media/prints/bojangles- restaurants- justice- 
55d347f69da9

2003

Civil Rights: History and Legacy Levine Museum
Sit- In Reunion
January 27th, 2003
Anthony Jefferson

This Pamphlet was a summary for 2003 Sit- In 
Reunion Event presented by the Levine 
Museum. The event gave summaries on 
various instances of Civil Rights protest and sit- 
in events where African American communities 
came together in public places across the 
Charlotte- Mecklenburg area and the rest of the 
Carolinas to protest segregation and their civil 
right to sit and go where they please.

Resources:
https://lib.digitalnc.org/record/21458? ln=en

1988

Lifestyle- Fashion Article
The Charlotte Post 
1988
Corina Hellmer

Sources:
https://newspapers.digitalnc.org/lccn/sn88063138/1988- 10- 
13/ed- 1/seq- 15/
https://www.thecharlottepost.com/

1965

The Rolling Stones concert flyer
Brian Pinder

Sources: 
https://www.einnews.com/pr_news/532694025
/avid- concert- poster- collector- announces- 
search- for- original- 1965- rolling- stone- globe- 
concert- posters- for- 3- n- c- shows

https://www.youtube.com/watch? 
v=7dcxfLr2LLE

https://www.youtube.com/watch? 
v=VvPe5y241dg

1992

New Spirit – A Publication of Spirit Square
October 1992
Noah Atwood

“New Spirit” is a former newsletter from the Spirit Square Center for the Arts that 
was meant to highlight all of their upcoming events for the month. The publication 
lives up to its claim of being a home for “all the arts,” as it includes information 
about music, movies, theater, dance, and visual arts.

The cover highlights guitarist Leo Kottke, and includes information about an 
upcoming concert below his picture. The picture is surrounded by graphic 
elements like dots and x’s, which was an appropriate style of design for the time. 
The elements nicely fill the negative space surrounding the picture and title 
without being distracting. The pink and dark purple color scheme connect the 
shapes to the picture, and the background is a contrasting tan/orange color, with 
important information is highlighted with a bright orange to help it stand out more.

The sans serif and script font combo used on the title was a common, now often 
looked at as nostalgic, style of type in the 1990’s. There is a clear hierarchy on the 
cover as well as inside of the newsletter, which includes illustrative and graphic 
elements that compliment the style of the front.

Resources:
https://lib.digitalnc.org/record/21414? ln=en
https://www.blumenthalarts.org/news/detail/farewell- to- spirit- square
https://findingaids.charlotte.edu/repositories/4/resources/483

“Charlotte’s Only Home 
For All The Arts!”

The Charlotte Post is a weekly newspaper focused on 
African American beauty, fashion, news, entertainment, 
and more.  The clipping I have selected is centered in 
fashion trends in the African American community in the 
late 1980s. The photography included in this spread 
highlights the context of the article, as they provide 
representations of the clothing in style during that period. 
It is interesting to compare the style of individuals in the 
past and see how they have impacted the style of the 
present. There are minimal color aspects of the article, 
however, the contrast of the clothing items in the 
photographs still highlights the common fashion trends 
and its characteristics. There is a sense of hierarchy, with 
the photographs taking up half of the spread emphasizing 
its importance in relation to the context.

On their 2nd North American Tour, The Rolling 
Stones performed three shows in North Carolina. 
One in Greensboro, Raleigh and Charlotte. This 
poster, created by Globe Poster in Baltimore, 
Maryland, advertises the concert on November 15, 
1965 at the Charlotte Coliseum which is now 
known as the Bojangles Coliseum. For their 
opening acts, The Rolling Stones had two 
pioneering African American singing groups, The 
Vibrations, and Patti (Labelle) and the Blue Belles. 
The Rolling Stones were big fans of the blues 
genre so it wasn't out of the ordinary to have these 
artist open for them, however when you also think 
about the pollical climate of 1965 with the civil 
rights act firmly in motion, for an international 
group as big as them to acknowledge and give a 
platform to these artist speaks tremendous 
volumes.

1961

1932

The Stork Restaurant 
Charlotteeats.Blogspot
1961
Justin Callahan

Hill's Charlotte City Directory
Charlotteeats.Blogspot
1932
Marcos Diaz

This is a 1932 City Directory Containing an Alphabetical Directory of 
Business Concerns and Private Citizens, a Telephone Directory 
Arranged Numerically, a Directory of Householders, Occupants of 
Office Buildings and Other Business Places, Including a Complete 
Street and Avenue Guide. This looked very different than other 
directories, this particular one also shows the history of the city, 
showing the population growth, the expansion of the city, historical 
buildings, this is used to promote people to live there.

Sources:
https://lib.digitalnc.org/record/25429? ln=en

This is a 1961 promotional flier the Stork Restaurant Group's third location, Stork Freedom 
Village.

The Stork was one of the most popular eateries in Charlotte throughout the 1950s and 1960s. 
Before the end of their reign, the restaurant group would have four locations, each one a little 
different from the others, yet all with food "for the discriminating" and "at reasonable prices!"

The promotional material for the Freedom Village Stork features the brand's logo and ambassador 
Mr. Stork, being interviewed by then local newsman Bob Bean. Throughout the interview, Mr. Stork 
boasts about all the unique features of his new location. A coffee shop, a global menu, an event 
space, and the "Esquire Room," a dining room for men.

The advertisement relies on illustrations to give customers a sneak peek of the restaurant's 
interior. It also uses blocks of color that mimic the colors of the dining room. It reads like a typical 
interview and uses a san- serif (maybe Futura?) for the speaker's name and a typical newspaper 
serif for their responses. The bottom of the page features the "Stork Crest" as well as the name of 
the new location in a script font, followed by a brief summary of the new locations highlights.
Resources:
http://charlotteeats.blogspot.com/2011/10/stork- restaurants- hall- of- fame- eateries.html
http://btmemories.com/articles/people/bob_bean/bob_bean.html
https://infoweb- newsbank- com.eu1.proxy.openathens.net/apps/news/openurl? ctx_ver=z39.88- 2004&rft_id=info%3Asid/infoweb- newsbank- 
com.eu1.proxy.openathens.net&svc_dat=WORLDNEWS&req_dat=B57067F3D06C442A9A1551B88166406E&rft_val_format=info%3Aofi/fmt%3Akev%3Amtx%3Actx&rft_dat=document_id%
3Aimage%252Fv2%253A11260DC9BB798E30%2540WHNPX- 15E24FCDADBCFA2F%25402437998- 15E34736566907FA%254072- 15E34736566907FA%2540/hlterms%3Astork

2012

from Q- notes newspaper
July 21 - Aug. 3, 2012
Briana Branch

This newspaper article comes from QnotesCarolina, an LGBTQ arts, 
entertainment and news publication based in Charlotte, N.C. In the summer 
of 2012, the newspaper reported census data showing the growing volumes 
of same- sex households within various Charlotte suburbs. The article goes 
into further detail regarding East Charlotte as the neighborhood with the 
highest number of same- sex households. Accompanying the article is a map 
of Mecklenburg County as well as a pie- chart to reflect the different 
neighborhoods. The data reported helps reflect the progressiveness of LGBT 
families within various parts of the city.

Resources:
Q- notes. (Charlotte [N.C.]) 1986- current, July 21, 2012, Image 8 · North 
Carolina Newspapers (digitalnc.org)

The Queen City Count

Scorpio Night Club 
Advertisement
By Caitlin Van Voorhis

Scorpio is a night club that was founded in 1968 by Marion Tyson and 
her husband Floyd Tyson, as  a safe haven for people in Charlotte’s 
LGBTQ+ community. During the time of its opening, there was a lot of 
negative stigma to being openly gay in public. However, once Scorpio 
opened its doors, it created a place for people in the LGBTQ+ to 
comfortably and safely be themselves. The driving motivation to open 
the bar, according to the bar’s second owner, Donald O’Shields, was 
because the couple had friends that were also gay, and “they listened to 
their friends,” (Comer & Editor, 2014) when most bars at the time didn’t 
take the gay community into consideration.

Resource:
https://clclt.com/charlotte/stonewall- and- the- riots- that- 
changed- the- world- even- this- sleepy- southern- 
town/Content? oid=3433763

1951

Exploring old Mecklenburg, James Alan Stenhouse, 1552.
1951
Joel Clarke

Map made by James Allan Stenhouse in 1951. Was supposedly 
originally from Exploring old Mecklenburg but I can't find the full 
document online. This map was found in the special collections 
section of the Atkins Library at UNC Charlotte.

The map depicts the Entirety of Mecklenburg country at the 
time of its making as well as parts of surrounding counties. It 
also shows general borders of cities and towns such as 
Charlotte and Concord. In addition there are all the major 
highways and roads in the area with names and markers. There 
is a mile marker under the title as well as markers on the border 
to help with scale.

Photograph by Joel Clarke

Resources:
https://library.charlotte.edu/visit- study/rooms- spaces/special- 
collections
https://fourthwardclt.org/fourth- ward- houses/the- golden- age- 
recollections- from- a- childhood- in- fourth- ward/

A Map of Historic 
Mecklenburg and 
Lands which were 
once a part thereof

1955

November 28th, 1955
UNC Charlotte Special Collections
Sydney Moses

Duke Energy is headquartered in Charlotte, N.C. The birthdate of the 
company is considered to be April 30th, 1904, when Catawba Power 
Company's Catawba Hydro Station began operations. Duke Power Company 
merged with PanEnergy in 1997, forming what is now known as Duke Energy.

Over a century ago, James B. Duke organized the movement that built a 
system of lakes and dams along the Catawba River in order to generate 
electricity in the Carolina Piedmont.

Charlotte is the center of the Carolina Piedmont. In the 1900s, the city 
continued to grow and expand. Therefore, the need for an increased 
production of power also began to increase. This graph expresses the 
potential increase in business for the Carolinas. According to the graph, the 
Piedmont Carolinas demand for Electric Service was at a substantially higher 
amount rate than the rest of the United States.

Resources:
https://www.duke- energy.com/our- company/about- us/our- 
history#:~:text=April%2030%2C%201904&text=Catawba%20Power%20Compa
ny's%20Catawba%20Hydro,the%20birthdate%20of%20Duke%20Power.

https://www.duke- energy.com/our- company/about- us

Watt's Ahead Duke 
Power Company Graph

1930

Grady Sign Co. 
UNC Charlotte Special Collections
1930
Justin Callahan
This is an advertisement for the Grady Sign Company found on the front cover of a 1930 Charlotte, 
NC City Directory.

The Grady Sign Company was one of the first full- service sign shops in Charlotte, NC. Ernest D. 
Grady opened the business in 1910. Not only was Grady skilled in the art of vernacular lettering, 
sign painting, and silk screening, but he was also at the forefront of neon technology in the 
Carolinas in the 1920s.

Ernest D. Grady produced over 150 signs in the greater Charlotte area during his career for 
notable clients such as the Selwyn Hotel, Ford, and the Charlotte airport. Most notably, Grady 
made the sign for Ratcliffe's Florist in 1929, which still exists today.

Though he is merely a footnote in Charlotte's history, Grady was an incredible designer and artist 
during his time and even had some of his sign art displayed at the Philadelphia Museum of Art!

Resources:
https://infoweb- newsbank- com.eu1.proxy.openathens.net/apps/news/document- view? 
p=WORLDNEWS&t=pubname%3A11260DC9BB798E30%21Charlotte%2BObserver/year%3A1979%211979/mody%3A1007%21October%2B07&action=browse&year=1979&format=image
&docref=image%2Fv2%3A11260DC9BB798E30%40EANX- 15FAAD6D7787EBBA%402444154- 1605D75B6648B8CF%4068&origin=image%2Fv2%3A11260DC9BB798E30%40EANX- 
15FAAD6D7787EBBA%402444154- 1605D75B6318A63A%400
http://www.signartsign.com/history/

1952

Your Queen City
prepared by the League of Women Voters, 1952
from J. Murrey Atkins Library Special Collections
Nancy Lor

In the wake of the Women's Suffrage Movement and the ratification of the 19th amendment in 
1920, the League of Women Voters was formed. The League of Women Voters is a nonpartisan 
political organization whose mission is to improve the government by educating and 
encouraging active participation in the political process ("About," 2021). When the 
organization began assembling in Charlotte in 1947, one of their first projects was to work at 
understanding the state of governance in the growing urban city. For five years, the League of 
Women Voters of Charlotte worked closely with public officials and representatives of special 
agencies to create a survey of how Charlotte citizens lived and were governed (League of 
Women Voters, 1952). After the research, a small book was published to inform and educate 
the locals of Charlotte about their government.

References:

About. (2021, June 17). League of Women Voters of Charlotte Mecklenburg. 
https://my.lwv.org/north- carolina- state/charlotte- mecklenburg/about

Clare, R. (2009). Resisting “the Doldrums”: The League of Women Voters in North Carolina in 
the 1950s. The North Carolina Historical Review, 86(2), 180–207. 
http://www.jstor.org/stable/23523450

League of Women Voters. (1952). Your Queen City. League of Women Voters.

1942
WW2 Ration Book
Brian Pinder

After entering WW2, food and 
sugar began to see major 
shortages alongside things like 
rubber, metal and clothing. The 
U.S. government created a 
system of ration books for the 
American citizens at home in 
order to fairly distribute the 
scarce supplies.

Sources: UNCC Special 
Collections
https://www.nationalww2museum
.org/students- teachers/student- 
resources/research- starters/take- 
closer- look- ration- books

1980

The New Brass Rail Bar
1980
Marcos Diaz

The New Brass Rail gay bar opened up around 1980. Their ad was 
issued on the Whatever series booklets that that would print a new 
issue every 2 weeks. The owners would advertise the the bar as a 
friendly Bar and would welcome anyone in. Most of their ads are drawn 
and printed unlike other bars.   The bar went through harsh years by 
law enforcements, targeting them most of time.

1979

By Caitlin Van Voorhis

Whatever #48 Zine Cover

Sources:
https://qnotescarolinas.com/family- struggle- 
and- solidarity- in- charlottes- gay- bar- scene/

https://clclt.com/charlotte/queer- city- after- 
dark/Content? oid=2141367

https://qnotescarolinas.com/gay- bars- and- 
clubs- a- look- at- charlottes- history/

1998

"The Showdown at  
Charlotte Motorway"
Nascar 50th Anniversary Magazine Batman vs. Joker: Showdown at Charlotte
1998
Tyriek Johnson

The 1998 UAW- GM Quality 500 was the 28th stock car race of the 1998 
NASCAR Winston Cup Series season and the 39th event in the series’ history. 
The competition was held on Sunday, October 4, 1998, at Charlotte Motor 
Speedway, a 1.5- mile quad- oval in Concord, North Carolina.  As part of Ford 
Credit’s advertisement for this event, they decided to partner up with Warner 
Bros and DC Comics to release a magazine for Nascars’ 50th anniversary 
picturing two of their most recognizable character, Batman and The Joker, 
going head- to- head on the Charlotte Motor Speedway. As part of the joint 
promotion with DC Comics/Action Performance, Dale Jarrett’s #88 Quality 
Care Service/Ford Credit Taurus had a unique paint job with a Batman design 
while his teammate Kenny Irwin’s #28 Texaco/Havoline Taurus had a Joker 
theme. The unique Batman and The Joker paint schemes were also made to 
be featured on merchandise for Jarrett and Irwin, drivers for the Robert Yates 
Racing team,  and also as collectible die- cast, clothing, and souvenir 
products.

Resources:
https://picclick.com/Vintage- 1998- CHARLOTTE- MOTOR- SPEEDWAY- 
Nascar- Program- Racing- 155005853255.html
https://youtu.be/dpCjt9etCEs
https://www.theautochannel.com/news/press/date/19980822/press01
6182.html

YouTube

1965

3rd Annual Labor Day 
Family Picnic 
Atkins Library Special Collection  ( WBT Records )
1965
Manisa Vongnalath

This cover was made for the 48th edition of the "Whatever" LGBT community 
zine. The whole cover is hand illustrated and hand scripted, which makes this 
design rather well detailed. The text of the title is made to look like a stone arc 
in the background, and the attention to detail still makes the text appear as 
stone while still being easily legible. The main focus of the cover is placed on 
the two woman figures in the front, with three loyal looking beasts that stand by 
their sides. Both of the women in the cover are wearing a minimal amount of 
clothing. The style of their attire seems akin to the stereotype of attractive alien 
women from another world, reminiscent of sci- fi characters like Barbarella, 
Queen of the Galaxy (Vadim, 1968) and Thuvia, Maid of Mars (Burroughs, 
1972). The beasts that stand beside the women look very reptilian in nature, but 
without seeing more than just their heads, it's hard to see what exactly the 
beasts could be.

Picture References:

Thuvia, Maid of Mars https://www.mycomicshop.com/search? TID=36432407
Barbarella, Queen of the Galaxy https://www.imdb.com/title/tt0062711/
The Empress https://therhetoricofmagic.com/tarot/the- empress/

1984
1110 WBT The Hello Henry
1984
Anthony Jefferson

"A compendium of helpful hints revealing & 
ravishing recipes, plus plenty of poetic 
paradisiacal pleasures & overall foolishness." 
This booklet was created by the WBT Radio 
Station and the radio host/broadcaster Henry 
Boggan, the booklet consist of 24 pages filled 
with iconic/memorable comments, recipes, and 
photos that came out of Henry's evening call- in 
show “Hello Henry”.  All the included material 
came from Henry himself and many of the 
listeners that tuned into his show from across 
the east coast.

Resources:
http://www.btmemories.com/articles/artifacts/a
rtifacts_home.html

http://btmemories.com/articles/people/henry_b
oggan/henry_boggan.html

1989

"Profiles of Women Hidden 
From History" 
UNC Charlotte Women's Studies Program
1989
Corina Hellmer

Sources:
https://lib.digitalnc.org/record/105497? ln=en#? 
c=0&m=0&s=0&cv=0&r=0&xywh=- 
914%2C376%2C1827%2C1110
https://womensandgenderstudies.charlotte.edu/
https://feminist.org/resources/feminist- chronicles/the- feminist- 
chronicles- 2/part- ii- 1989/
https://www.usnews.com/news/the- report/articles/2017- 01- 
20/timeline- the- womens- rights- movement- in- the- us

UNC Charlotte's Women and Gender studies program has been around
since the early 1970's, with the field progressively growing. In 1989, 
UNC Charlotte's Women studies program collaborated with 
International Women's Day Council and the North Carolina Humanities 
Council to produce an issue highlighting the profiles of women lost in 
history. This issue showcases the discrimination against women 
throughout generations, and highlights the importance of getting 
involved to end discriminatory actions against women.

I chose to focus on a specific illustration that I found intriguing in the 
issue. The illustration to the right was chosen as 1989's conference
t- shirt design. I found the boldness of strokes incorporated to 
emphasize the empowering message behind the overall design. The 
commonly recognized symbol for women is seen inside the bold outline 
of a woman, slowly fading away. The outline itself incorporates the logo 
used to the International Women's Day Committee, emphasizing the 
collaboration and intention of the work. It is a simple black and white 
design, yet still holds so much meaning regarding the past, present, and 
future of women both in Charlotte and internationally.

1982

1982
Joel Clarke

Map of Carowinds from 1982. the Design was made by Taft 
Attractions. This map is not 1:1 scale, but takes more of an 
illustrative approach. It appears to be drawn with ink and 
watercolor. It shows large park attractions to attract and show 
guests what the park has to offer, and how to get there.

The main 9 areas of the park stand out in the hierarchy, with a 
title in a white bubble and an illustration of people to go with it. 
Other than that there are smaller titles for each attraction and 
building/vendor.

Resources:
https://cpfoodblog.com/park- food- guides/carowinds- dining- 
guide/carowinds- historical- maps/

Carowinds Park Map

1985
from Charlotte Opera Association Super
~1985
Briana Branch

In 1985, The Charlotte Opera Association expanded their season to present 
four different opera productions. With the decision to quadruple the opera 
season, Cullie M. Tarleton, President of the Charlotte Opera Association, 
called on the help of the Charlotte community to provide funding to cover the 
growing production cost. Various businesses within the city contributed to the 
1985-1986 Opera season by designing advertisement geared towards music 
and theatre to be featured in their publication for the season. The companies 
ranged from IBM, Belk and many local Charlotte businesses showcasing the 
city's willingness to support the arts community

Resources: Charlotte Opera Association Super

Charlotte Opera Association
- Season '85-'86

1993

UNC Charlotte 
Undergraduate and 
Graduate Catalog 
UNC Charlotte 
1993-1995
Corina Hellmer

Sources:
https://lib.digitalnc.org/record/33614? ln=en#? 
c=0&m=0&s=0&cv=0&r=0&xywh=193%2C182%2C1479%2C899
https://chancellor.charlotte.edu/about- unc- charlotte/history

1949

WBT Radio, Day  and 
Night Audience Maps
WBT Radio, BMB (Broadcast Measurement Bureau) Station Audio Reports
1949
Tyriek Johnson

WBT is a commercial AM radio station that broadcasts to the Charlotte 
metropolitan region as well as sections of North and South Carolina. It was 
one of America's original radio stations, having been licensed on March 18, 
1922. The station broadcasts a news/talk programming on WBT- FM (99.3) 
and the digital subchannel co- owned by WLNK radio. Urban One is the owner 
of WBT, with studios and offices located just west of Uptown Charlotte on 
West Morehead Street, co- located with the city's CBS television station. 
However, in 1946 the first BMB (Broadcast Measurement Bureau) Station 
Audio Reports were published. The study was analyzed by a mail- ballot 
technique to figure out the number of nights a week and days a week each 
station was listened to. The mail ballot was sent out to All urban, village, and 
farm radio populations of each county that was surveyed. Through a scientific 
cross- section of families that represented all income groups, family sizes, 
telephone and non- telephone homes, and other factors, the data was 
collected.

Resources:
UNC Charlotte J. Murrey Atkins Special Archive
https://www.ncpedia.org/anchor/wbt- charlotte- golden- age
https://www.wbtv.com/story/10534534/an- essay- a- look- back- over- the- 
last- 60- years/

1973

Ivey's Print Advertisment
livemallsblog
1973
Manisa Vongnalath

  Ivey's department store contributed to the booming retail and 
fashion industry of Charlotte providing both upscale stores and 
diners in one place. The store brought in people from over the 
nation into charlotte. Due to its popularity, Ivey’s was able to grow 
it’s stores throughout the Carolinas and into Florida. Even though 
the department store no longer exist the building is still preserved 
and present till today. It stays apart of charlotte history and puts 
emphasis on charlotte’s ever evolving retail industry.

The advertisement reflects on the fashion scene in charlotte at that 
time, bringing people the latest fashion trends from different parts 
of the world. Ivey’s allowed consumers to be  fully informed with 
what’s trending but also provide the pricing of items so consumers 
know what they’re getting into.  Plaid was brought by Scottish 
immigrants who settled in the U.S, but was not popular until the 
1970’s. Ivey’s showcase its available Corduroy pieces. During the 
1970s was when the corduroy textile was at its peak and was often 
worn as a symbol of anti- establishment and has many influence on 
famous figures such as the Beatles and Pablo Picasso.

Sources:
https://www.livemallsblog.com/2004/12/iveys- archive.html
http://retroclt.blogspot.com/2014/07/looking- back- iveys- 
department- stores.html
https://www.youtube.com/watch? v=yhrYt194Sog
https://www.ncpedia.org/iveys- stores
https://us.gloverall.com/blogs/journal/history- of- corduroy
https://startupfashion.com/fashion- archives- history- plaid/

1982

Ivey's - 1982
Magazine Ads
~ 1982
Richard Tran

With cotton being a high- demand product in the Charlotte area, it attracted a 
lot of visitors who were looking to stay within the area. This brought an 
opportunity for business to start and prosper, capitalizing on this material. In 
the 1900s, Joseph Benjamin Ivey was amongst the folks who took this 
opportunity and started his business called Ivey's. Ivey's first started off as a 
small dry goods store and later evolved into a chain of department stores that 
began selling high- end clothing and hardware. Ivey's was such a high- end 
store that people considered it "first class." Ivey's department store was built 
in 1924,  located at the intersection of N. Tryon Street and West 5th.

These 1982 Ivey's ads showcase the reason why Ivey's is in a different league 
compared to the other department stores. The overall composition consists of 
typography and photography. With their model being the placed in the rule- 
of- thirds, giving the entire composition an attractive aesthetic. Along with the 
attraction, the models are never looking towards the camera and have a 
sense of determination and boldness with their body expressions. With the 
rest of the space, a small section is dedicated to the description of the fit that 
the model is currently wearing.

Resources:
http://charlotteads.blogspot.com/2011/02/iveys- 1982.html
https://www.wikiwand.com/en/Ivey%27s
https://www.ncpedia.org/iveys- stores

1962

~1960

Richter and Cochran Inc. 
Carolina's Pride brand Peaches
theLabelMan
~1960
Caitlin Van Voorhis

Richter and Cochran Inc, or more currently known as Richter and 
Co., is a "family- owned and family- grown" (Richter and Company, 
2022) fruit distribution company based in Charlotte NC that is 
comprised of a "Family of Farmers" (Richter and Company, 2022) 
that ship fresh produce throughout the US, Canada, and Mexico. 
Although the company itself distributes more than just peaches, 
\its because of their founder, Moses Richter, that their company 
grew to eventually represent peach farmers from both the Eastern 
and Southern US. In fact, his title of "the Peach King" (Richter 
and Company, 2022) was coined because of how he was able 
to effectively market the peaches that he shipped. Once the 1970's 
rolled around, Richter's sons became the managers of the 
business, effectively expanding their business and introducing 
products like onions, peppers, berries, and watermelons to also 
be shipped along with their peaches.

Sources:
https://richterproduce.com/our- story/
https://richterproduce.com
https://thelabelman.com/products/carolinas- pride- brand- 
vintage- charlotte- north- carolina- peach- crate- label

Established in the golden age of radio, WBT began operating in 1920 by Fred 
Laxton, Earle Gluck, and Fred Bunker. The early days of WBT featured different 
types of programs ranging from story time for children, live orchestra, Sunday 
worships, “hillbilly” music, and more. With the golden age of radio coming to an 
end with the rise of television, WBT launched WBTV in 1949 in order to stay 
relevant in the entertainment industry. Throughout the years the radio station 
changed ownership, but that did not stop WBT radio station from growing. The 
radio station is still broadcasting daily local news today.

Labor Day was established in 1882 when workers organized a strike to march for 
better pay and work hours. It wasn’t until 1894 that a bill was signed by congress 
to officially turn Labor day into a national holiday that honors the working people 
in the U.S.

The Labor day family picnic invitation card uses big, bold, and contrasting type 
styles, which showcase modern elements with the use of mostly sans- serif 
typeface. During this time Max Miedinger had created the type Helvetica and it 
was heavily used across all branding and advertisements.

Sources:
https://www.ncpedia.org/anchor/wbt- charlotte- golden- age
https://www.wcnc.com/article/news/local/connect- the- dots/the- rich- history- 
behind- labor- day/275- b9b27e03- 2b35- 4bb8- 948b- 8bee0287a14c
https://www.dol.gov/general/laborday/history
https://www.hellocreativeagency.com/blog/design- through- the- decades- the- 1960s
https://www.envato.com/blog/retro- graphic- design- trends/
http://blog.ocad.ca/wordpress/visd2004- fw2020- 001- 
f/1960s/#:~:text=The%201960%27s%20birthed%20one%20of,designer%20Max
%20Miedinger%20in%201960

Carolina's Theatre 
March 1927
Posters/Flyers
~ March 7th, 1927
Richard Tran

During the times when theatre films were being presented in the United 
States of America, the Carolina Theatre opened in March 7th, 1927 at N. 
Tryon Street in Charlotte, NC. The opening of the theatre brought over 
thousands across the United States with its opening premiere of the silent 
film comedy, A Kiss in a Taxi. The construction of the theatre went for a more 
luxurious, leaving the audience in awe by its absolute beauty. With 
chandeliers, murals and exterior balconies, the Carolina Theatre brought 
admiration to other theatrical businesses in the world.

The Carolina Theatre at Charlotte hosted several live shows as well as films. 
Once even hosting Elvis Pressley in 1956. There was once a record- breaking 
achievement that was achieved at the Carolina Theatre of the movie, The 
Sound of Music, being played to nearly 400,000 people in the 1960s.

Resources:
http://charlotteads.blogspot.com/2008/11/carolina- theatre- march- 
1927.html
https://carolinatheatreclt.org/theatre/history/

1927

UNC Charlotte is a public university that was founded in 1946. Every
couple years, the department at UNC Charlotte composes a catalog
highlighting different aspects of the University. In the catalog, there
is information regarding courses offered, history of the university, 
financial information, etc. . The 1993-1995 issue consists of 525 
pages providing a resource to current and potential future students 
of the University.

The cover of the 1993-1995 catalog consists of interesting 
typography choice, effective design layout, and photographic 
depictions of students and the campus. Through the use of 
photography, the reader is provided with a direct representation of 
the school. The students posed together serves as a symbol of 
community and inclusion, while the photograph of the students 
learning symbolizes the opportunities UNC Charlotte provides. The 
overall layout of the cover is intriguing, with the text forming around 
the images included. Manipulation of type is what makes this 
composition interesting, as the "1" and "5" appear larger than other 
text creating hierarchy and an overall effective design. The word 
"catalog" also fits well in the layout, with the bold, serif typeface also 
creating hierarchy.

2009

July 26th, 2009
Sydney Moses

Amélie's is a restaurant that first opened in 2008 in the NoDa 
area of Charlotte, NC. As of 2022, they now have three locations 
in Charlotte and another in Rock Hill, South Carolina. According 
to their website, each location has a different "personality," and 
none have the exact same menu. The company is proud to 
support nonprofits such as Habitat for Humanity, Crisis 
Assistance Ministry, Sanctuary in the City, and NAACP/NAACP 
Empowerment Program.

In 2009, Amélie's was a new and exciting French inspired bakery 
and cafe in NoDa. Their website consisted of a dark background 
and lightly colored typography and graphics. In some instances, 
white outlines were used to make certain graphics pop, such as 
their logo and the expressive illustration of a woman and her 
dog.

The body- copy type utilized on the website seemed to be a 
sans- serif, easy to read typeface. The layout of the type on the 
"About Us" page is very spacious and airy, with a high contrast 
of black type on a white background.

Resources:
https://web.archive.org/web/20090726105117/http://www.amel
iesfrenchbakery.com/about
https://www.ameliesfrenchbakery.com/pages/about- us

Amélie's French 
Bakery Website 

TitleHill's Charlotte City Directory
Duke Power Company Ad
1952
Joy Evans

The Duke Power Company, now known as the The Duke Energy Corporation, is an 
electric power and natural gas corporation, currently headquartered in Uptown 
Charlotte, North Carolina. By early 1952, the Duke Power Company launched an 
add campaign emphasizing their role in economic development and community 
service in the Carolinas. The campaign featured a cheerful illustrated 
character, Reddy Kilowatt. Reddy has a lightbulb for a head and electric, 
lightening- bolt, arms. The Character was originally designed in 1926.

Title Hill's Charlotte City Directory itself contained a list of Business 
information, telephone directory, individual citizen info, household addresses, 
as well as map and street information within the Charlotte area. Within the 
book were advertisements of Charlotte based businesses.

https://www.duke- energy.com/our- company/about- us/our- history
https://northcarolinahistory.org/encyclopedia/duke- power- company/
https://www.amazon.com/Hills- Charlotte- Mecklenburg- County- 
Directory/dp/0364393122

2004

Nakato Japanese Restaurant 
Website Home Page 
2004
Joy Evans

https://web.archive.org/web/20040205164434/htt
p://www.nakato.com/
https://www.charlotteobserver.com/charlottefiv
e/c5- food- drink/article252308573.html

Nakato Japanese Restaurante and Sushi bar is a 
restaurant located in Charlotte near the 
university area. It was established in 1976 by 
the Nakato family. The restaurant has had a 
functioning website since the early 2000s. In 
2004 the home page displays basic information 
about the restaurant in blue text. A photo of the 
front of the business is displayed for viewers, 
along with the Nakato logo. To the left are links 
in yellow to food and alcohol info. The links 
themselves are hard to read against a white 
background.

Ad for the Stork Restaurants 

1962
Andee Diaz

This 1962 Ad advertises the Stork Restaurants 
located in Charlotte NC. There are multiple locations 
-- located on Independence blvd, Freedom Village, 
and Charlotte Coliseum -- of these stork restaurants 
that serve quality food at reasonable prices.

The ad features their signature mascot, the stork, 
and a calligraphic typeface in the title of the 
restaurant as well as the title for 'Diners' in "the 
Diners Club". The typeface throughout the rest of 
the ad is a simple, cleaner sans serif to make the 
rest of the contents of the ad legible.

Resources:
http://charlotteeats.blogspot.com/2011/10/stork- 
restaurants- hall- of- fame- eateries.html

1983
The Prospector [1983]
1983
Anthony Jefferson

"The Prospector is a 1983 year book for UNCC, 
the main subject matter for the yearbook 
consist of imagery showcasing the students 
and the university. On various pages you can 
see various events where students are moving 
in, studying, in class and much more.
Resources:
https://lib.digitalnc.org/record/28986#? 
c=0&m=0&s=0&cv=0&r=0&xywh=- 1672%2C- 
166%2C5595%2C3399

1979
WBCY-108
April 1979
Joel Clarke

This piece is from the WBCY-108 RADIO STATION. It was called WBCY from 
1978 to 1989. This was a promotional material for any age category to submit 
an entry of the hand out coloring sheet provided. The deadline for entering 
this contest was April 26, 1979. It featured 4 different age categories, from 6 
up to adult, and you could use any art materials you liked and could submit as 
many entries as you wanted. There was a cash prize for the winners and 
runners ups.
The Illustration that you could color was made from ink and appears to have 
been scanned onto the document where it was printed and distributed. The 
Typography uses bold sans serif fonts, with accompanying thick lines.

Resources:
Atkins Library Special Collections
https://atkinsapps.charlotte.edu/manuscript/ms0324

WBCY-108 Chicken 
Coloring Contest

1912

Map of H. L. McCrorey Property
1912
Marcos Diaz

McCrorey Heights, off Beatties Ford Road and Oaklawn Avenue just 
north of Johnson C. Smith University, is one of Charlotte's most 
historically significant neighborhoods. It was founded in 1912 by JCSU 
president Rev. H.L. McCrorey as a development of ranch- style 
suburban homes for Charlotte's African American educated elite.

1979

Sources:
https://lib.digitalnc.org/record/17842? ln=en#? 
c=0&m=0&s=0&cv=0&r=0&xywh=- 455%2C1276%2C4407%2C2363

https://mccrorey.historysouth.org/

1951

Park 'N Shop
Charlotteads.Blogspot
1951
Justin Callahan
This is a 1951 shopping ad for the Park 'N Shop grocery store in Charlotte, NC.

Charles Reid opened the first Park 'N Shop in Charlotte in 1950. His labeled his new business a 
"wonder store," and boasted super low prices and acres of parking. The use of the automobile was 
on the rise leading to an increasingly large number of mobile Charlotteans, so a spacious parking 
lot was a selling point to customers.

Reid eventually turned his one store into a chain of ten stores during the 1950s and 1960s. The 
last store closed its doors in 2004, but the building still remains and has been redeveloped into an 
office space.

Resources:
https://charlotteads.blogspot.com/search? q=park+n+shop
https://www.charlotteiscreative.com/remembering- park- n- shop/
https://www.wbtv.com/story/33261655/iconic- park- n- shop- sign- starring- in- tv- show/

Ivey's lingerie Ad
Charlotte Observer 

1960

1984
Joy Evans

Bar- B- Q King
1960
Andee Diaz

Bar- B- Q King is a family owned Drive- in 
restaurant that started up in 1959 and based in 
Charlotte NC. This fun little stop shop serves a 
variety of American favorites such as BBQ, fried 
chicken, etc.

This popular drive in still stands on Wilkinson 
Blvd and is still a family favorite to locals and 
Charlotte visitors. This restaurant works hard to 
provide quality food, cooking up to 25 pork 
shoulders, 180lbs of hamburger, and 200lbs of 
onions a day to serve to their hungry customers.

Resources:
http://charlotteeats.blogspot.com/2014/06/drive
- ins- 1950s.html
https://www.charlotteobserver.com/charlottefiv
e/c5- food- drink/article253395010.html

Ivey's was a department store located in Uptown Charlotte on Tryon, originally established in 
1900. Ivy's sold women's clothing, including lingerie, as see in this newsapaper add. Two 
illustrated women pose in their "Teddy Bare Temptations"  clothing. This particular edition of 
newspaper came out around peak valentines day season, February 12th. The Name of the 
clothing itself is in a sleek sans- serif. The name of Ivey's itself is in cursive

https://infoweb- newsbank- com.eu1.proxy.openathens.net/apps/news/browse- pub? 
p=WORLDNEWS&t=pubname%3A11260DC9BB798E30%21Charlotte%2BObserver&action=b
rowse&year=1984
https://www.wikiwand.com/en/Ivey%27s

2000

Dining by Fireflies - Unexpected
Pleasures of the New South
by Gerin Choiniere (Author), Ralph Van Dyke (Author), Junior League of Charlotte (Illustrator)
Published by the Junior League of Charlotte, January 1, 2000
Nancy Lor

  The Junior League of Charlotte, Inc. (JLC) is a non- profit organization of women committed to 
promoting voluntarism, developing the potential of women, and improving the community through 
providing support for local children and families in need, being a patron the arts, and advocating 
for education. They have been servicing and contributing to the Charlotte area since its 
establishment in 1926. Today, the organization has more than 1,600 members and accumulates 
over 15,000 hours of community service annually.
  In addition to their volunteer and advocate work, JLC also publishes books, often as a mean to 
raise funds for their endeavors. Some of their most successful published works are their 
cookbooks. Their latest published cookbook was "Dining by Fireflies - Unexpected Pleasures of the 
New South." The 287- page hardcover book contains 30 enticing menus, 300 mouth- watering 
recipes, innovative invitations and entertaining ideas, sidebars with easy to read ingredients, and 
full color photography.

Image Sources:
https://www.ebay.com/itm/185075563070? chn=ps&mkevt=1&mkcid=28

References:
https://www.jlcharlotte.org/our- history/
https://acrobat.adobe.com/link/track? uri=urn%3Aaaid%3Ascds%3AUS%3Af6124184- 524c- 
405b- b151- 3fc3442ef958&viewer%21megaVerb=group- discover

1996

Pearl Jam Concert Poster
October 1996
Noah Atwood

Pearl Jam is an American rock band that rose to prominence in the 1990s. This 
poster was specially made for a show that the band performed in Charlotte, NC in 
1996 as a part of their No Code Tour, in which they were touring their fourth studio 
album titled “No Code.”

The artwork for the poster depicts a hand doing a traditional peace sign, with the 
two fingers that are up being replaced with the arms and head of a man in chains. 
The chains on the man are broken, however, thanks to a music note in the center of 
them, implying that music is what sets him free. Behind the hand is a burst of 
repeating electric guitars, an instrument of necessity in American rock. The guitars 
are all red, which contrasts the sky blue of the background in the top half of the 
poster. The text on the poster establishes a clear hierarchy, with Pearl Jam’s name 
being in fancy three- dimensional lettering at the very top right above the peace 
sign. The information for the concert is placed on a banner at the bottom of the 
poster, separating it from the rest of the elements while still making it not feel out 
of place. The typeface used for the general information is a decorative sans serif 
font that has very found edges and circular negative space, giving it a feeling that 
matches the aesthetic of the imagery above.

The artist who is responsible for the poster, known as Emek, is a long- time 
collaborator with the band, having made many of their gig posters over the years. 
The hyperactive, illustrative grunge style in which Emek draws is reminiscent of 
very popular aesthetics within the American rock scene throughout the genre’s 
history. The vibrant colors and detailed imagery are used to catch the audience’s 
eye and to visualize the energy of the sound the band has, which Emek does 
successfully time and time again with Pearl Jam. Their music is very hard hitting, 
but also has a softer side and is packed with deep meaning within the lyrics.

Resources:
https://www.seattletimes.com/pacific- nw- magazine/pearl- jams- hall- of- fame- 
career- began- in- a- seattle- basement/
https://www.youtube.com/watch? 
v=BQARsABmL3s&list=UUxivb21PJKYN9EqoDVmDK7g&t=23s
https://www.emek.net/rock/p/pj_nc.html

Peace Hand

Charlotte and Mecklenburg County Political Cartoon
September 25, 1969
Noah Atwood

A political cartoon done by Eugene Payne for the Charlotte Observer depicts the 
Brooklyn Urban Renewal Project. Brooklyn was a historically black neighborhood in 
Charlotte, NC that was demolished in the 1960s for the renewal project. The 
cartoon shows two men labeled as the “City Fathers” standing on a hill over a hole 
that represents the neighborhood of Brooklyn. They are looking at a postman 
carrying a mailbox labeled “New Charlotte Post Office,” who can be seen walking 
away from the hole with a dirt trail falling from the mailbox post, implying that the 
mailbox used to be where the hole is. On the left tapping the shoulders of the two 
men is a surgeon carrying a tool box labeled “Plans for a Downtown City Hospital.” 
Behind the scene is a city scape of several buildings that is supposed to be the city 
of Charlotte.

All of the elements in the cartoon as used as a commentary and critique on how 
the urban renewal project was being handled at the time. The bewilderment of the 
City Father characters implies that even as people in positions of power, the pace 
and planning of the project was not communicated properly. The New Charlotte 
Post Office being moved from its initial location, despite being new, shows how the 
businesses and buildings within the Brooklyn neighborhood were not really taken 
into account when planning the expansion of the city. The hill that the scene is 
positioned on can be seen subtly surrounded by trees, showing how the area had 
been relatively untouched by the corporate city environment. The skyline of 
buildings in the background represents that environment and the fast 
development and growth of the downtown area and how it is slowly creeping up on 
Brooklyn and its residents.

Resources:
https://goldmine.charlotte.edu/index/render/object/pid/mss:75074/parentPID/ms
s:payneug1- 6
https://www.legacy.com/us/obituaries/charlotte/name/gene- payne- obituary? 
n=gene- payne&pid=145993865

“Well, there goes the 
neighborhood.”

1969

1972
from South Park Shopping Center
~1970
Briana Branch

An advertisement for the Pet- A- Rama event at South 
Park Shopping Center. The design is primarily in black 
and white, showcasing the various pet services the mall 
provides. From pet shops to pet grooming, the event 
promotes reasonable rates for Charlotte mall goers.

Resources: Charlotte Ads: Pet- A- Rama at Southpark 
1972

South Park 
Shopping Center: 
Pet- A- Rama

1983

Bjorn Borg VS Roscoe 
Tanner  Advertisement

By Brian Pinder

On February 23, 1983, 
the former No.1 ranked 
tennis player in the 
world Bjorn Borg played 
an exhibition match 
against Roscoe Tanner 
in Charlotte North 
Carolina. This exhibton 
was played only 2 
weeks after Bjorn 
announced his 
retirement from the 
sport.

Sources: UNCC Special 
Collections Archive

https://www.upi.com/Arc
hives/1983/02/03/Bjorn- 
Borg- unable- to- regain- 
the- competitive- drive- 
that/2216413096400/

https://www.tennisnet.co
m/en/news/the- first- 
serve- bot- roscoe- tanner- 
turns- 70- years- old
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below: a collaborative Miro board of 
a timeline with Volume 3, Fall 2022 
students’ design research

link to view Miro timeline: https://miro.com/app/board/uXjVPQi5_EM=/?share_link_id=972316638124

Volume 3 Research

https://miro.com/app/board/uXjVPQi5_EM=/?share_link_id=972316638124
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Noah Atwood
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. New Spirit: A Publication of Spirit Square: https://peoplesgdarchive.org/item/5827/new-spirit-a-publication-of-spir-
it-square-october-1992

2. “Peace Hand” Pearl Jam Concert Poster: https://peoplesgdarchive.org/item/6054/peace-hand

3. “Well, there goes the neighborhood.”: https://peoplesgdarchive.org/item/6055/well-there-goes-the-neighborhood-andnbsp

https://peoplesgdarchive.org/item/5827/new-spirit-a-publication-of-spirit-square-october-1992
https://peoplesgdarchive.org/item/5827/new-spirit-a-publication-of-spirit-square-october-1992
https://peoplesgdarchive.org/item/6054/peace-hand
https://peoplesgdarchive.org/item/6055/well-there-goes-the-neighborhood-andnbsp
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New Spirit:  
A Publication 
of Spirit Square
The former “Home For All The Arts!” 
of the Queen City and all its glory. 

“New Spirit” is a former newsletter from the Spirit 
Square Center for the Arts that was meant to high-
light all of their upcoming events for the month. The 
publication lived up to its claim of being a home for 
“all the arts,” as it includes information about music, 
movies, theater, dance, and visual arts. 

Spirit Square was the center of artistic life in Char-
lotte. From 1975 until 2021 when it was closed 

down, the area housed performances, classes, and 
galleries for many local and visiting artists. It was 
closed in order to make room for new developmen-
tal projects in the city (Bertrand, 2021).
 
The cover highlights guitarist Leo Kottke, and 
includes information about an upcoming concert be-
low his picture. The picture is surrounded by graphic 
elements like dots and x’s, which was an appropriate 
style of design for the time. The elements nicely fill 
the negative space surrounding the picture and title 
without being distracting. The pink and dark purple 
color scheme connect the shapes to the picture, 
and the background is a contrasting tan/orange 
color, with important information is highlighted with 
a bright orange to help it stand out more. 
 
The sans serif and script font combo used on the 
title was a common, now often looked at as nostal-

gic, style of type in the 1980s and 90s. There is a 
clear hierarchy on the cover as well as inside of the 
newsletter, which includes illustrative and graphic 
elements that compliment the style of the front.

The “New Spirit” newsletter is representative of the 
importance of the arts in Charlotte’s history and the 
diverse community surrounding it. Throughout the 
publication, the pictures and headlines used make 
it evident of the inclusiveness and importance of 
representation that Spirit Square possessed. They 
made it a priority to showcase many different cul-
tures in their events, subject matters, and accompa-
nying illustrative elements. 

Figure 1: New Spirit October 1992 
Cover. 1992.

Figure 2: New Spirit October 1992 
Inside Spread Pages 1 & 2. 1992.

Figure 3: New Spirit October 1992 
Inside Spread Pages 5 & 6. 1992.
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“Peace Hand” 
Pearl Jam 
Concert Poster
Visualizing the sound of 1990s 
American Rock music.

Pearl Jam is an American rock band that rose to 
prominence in the 1990s. An artist named Emek de-
signed this poster for a show the band had in Char-
lotte, NC in 1996. The show was a part of the band’s 
No Code Tour, in which they were touring their fourth 
studio album titled “No Code,” (Reader, 2017).

The artwork for the poster depicts a hand doing a 
traditional peace sign, with the two fingers that are 

up being replaced with the arms and head of a man 
in chains. The chains on the man are broken, how-
ever, thanks to a music note in the center of them, 
implying that music is what sets him free. Behind the 
hand is a burst of repeating electric guitars, an in-
strument of necessity in American rock. The guitars 
are all red, which contrasts the sky blue of the back-
ground in the top half of the poster. The text on the 
poster establishes a clear hierarchy, with Pearl Jam’s 
name being in fancy three-dimensional lettering at 
the very top right above the peace sign. The infor-
mation for the concert is placed on a banner at the 
bottom of the poster, separating it from the rest of 
the elements while still making it not feel out of place. 
The typeface used for the general information is a 
decorative sans serif font that has very found edges 
and circular negative space, giving it a feeling that 
matches the aesthetic of the imagery above. The 
title and concert informative elements also bleed off 

into the white border that the surrounds the illustra-
tion, giving it a more immersive and three dimension-
al feeling that is appropriate for the music.

The artist who is responsible for the poster, known 
as Emek, is a long-time collaborator with the band, 
having made many of their gig posters over the 
years (Emek Studios, 2013). The hyperactive, illus-
trative grunge style in which Emek draws is reminis-
cent of very popular aesthetics within the American 
rock scene throughout the genre’s history. The use 
of vibrant colors and detailed imagery are to catch 
the audience’s eye and to visualize the energy of the 
sound the band has, which Emek does successfully 
time and time again with Pearl Jam. Their music is 
very hard hitting, but also has a softer side and is 
packed with deep meaning within the lyrics.

Figure 4: “Peace Hand” Pearl Jam 
Concert Poster. 1996.
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“Well, there 
goes the 
neighborhood.” 
A critique on the execution of the 
city’s urban renewal project.

A political cartoon done by Eugene Payne for the 
Charlotte Observer depicts the Brooklyn Urban 
Renewal Project. Brooklyn was a historically black 
neighborhood in Charlotte, NC that was demolished 
in the 1960s for the renewal project (“Brooklyn time 
line,” 2016). The cartoon shows two men labeled as 
the “City Fathers” standing on a hill over a hole that 
represents the neighborhood of Brooklyn. They are 
looking at a postman carrying a mailbox labeled 

“New Charlotte Post Office,” who can be seen walk-
ing away from the hole with a dirt trail falling from 
the mailbox post, implying that the mailbox used to 
be where the hole is. On the left tapping the shoul-
ders of the two men is a surgeon carrying a tool 
box labeled “Plans for a Downtown City Hospital.” 
Behind the scene is a city scape of several buildings 
that is supposed to be the city of Charlotte.

All of the elements in the cartoon are used as a 
commentary and critique on how the urban renewal 
project was being handled at the time. The bewilder-
ment of the City Father characters implies that even 
as people in positions of power, the pace and plan-
ning of the project was not communicated properly. 
The New Charlotte Post Office being moved from its 
initial location, despite being new, shows how the 
businesses and buildings within the Brooklyn neigh-
borhood were not really taken into account when 

planning the expansion of the city. The hill that the 
scene is positioned on can be seen subtly surround-
ed by trees, showing how the area had been relative-
ly untouched by the corporate city environment. The 
skyline of buildings in the background represents 
that environment and the fast development and 
growth of the downtown area and how it is slowly 
creeping up on Brooklyn and its residents. 

The artist, Eugene Payne, worked for the Charlotte 
Observer at the time and created many political 
cartoons like the one seen above. Payne was rec-
ognized as a household name at the time due to the 
popularity of these cartoons. He was well known for 
the speed in which he would get cartoons out and 
for his ironic and clever humors within them. In 1968, 
the year before the cartoon in conversation, Payne 
had won a Pulitzer Prize (Hostetler & St. Onge, 2010).

Figure 5: “Well, there goes the neigh-
borhood” Political Cartoon. 1969.
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Briana Branch
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. The Queen City Count: http://peoplesgdarchive.org/item/5816/the-queen-city-count

2. Charlotte Opera Association: Season ‘85–’86: http://peoplesgdarchive.org/item/6030/charlotte-opera-association-super

3. Pet-A-Rama at South Park Shopping Center: http://peoplesgdarchive.org/item/6058/pet-a-rama

http://peoplesgdarchive.org/item/5816/the-queen-city-count
http://peoplesgdarchive.org/item/6030/charlotte-opera-association-super
http://peoplesgdarchive.org/item/6058/pet-a-rama
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The Queen
City Count
Same-sex households present  
in almost half of Charlotte’s  
neighborhoods.

QnotesCarolina is an LGBTQ arts, entertainment 
and news publication based in Charlotte, N.C. The 
paper started as a monthly newsletter as “Q-notes” 
in 1983 and ultimately began its official publication 
as a newspaper in 1986 under the name Qnotes-
Carolina (“About,” 2022). In the summer of 2012, 
Qnotes reported that the latest 2010 US Census 
revealed high concentrations of same-sex house-
holds within various Mecklenburg County neigh-
borhoods. The 2010’s census marked the begin-

ning of documenting the geography of same-sex 
households within the United States.

In Figure 1, the Qnotes article, written buy Matt Com-
er, is accompanied by a pie chart ranking the various 
Mecklenburg county neighborhoods and their sig-
nificant volumes of same-sex households. A bubble 
map is also included to display the locations of the 
areas in reference to one another. The data shows 
that approximately half of Charlotte Mecklenburg 
county households are occupied by same-sex couples 
with East Charlotte, South Blvd. Corridor, and Steele 
Creek. Currently, Charlotte is in second place as a safe 
and inclusive city for the LGBTQ community in North 
Carolina (“Moving to LGBT Charlotte? How to find your 
perfect gay neighborhood!,” 2022). Since the 2012 
Qnotes article, the city’s neighborhoods continue to 
show increasing support for the community in thriving 
areas such as NoDa, Plaza Midwood, and South End.

This report comes only a few short years of the Unit-
ed State’s decision to legalize same-sex marriages 
in 2015. In previous years, Mecklenburg county cre-
ated a domestic partnership policy in 2009 defining 
same-sex partnerships as well as benefits to protect 
their LGBT employees (Hannah, 2011). This would 
eventually lead to Charlotte’s creation of a domes-
tic partnership registry that would remain separate 
from the rest of Mecklenburg county (Comer, 2012).

Charlotte hosted its first large Pride festival in 2001, 
hosted by the organization Charlotte Pride (“About,” 
2022). By 2011, Uptown Charlotte holds the organi-
zation’s largest annual event only a year before the 
publication of the article in Figure 1. The high con-
centration of same-sex couples in uptown Charlotte 
neighborhoods correlate with the LGBTQ communi-
ty events hosted within the area.

Figure 1. “The Queen City Count” news article
(Qnotes Carolina, 2012, p. 8)
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Charlotte Opera 
Association 
Season ‘85–’86
Charlotte businesses come together 
to support the city’s Arts community 
in the 1980s.

In 1985, The Charlotte Opera Association expanded 
its season to present four different opera produc-
tions. Various businesses within the city contrib-
uted to the 1985–1986 Opera season by designing 
advertisements geared toward music and theatre to 
be featured in their publication for the season.  The 
cover of the program, Figure 2, displays the four 
productions put on during the 1985–1986 season in 

a colorful and illustrative style. The main characters 
of each play are in high saturation, contrasting the 
dark background and black letter titles of their pro-
duction. The type used for the titles all corresponds 
with the settings of each play.

The advertisements included in the publication 
come from businesses in Charlotte all using the 
theme of Theatre. In Figure 3, Belk made a contribu-
tion to the opera company with an advertisement. It 
depicts a photo of a boy in a black suit and bowtie 
posing with a violin. 

Although Belk is a large department store, the 
company has its roots right outside of Charlotte in 
Monroe, North Carolina (“Belk’s rooted in Monroe,” 
2014). As shown in Figure 3. Belk’s continuous con-
tribution to the Charlotte area further highlights how 
businesses support one another in the city. IBM is 

another company with an ad contribution to the op-
era company, shown in Figure 4. The ad is illustrative 
in contrast to Belk, opting to shine a light on the arts 
in Charlotte. IBM offices came to Charlotte in 1984, 
As a leader in the business community (O’Daniel, 
2010). The participation from companies like Belk 
and IBM further showcases the support that busi-
nesses offer to one another during the 1980’s.

The Charlotte Opera Association was founded in 
1948 by the Charlotte Music Club. In their early 
beginnings, people from neighboring towns came to 
Charlotte after hearing about the development of an 
opera company. After 40 years of putting on produc-
tions in Charlotte, the company rebranded to Opera 
Carolina to include the portion of the community 
outside of Charlotte (“About us,” 2018).

Figure 2. Cover of the Charlotte 
Opera Association’s 1985-1986 
Production Season.

Figure 3. Belk’s advertisment 
contribution to the Charlotte Opera 
Association program book.

Figure 4. IBM’s advertisment 
contribution to the Charlotte Opera 
Association program book.
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Pet-A-Rama 
at South Park 
Shopping
Center
1970’s advertisement for Charlotte’s 
South Park Shopping Center.

An advertisement for the Pet-A-Rama event at South 
Park Shopping Center. As seen in Figure 5, the 
design is primarily in black and white, showcasing 
the various pet services the mall provides. From pet 
shops to pet grooming, the event promotes reason-
able rates for Charlotte mall goers. Contrary to mod-
ern Graphic Design techniques, the hierarchy of text 

has the title of the sales event at the lower center of 
the advertisement clipping. The majority of the text 
is large and bolded, in a way to catch a customer’s 
attention with the services and sales rather than 
the name of the event. With the sales titles listed so 
highly in the advertisement’s hierarchy, the viewer 
would read the title of the event last rather than first, 
which is commonly expected. The mall advertise-
ment overall is a mesh of many different typefaces, 
in an attempt to distinguish businesses from one an-
other. While the majority of the text is made of sans 
serif type, The Pet-A-Rama title is slightly slanted 
and resembles a handwritten marker typeface. 

South Park Mall was built in South Charlotte on 
February 12, 1970 (Charlotte Mecklenburg Library, 
2015). At the time of its construction, the area of 
South Park was considered the outskirts of Charlotte 
as well as the largest mall at the time. The existence 

of the South Park mall marked Charlotte’s develop-
ment of shifting away from retail within the center 
city and introducing more business to the suburbs. 
The advertisement in Figure 1 was created to draw 
in customers to South Park in 1972, only 2 years into 
the operation of the mall.

Only 3 years later would Southpark Mall be de-
throned as the largest. In 1975, Eastland Mall was 
built and brought businesses to the East side of 
Charlotte. It would, unfortunately, lose business in 
the early 2000s and be closed for good in 2013 due 
to neighborhood changes and crime in the area 
(Mulvihill, 2017). The closure of Eastland mall rein-
stated Southpark as the largest mall in Charlotte, 
being home to numerous luxury fashion brands such 
as Gucci, Louis Vuitton, and Tiffany & Co.

Figure 5. Pet-A-Rama advertisement
(1972)
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Justin Callahan
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. The Stork: https://peoplesgdarchive.org/item/5808/stork-restaurant-freedom-village-promotional-materialandnbsp
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3. Park ‘N Shop: https://peoplesgdarchive.org/item/6048/park-n-shop

https://peoplesgdarchive.org/item/5808/stork-restaurant-freedom-village-promotional-materialandnbsp 
https://peoplesgdarchive.org/item/5941/grady-sign-company-advertisementandnbsp 
https://peoplesgdarchive.org/item/6048/park-n-shop 


16  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

The Stork
The Stork Restaurant opened it’s 
third location in 1961.

The Stork was one of the most popular eateries in 
Charlotte, North Carolina throughout the 1950s and 
1960s. Before closing their doors in the late 1960s, 
the restaurant group would have four locations. 
Each restaurant was different from the others, yet 
still served the familiar food “for the discriminating” 
and “at reasonable prices” (R., 2011).

Owners Joseph Antoon and Raymond Kaleel 
opened their first Stork location on King’s Drive in 
1946, with the restaurant quickly gaining recognition 
amongst Charlotteans. In 1955, they would open 
their second, and most popular location on Indepen-

dence Blvd. Continuing their growth while keeping 
up with the ever-growing population of Charlotte, 
the two owners opened their third location in 1961, 
the Freedom Village Stork (R., 2011).

Figure 1 shows a promotional flier from 1961 that 
advertises the Stork’s newest location in Freedom 
Village. The promotional material features the 
restaurant’s logo and ambassador Mr. Stork, being 
interviewed by local newsman Bob Bean (Raiford, 
2014). Throughout the interview, Mr. Stork boasts 
about all the unique features of his new location, 
including a coffee shop, a global menu, an event 
space, and the “Esquire Room,” an exclusive dining 
room for men.

The advertisement appears to be steeped in the 
Mid-Century Modern design style that was preva-
lent during the 1950s. The design forgoes ornamen-

tation and utilizes geometric blocks to give it a clean 
and minimalist look. The color scheme of off white, 
minty green, and warm, earthy red are reminiscent 
of the design style and are easy on the eyes. As far 
as typographic choices, the advertisement employs 
a simple sans-serif for the speaker’s name, which 
echoes the clean geometric lines on the page, and 
it is complimented by the simple newspaper style 
serif that is used for the responses. Additionally, a 
script style font is used at the bottom of the page 
that mimics the hand drawn illustrations. The ty-
pographic layout utilizes a simple grid system with 
plenty of negative space. The focal point of the ad 
are the illustrations that offer customers a sneak 
peek of the new dining space. They are well done 
enough to be realistic, but sketchy enough to still 
be fun, approachable, and add a human touch. The 
ad echoes of a time past and the classic restaurants 
that Charlotte once housed.

Figure 1: Freedom Village Stork Advertisement. 1961
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The Grady Sign 
Company
Ernest D. Grady was an innovator and 
pioneer of sign making in the South-
east during the early 20th century.

The Grady Sign Company was one of the first 
full-service sign shops in Charlotte, NC. Ernest D. 
Grady opened the business in 1910, and was not 
only skilled in the art of vernacular lettering, sign 
painting, and silk screening, but he was also at the 
forefront of neon technology in the Carolinas during 
the 1920s (“History,” 2022).

With little knowledge of neon making, Grady signed 
up for a Claude Neon manufacturing license (named 

after the man responsible for the commercial 
process of producing neon) in 1923. From there, 
he spent 18 months teaching himself how to twist 
tubes into letter forms, before selling his first sign. 
During his sign making career, Ernest D. Grady pro-
duced over 150 signs in the greater Charlotte area 
for notable clients such as the Selwyn Hotel, Ford, 
and the airport in Charlotte. Most memorably, Grady 
produced the sign for Ratcliffe’s Florist in 1929, 
which still exists today in Charlotte. Though he is 
merely a footnote in Charlotte’s history, Grady was 
an incredible designer and artist during his time. He 
even had his sign art displayed at the Philadelphia 
Museum of Art (Powell, 1979). 

Figure 2 shows an advertisement for the Grady Sign 
Company that was on the front cover of a 1930 di-
rectory for the city of Charlotte. The brilliance of the 
advertisement is that it mimics the hand painted and 

hand lettered signs that Grady was producing at the 
time. It is a beautiful display of inventive letter forms 
skillfully made by hand, not utilizing any prefabricat-
ed forms of type.

The brush lettering  style used on the word “Grady” 
is difficult to analyze due to it’s numerous com-
plexities in the letter forms. It is highly reminiscent 
of classic sign painting, it’s weights and widths are 
equal, and it’s finishes are all similarly angular. The 
more calligraphic style used for “sign co.” utilizes 
thick and thin strokes for contrast, and follows the 
same slant. The additional text on the advertise-
ment is in various weights, however all has the same 
American traditional tattoo feel with it’s embellished 
crossbars and various thick and thin strokes. Lastly, 
the red and off-white color scheme create a knock-
out effect that makes the design pop, and masterful-
ly captures of sense of time and place.

Figure 2: Grady Sign Company Advertisement. 1930
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Park ‘N Shop
Park ‘N Shop was the supermarket of 
Charlotte’s dreams in its heyday,

Charles Reid opened the first Park ‘N Shop grocery 
store in Charlotte in 1950. He labeled his new busi-
ness as a “wonder store,” and he boasted head-turn-
ing low prices and acres of parking. During this time, 
the use of the automobile was on the rise in America 
which lead to an increasingly large number of mobile 
Charlotteans, so a spacious parking lot was a big 
selling point to customers (Legget, 2021).

Reid was known to be a personable man, whose 
friendly nature, hard work, and low prices eventu-
ally turned his one grocery store into a chain of ten 
supermarkets  in the Charlotte and Piedmont area 

during the 1950s and 1960s. He was also a self-
taught and intelligent businessman who put a lot 
of thought into the layout of his stores to make the 
chore of shopping easier on customers, while guid-
ing their purchasing habits (Dowling, 1976). The last 
Park ‘N Shop closed its doors in 2004, but the build-
ing still remains on Wilkinson Blvd. and has been 
redeveloped into an office space (Legget, 2021).

Figure 3 displays a 1951 weekly shopping ad for the 
Park ‘N Shop. Based on the time period, the design 
is, very apparently, assembled by hand and likely 
rendered using photographic techniques. Its design 
style is an in-your-face version of the mid-century 
style that was prominent at the time. The ad reads 
vertically, but has no real organization in terms of 
hierarchy. The layering of multiple typefaces empha-
sizes a multitude of different slogan and headlines. 
The blocky and industrial typeface used for “Park ‘N 

Shop”  gives a sense of immensity, and it reinforces 
that the store is established. On the other hand, the 
bubbly and slanted typeface used for the “Best Food 
Values” headline gives off a more conversational 
and friendly tone. 

The illustration style of the brand’s spokesper-
son, “Lotta Value,” appears heavily influenced by 
the cartoon and illustration style of William Hanna 
and Joseph Barbera, who made famous The Jet-
sons and The Flintstones (Kowalski, 2017). Lotta’s 
angular face, pointed limbs, and cartoon eyes 
are quirky, friendly, and fun, giving off a sense of 
wholesomeness. Additionally, there is very obvious 
cross-hatching throughout the design which leads 
one to believe that the designer’s main occupation 
may have been an illustrator. Overall, the ad is a 
snapshot of a time when driving down to the super-
market was an event and a novelty.

Figure 3. Park ‘N Shop ad. 1951.
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Joel Clarke
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Mecklenburg County Map: https://peoplesgdarchive.org/item/5833/mecklenburg-county-map

2. 1982 Carowinds Map: https://peoplesgdarchive.org/item/5910/carowinds-park-map

3. WBCY-108 Coloring Contest: https://peoplesgdarchive.org/item/6050/wbcy-108-coloring-contest
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Mecklenburg 
County Map
A hand drawn map made in 1951 by 
historian James Allan Stenhouse

James A Stenhouse was a Charlotte native and 
historian who loved where he lived. Born in 1910, his 
family had been living in Charlotte for a long time, 
and J. A. Stenhouse became very invested in the 
history of Charlotte at a young age. He became a 
noted historian, and was the first president as well 
as a founder of the Mecklenburg Historical Society 
in 1954 (Stenhouse & Kneidel, 1996). 

The map seen above in Figure 1 was drawn by 
Stenhouse in 1951. The purpose of the map was 

to accompany 2 different books Stenhouse wrote. 
These were books documenting the early history of 
Mecklenburg county. The first book, titled “Journeys 
into History”, was self published by Stenhouse in 
April 1951 and was the original purpose of the map. 
The purpose was quoted as “To record the historical 
places in Mecklenburg and the lands which were 
once a part thereof” (Stenhouse, 1951, p. 1). It was 
also included  in his second book from 1952: “Ex-
ploring Old Mecklenburg”. In this book Stenhouse 
states, “The accompanying map, which centers 
around Charlotte and covers most of the area of old 
Mecklenburg, was made to record the location of 
the historical sites each of which is numbered and 
indexed” (Stenhouse, 1952, p. 1). 

The design of the map is rather simple. It is hand 
drawn and lettered in ink. The map includes all the 
major rivers, creeks, and lakes. It also has all the 

main roads at the time of its creation in 1951. It can 
be a bit hard to tell the difference between large riv-
ers and roads at time since they are both one color.  
Each road is titled with hand lettering.  It includes 
the border for Mecklenburg country (and the state 
border), which is a thin dashed line with dots in it. 
There are also borders for towns such as Charlotte 
and Pineville for example. The map also includes 
its main intended features, being the historical site 
markers, which are numbered out by quadrant, 
going clockwise. The top left quadrant starts with 
1, the top right starting with 2, and so forth. There 
is the title of the map and a bit of a legend on the 
bottom right of the map. This includes a hand drawn 
compass and hand lettering. All around the entire 
map there is a border, with dashed lines, each repre-
senting a mile on the map for measurement, as told 
by the legend on the bottom.

Figure 1: Map titled “A Map of 
Historic Mecklenburg and Lands 
which were once a part thereof”  
(Stenhouse, 1951)
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Carowinds Park 
Map/Flyer
Hand drawn illustrative park map of 
the Carrowinds theme park

The theme park Carowinds opened in 1973 on the 
border of North and South Carolina (Stilwell, 2020) 
Since then, they have stayed in operation as one of 
the best theme parks on the east coast, providing 
thrills and fun for all. However, one can only experi-
ence these thrills if they know how to get to them in 
the park. This is why park maps have been a staple 
of theme parks since the concept was invented. 
Carowinds has had many different map designs 
since opening. Pictured above in Figure 4 is the 
one designed in 1892.

It is also important to take a look at previous map 
designs, and while the map preceding this one, 
dated 1979 (see Figure 5), was also illustrative, this 
1982 one, does a much better job of showing what 
the park has to offer its guests. The 1979 map is 
very dark, none of the colors pop off to much from 
the others . In addition to this, all of the text blends 
into the illustration, making it hard to read attraction 
names or areas of the park in a glance. With the new 
updated 1982 map the attractions and building pop 
out. This is due in part to the light green and white of 
the grass and walkways, and to the bold black out-
lines that make up the shapes of buildings and rides. 
Also, The names of each of the 9 areas of the park, 
stand out, with black type against a white bubble. To 
further make them stand out there is an illustration 
accompanying the type. 

The design is not a tradition map with markers and 
lengths, but It does get the layout of the park across 
well. The design of this park map is illustrative in na-
ture. Its main purpose is to show park visitors what 
Carowinds has to offer. Each building is hand drawn, 
in perspective, and with relatively accurate scale. 

The back of the map is displayed in Figure 2. It is a 
pamphlet that goes into more detail what there is 
do to around the park, including shows, restaurants, 
and ameneties. The headings are in a yellow dec-
orative font, with the body text being in a readable 
Old Style serifed font. It also includes photos of 
people enjoying themselves at the park and a few 
illustrated graphics like the ones on the map. Overall 
everything is spaced out well, so that sections are 
distinct, and you can find the information you are 
looking for. The design choices in this map are clear, 
and design elements can be seen in todays map too.

Figure 4: Map titled “Carowinds 1982 
Theme Park Map”  
(Taft Entertainment, 1982)

Figure 5: Map titled “Carowinds 1979 
Theme Park Map”  
(Pierce, F. M., 1979)

Figure 3: Front cover of Carowinds 
Souvenir Map Pamphlet  
(Taft Entertainment, 1982)

Figure 2: Back of Map
(Taft Entertainment, 1982)
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WBCY-108 
Coloring 
Contest
A promotional contest for a local 
Charlotte radio station

WBCY-108 refers to a local Charlotte radio station, 
with its origins dating back to 1920. The station has 
gone through many name changes, starting with 
WBT, but today it is known as “Mix 107.9”.  From 
1978 to 1979 the station was known as “WCBY-108, 
“Charlottes Best Rock” (Smith, 2009).

Pictured above in Fig. 5 is a promotional flier, includ-
ing a coloring page that people can submit into a 

contest to win a cash prize.  This flier was made in 
1979, as the flier states that the due date to enter 
is April 26th, 1979. The bottom of the flier Contains 
all the rules and terms to enter, prizes for different 
categories, an entry slip to submit along with your 
artwork, and a short excerpt on the radio station and 
its mascot. The type is all in a sans serif typeface, 
with the headlines being a very bold variety, and the 
body text, regular. It features inviting language such 
as “You may win!, and “Enter! Enter!”. 

The top of the flier contains the actual illustration to 
color for the contest. It appears to be hand drawn in 
ink, although the artist is unknown. It depicts “The 
WCBY Chicken”, the radio and television stations 
mascot, front and center. Surrounding it,  is imagery 
of Charlotte. Towards the top you can se the skyline 
as it would have appeared in 1979. The Charlotte 
Colosseum (now known today as the Bojangles 

Colosseum) is visible on the top left, being one of 
Charlotte’s most notable pieces of architecture at 
the time, bringing in crowd for both sporting events 
and music events. Below that is a billboard and 
“chicken coop” car promoting the radio station. Un-
der the car is the Charlotte Orioles baseball team. 
Now known as the Charlotte Knights, the team was 
branded as the Orioles from 1976 to 1987 (Pasupu-
la, 2018). The coloring page also includes a mem-
ber of the UNCC basketball team on the left. And 
some soccer players above.

Overall, this design is intended to be friendly and 
inviting, while celebrating what Charlotte is. There is 
an emphasis on sports, because radio stations often 
did sports broadcasts at the time, and because 
sports teams can be a large part of a city’s culture 
and identity. 

Figure 6 : The WCBY-108 Chicken 
Coloring Contest flier.
(WBCY-108, 1979)
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Andee Diaz
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. The Lesbian & Gay Community Center Opening Weekend Program: https://peoplesgdarchive.org/item/5829/the-lesbi-
an-and-gay-community-center-opening-weekend-program

2. Stork Restaurant Advertisement: https://peoplesgdarchive.org/item/6043/1962-stork-restaurants-advertisement

3. Bar-B-Q King: https://peoplesgdarchive.org/item/6052/bar-b-q-king
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Welcoming the 
Lesbian & Gay 
Community
Serving the LGBT Community of the 
Queen City

The Lesbian & Gay Community Center Opening 
Weekend Program welcomes the LGBTQ+ commu-
nity with its imagery of rainbows, hearts, and airy 
typeface. The spreads includes the list of the con-
tibutors to the upbringing of the community center, 
the center’s mission statement, perks of becoming 
a member, and various advertisements of human 
rights advocacy. 

On the GayCharlotte website, around the time the 
program was published, it reflects the structure of 
the  program by repeating the contents that is in the 
physical booklet (“GayCharlotte.com - Front page,” 
2003). Containing the calendar, organizations, busi-
nesses, media & news, LGBT FAQs, connections, etc. 
accessible to individuals on the digital interface for 
those who don’t have access to the physical copy. 
Around this time, a number of LGBT celebrations 
and happenings are occuring around the city of 
Charlotte where the community can connect and 
enjoy with others. The intention is to bring more 
awareness and letting the community know about 
services and events that they can partake in. 

With the certain design choices, the city of Char-
lotte communicates to the audience with the color 
palette, line, and movement to display the gesture of 
accepting and welcomeness to the LGBTQ+ com-

munity. The cover of the program displays the use of 
lineart to form the structure of a builidng to reflect 
the creation of the community center. 

In Figure 1. the use of ROYGBIV as the rainbow roof 
is the focal point to symbolize the entirety of the 
LGBTQ+ community. The use of lines creates an 
abstract silhouette of the center but doesn’t take 
away from the viewer to indicate that it is the anat-
omy of a building. The choice of typeface seen in 
Figure 2. is a thinner, sans serif, that leans towards a 
happier, light-weight tone to emphasize that aspect 
of welcoming that the center advocates. With the 
thinner line weight, it makes the program easier to 
read and give it a fun movement across the spreads 
and overall the city of Charlotte opening their arms 
to the LGBTQ+ community. 

Figure 1: The Lesbian & Gay Community Center Program front page (“les-
bian & gay community center opening weekend program,” 2003)

Figure 2: Page 4 (lesbian & gay community center opening weekend program, 2003) Figure 3: Page 6 (“lesbian & gay community center opening weekend program,” 2003)



27  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

Stork 
Restaurant 
Advertisement
The three Storks fly to Charlotte  
to bring quality food at three  
different locations

This 1962 ad advertises the famous Stork Restau-
rants that are located in Charlotte NC. The ad-
vertisement lists the three locations of the Stork 
Restaurants — one restaurant currently existing 
located on Kings Drive, a newly opened location in 
Charlotte Coliseum, and an upcoming restaurant 
located in Freedom Village. 

This Charlotte based restaurant chain is known by 
Charlotte locals and visitors for serving quality food 
at a reasonable price (“Stork restaurants **HALL OF 
FAME EATERIES**,” 2011). 

In Figure 4. the ad features their signature mascot 
of the three storks, clad in a top hat and glasses for 
an amusing illustration as the main focal point that 
draws an entertaining appearance to the audience. 
To bring attention to the company, the use of a bor-
der around the storks, title, and subheadings, act as 
an outline to direct the audiences eyes to the short 
synopsis of what to expect from the restaurant.

Throughout the ad, there is a combination of dif-
ferent typefaces that ranges from a handwritten 
calligraphic stroke of the title, to the cleaner, simpler 
sans serif typeface to show legibility of the infoma-
tion as seen in Figure 5. The use of the calligraphic 

style typeface for ‘Stork’ and the ‘Diners’ — in the 
‘the Diners’ Club’ — located at the bottom of the 
advertisement — singles out those two words to 
provide a contrast with the line weight and move-
ment of the font. This gives it a more entertaining 
visual against the simplistic minimal stroke of the 
other contents of the advertisement. The placement 
of the different components of text  create move-
ment in curiousity to which direction to read. For 
example, in Figure 5. inside the border there is text 
that begins with ellipses, such as ‘...three FINE’ and 
‘...since 1946’, that makes the eyes wander to what 
order the text connects.

The advertisement gives off an overall sense of 
amusement to the audience with it’s quirky stork 
mascot that invites individuals to come dine in and 
get a taste of what these storks are whipping up!

Figure 5: 1962 Stork Restaurants Advertisement (“Stork restaurants 

**HALL OF FAME EATERIES**,” 2011)

Figure 4: Stork Restaurants mascot (“Stork restaurants **HALL OF FAME EATERIES**,” 2011)
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Bar-B-Q King
Drive-into this Charlotte based 
restaurant for some American  
family favorites!

Bar-B-Q King, located on Wilkinson Blvd in Charlotte 
NC, is a family-owned drive-in restaurant estab-
lished in 1959. This Charlotte based restaurant 
serves a variety of American favorites such as BBQ, 
fried chicken, etc. to the local families and visitors.

This restaurant still stands strong after more than 
60 years and even now is a family favorite to Char-
lotte locals and definitely marked as one of the most 
notable restaurants to try when visiting Charlotte 
— even visited by the FlavorTown man himself, Guy 
Fieri, on The Best Thing I Ever Ate (Marque, 2014). 

The owner, Gus Karapanos, lives to consistently 
serve fresh quality food, drawing drivers from the 
busy Wilkinson highway in with Bar-B-Q King’s own 
personal homemade barbeque sauce (Dyer, 2021). 

Right off the bat, in Figure 6, the border gives off an 
almost star shaped form to bring attention to the 
name of the restaurant. To connect with the shape 
and form of the sign, an arrow that emerges from 
the bottom left corner and curves up and down to 
the opposite right corner, making it seem like the 
arrow is moving behind the border. This arrow points 
towards the physical building of the restaurant, cre-
ating movement and acting as a directional indica-
tion to customers. 

Within the sign, shown in Figure 7, the use of a bold, 
marker-style typeface for ‘Bar-B-Q’ ties into that ret-
ro feel that the overall sign gives off. Though there 

is a mix of sans serif typeface between ‘Bar-B-Q’,  
‘King’, and ‘curb service’, to provide an element of 
contrast, as the two latter is in a different font, not 
italicized, and in a smaller point size. 

Though the image is in black and white, the actual 
color that is used in the sign is red for the back-
ground and outline of the arrow, and white for the 
type and inside of the arrow. The choice of red and 
white on their flashy neon sign combined with the 
capitalized text give off a bold statement to catch 
the eye of drivers passing by. 

The combination of these graphical elements work 
as hard as the workers at Bar-B-Q King to create 
a hint of retro nostalgia to returning locals and a 
friendly welcoming to those visiting Charlotte for 
the first time. 

Figure 6: Bar-B-Q King Sign shot in 1960 (“Drive-in’s - 1950’s,” 2014)

Figure 7: Bar-B-Q King Sign shot in 1960 (“Drive-in’s - 1950’s,” 2014)
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https://lib.digitalnc.org/record/105851?ln=en#?c=0&m=0&s=0&cv=0&r=0&xywh=-1716%2C269%2C5184%2C3150 
https://lib.digitalnc.org/record/105851?ln=en#?c=0&m=0&s=0&cv=3&r=0&xywh=-1626%2C-1%2C6689%2C4065 
https://lib.digitalnc.org/record/105851?ln=en#?c=0&m=0&s=0&cv=3&r=0&xywh=-1626%2C-1%2C6689%2C4065 
https://lib.digitalnc.org/record/105851?ln=en#?c=0&m=0&s=0&cv=5&r=0&xywh=-1638%2C-1%2C6727%2C4088 
https://lib.digitalnc.org/record/105851?ln=en#?c=0&m=0&s=0&cv=5&r=0&xywh=-1638%2C-1%2C6727%2C4088 
https://www.foodnetwork.com/restaurants/nc/charlotte/barbecue-king-drive-in-restaurant 
https://charlotteeats.blogspot.com/2011/10/stork-restaurants-hall-of-fame-eateries.html
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Marcos Diaz
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Hill’s Charlotte City Directory vol 1 1932 https://peoplesgdarchive.org/item/5818/hills-charlotte-north-carolina-city-di-
rectory-1932-andnbsp

2. The New Brass Rail Bar 1980 https://peoplesgdarchive.org/item/5951/the-new-brass-rail-bar k

3. Map of H.L McCrorey Property 1912 https://peoplesgdarchive.org/item/6046/map-of-h-l-mccrorey-property



31  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

Hill’s Charlotte 
City Directory 
Vol. 1 1932
Classical city directory from 1932.

Is there information about city directories in the 
newspaper? Yes! Newspapers covered a wide 
range of community events, including the publica-
tion of a new city directory. Unlike the more mod-
ern telephone book, which only includes residents 
with home telephones, city directories have been 
published in the United States since 1785 and 
have enumerated nearly the entire population of 
the city. (Philibert-Ortega, 2016)

What is in a directory? It may appear to be a silly 
question to inquire about a city directory. After all, 
it’s similar to a phone book, with an alphabetical 
listing of residents’ names and addresses, as well 
as occupations and familial ties in some cases. 
A city directory, like the now-vintage telephone 
Yellow Pages, contains advertisements for local 
businesses. City directories, on the other hand, 
were all of that and more. They are an excellent 
source of local history statistics and information 
for researchers.

Despite the fact that most people think of direc-
tories as purely textual, they can be a surprisingly 
rich source of images. Images of buildings, osten-
sibly places of business shops, factories, and so 
on, are frequently included in city directories. A 
picture of the building was commonly included in 
advertisements for example in Figure 2 : The Old 

United States Mint Building was added there , so 
that viewers could learn not only the address of a 
company or organization, but also what it looked 
like: this was a common characteristic of early 
advertising (Direct, 2012).

In the 1932 Charlotte dirctory, there contains 
many buisnesess with what appeared to be 
printed on yellow paper. Seeing that the they are 
printed on yellow pages along side regular white 
pages, that can probably mean its an adverstiment 
section. As mentioned before like the now-vintage 
telephone Yellow Pages, it contains advertise-
ments for local businesses. The white pages con-
tain information regarding the addresses of said 
businesses and important information of the city 
and such. The text are much larger and spaced out 
but still containing plenty of information while the 
white pages texts are so compact. 

Figure 1: Hills Charlotte (North Carolina) 
City Directory [1932]

Figure 2: Hills Charlotte (North Carolina) City Directory [1932] Figure 3: Hills Charlotte (North Carolina) City Directory [1932]
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The New Brass 
Rail Bar
1980, Charlotte’s most iconic gay bar

When the New Brass Rail Bar opened in 1980, it became 
the most popular bar in the Charlotte area. Their ad 
was issued on the Whatever Zines series booklets that  
would print a new issue every 2 weeks. The owners 
would advertise the bar as a friendly bar and would 
welcome anyone in. Most of their ads are drawn and 
printed unlike other bars advertisments.

The style they chose for their ads was most likely hand 
drawn. A unique style as most ads would be symmet-
rical and straight lines. The Brass bar are more messy 
and uneven like seen in figure 4, the border frames of 

the “Welcome You” picture. Even the type are hand 
drawn giving thick and thin designs seen in figure 3 
some of words were drawn bold to show more impor-
tance. Most ads would be created with letter presses 
for type and print press for images. The question would 
be how did they print these in mass? was it done in their 
back room making seperate copies indiviually? Or did 
they go to a printing company to make copies from the 
orginal?  Since they were locally printed, their ads would 
be featured in the Whatever zines series that would 
advertised all LGBTQ+ buisnesses at that time. 

Some would say that handrawn illustrations on ads are 
not very good when it comes to exposing the business. 
While some would say that they are good for exposing 
the buisness. The cool thing about having everything 
hand drawn on an advertisment is that the human 
brain is known to seek out and pay attention to human 
forms. The brain’s preference for faces is well known, 

and the same holds true for the rest of the human form. 
When the audience notices the artist’s hand, their first 
thought is, “What is this person doing?” Your attention 
is immediately drawn to the hand. The bar both uses 
hand drawn design and real photo images. It promotes 
creativity, and would stand out from other places. It 
would also be a smart move as it reduces cost for hav-
ing it made professionally clean. Think about it, if one 
goes to a designer to ask for a advertisment design for 
their business it would most likely be super expensive. 
Instead, the owner or someone from within the busi-
ness who is familar with art can sketch one and only pay 
for printing for copies, this can be way more creative.

Overall, people want stories, and while this type of hand 
stretched ad incorporates one, audiences are often 
content to see it in this format because it is unsymmetrical 
and natural. The ad tells the story of the message, and the 
hand is a kind of insider who tells the story to the viewers.

Figure 5: The new Brass Rail advertisement 
1980

Figure 4: The new Brass Rail advertisement 
1980
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Map of H.L.  
McCrorey  
Property 1912
The historical map that changed lives

McCrorey Heights, near historically black Johnson 
C. Smith University, was founded in 1912 by JSCU 
president Rev. H.L. McCrorey, but it saw the majority 
of its development between the early 1950s and the 
early 1970s as a premier neighborhood for Charlotte. 
Many of the men and women who led significant 
black institutions during the segregation era lived 
here. As the Civil Rights Movement gathered steam, 
residents of McCrorey Heights emerged as key 
leaders not only in Charlotte, but also regionally and 

nationally. The neighborhood has lost some houses 
along its edges over time, but it remains remarkably 
intact. Today, 167 dwellings line its grid of straight 
streets, (Hanchett, 2018) the majority of which are 
custom designed brick ranch style houses — a time 
capsule of mid-twentieth-century suburbia.

The type deisgn of the map is so unique, being that 
it was created in 1912. The handwritten font choice 
looks to be Imprint or Italian old style as seen in fig-
ure 7. These fonts were very popular back in 1900s, 
the font itself is cursive. Seeing how the curves of 
the type from thick to thin gives it that nice clean 
look shown in figure 7 that gives off intelegince, 
educated and very professional. A question would 
be, why is the word “SCALE” and the month “SEPT” 
as shown in figure 8 both capitalized? They do not 
look cursive but a more bold and regular. McCrorey 
Heights, off Beatties Ford Road and Oaklawn Avenue 

just north of Johnson C. Smith University, is among 
Charlotte’s most historically significant neighbor-
hoods. It was founded in 1912 by JCSU president 
Rev. H.L. McCrorey as an expansion of ranch-style 
suburban homes for Charlotte’s African American 
intellectual community.

College professors and administrators lived along-
side school principals, ministers, and business 
owners. Almost every woman worked outside the 
home (long before it became the norm in America), 
with many working as teachers and administrators 
in Charlotte-area schools. According to Preserving 
History: The story of MCrorey Heights on Youtube, 
one of the interviewees hopes the historic designa-
tion will help preserve the character of the neighbor-
hood. A neighborhood that values the families that 
are moving in the area.

Figure 6: Map of H. L. McCrorey Property(North Carolina) City of Charlotte [1912] 

Figure 7: Map of H. L. McCrorey Property(North Carolina) City of Charlotte [1912] Figure 8: Map of H. L. McCrorey Property(North Carolina) City of Charlotte [1912] 
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Joy Evans 
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Nakato Japanese Restauraunt: https://peoplesgdarchive.org/item/6187/nakato-japanese-restaurant-websiteandnbsp

2. Ivey’s Teddy Bear Temptations: https://peoplesgdarchive.org/item/6189/ivey-s-lingerieandnbsp

3. Duke Power Company ad: https://peoplesgdarchive.org/item/6188/duke-power-company-ad

Charlotte Observer (published as The Charlotte Observer) - February 12, 1984 - page 17

February 12, 1984 | Charlotte Observer (published as The Charlotte Observer) | Charlotte, North Carolina | Page 17

Â© This entire service and/or content portions thereof are copyrighted by NewsBank and/or its content providers.

https://peoplesgdarchive.org/item/6187/nakato-japanese-restaurant-websiteandnbsp
https://peoplesgdarchive.org/item/6189/ivey-s-lingerieandnbsp
https://peoplesgdarchive.org/item/6188/duke-power-company-ad
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Ivey’s Lingerie 
Ivey’s 1984 Charlotte Observer 
Teddy Bare Temptations Lingerie ad

Ivey’s was a Charlotte based department store op-
erated originally by Joseph Benjamin Ivey. The store 
opened on the corner of 5th and North Tryon in the 
year 1900, selling mostly clothing, jewelry, furniture, 
and house hold goods (NCPedia, 2006). The store 
gained a reputation amongst its customers for high 
quality and trendy products.  The company was in 
operation until 1990 when the franchise was bought 
out by Belk, a Charlotte based department store 
chain (Chris 2016). 

In Figure , we see an Ivey’s ad for the Teddy Bear 
Temptations, written in all caps in a thin sans serif, 

and at a curved angle. The ad was part of a February 
12th, 1984, edition of The Charlotte Observer. De-
picted are two illustrated women in makeup wear-
ing clothing from the Teddy Bear temptations line. 
Originally named after its inventor, Theodore Baer, 
a “Teddy” is a one piece lingerie set that covers the 
crotch and upper body (Cox 2022). The elongated 
limbs, two dimensionality, and side profiles of the 
women are reminiscent of art nouveau and art deco 
depictions of the female form, popular in the 1920s. 
Ivey’s was at the peak of its popularity during this 
time period (PBS 2016).

Though the design of the women themselves refer-
ences the past, their fashion and hair styles are very 
modern. Both Women sport slightly curled, flowing, 
shoulder length hair with bangs. Under close ex-
amination, both women are wearing heart shaped 
earrings. The motif of the heart is repeated in the 

advertisement, appropriate for the season and date.
In Figure 2,  located In the lower right hand corner, 
the ad reminds viewers to “Remember Valentine’s 
Day! Tuesday, February 14th.” in a bolded black sans 
serif. Above are two rounded heart designs. The 
heart designs mimic neon sign designs that were 
popular in storefronts of the era. To the left, the tail 
end of the heart leads to the Ivey’s logo, written in 
cursive. The logo itself contains varying widths, but 
is still balanced. The use of cursive conjures feel-
ings of history, opulence, and class. Ivey’s ensures 
viewers satisfaction with their products. Custom-
ers know they’re buying from a historic brand that 
provides quality and fashionable goods. On the 
very bottom of Figure 2, the location of the store is 
written in a capitalized, white, sans serif font. Below 
the location indicators, a toll free number is given for 
customers to call against a black background (The 
Charlotte Observer 1984).

Figure 1: Newspaper Spread: The Charlotte 
Observer, 1984

Figure 2: Close up of logo and wording : The Charlotte 
Observer, 1984

Charlotte Observer (published as The Charlotte Observer) - February 12, 1984 - page 17

February 12, 1984 | Charlotte Observer (published as The Charlotte Observer) | Charlotte, North Carolina | Page 17

Â© This entire service and/or content portions thereof are copyrighted by NewsBank and/or its content providers.

Charlotte Observer (published as The Charlotte Observer) - February 12, 1984 - page 17

February 12, 1984 | Charlotte Observer (published as The Charlotte Observer) | Charlotte, North Carolina | Page 17

Â© This entire service and/or content portions thereof are copyrighted by NewsBank and/or its content providers.
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Nakato 
Japanese
Restauraunt 
Nakato’s website in 2004

Nakato Japanese Restaurant & Sushi Bar is an 
establishment that specializes in sushi and Hibachi 
style cuisine. Located in the University area of Char-
lotte, NC, the restaurant has been in business since 
1976 (Oyler, Freeman 2022). Owned and Operated 
by the Nakato family, the business is known for its 
traditional japanese styled architecture and hiba-
chi style food prepared in front of guests (Nakato 
Restaurant 2022). The restaurant has had a fully 
functioning website since the early 2000s (Nakato 

2022). Nakato Japanese Restaurant & Sushi Bar has 
prided itself on accessibility to returning and new 
customers alike, even in the early days of wide-
spread internet and computer use. The website is 
simple and straight to the point.

In Figure 3, the overall layout of the website is 
minimalistic. A white background contrasts with a 
blue serif font and yellow sans serif  fonts. In the 
upper section of the site, the name of the restau-
rant, as well as email and phone number information 
are provided. This information contrasted against 
a yellow background. Below a photograph of the 
front of the restaurant, a description of the dining 
experience and culture of the restaurant is stated to 
entice customers. Though the overall design is very 
minimal, information about the restaurant was priori-
tized over aesthetics a very common aspect of early 
2000s website design (Chornyy 2016). In Figure 4 

the submenu in yellow text is very difficult to read 
against a white background. The only stylistically 
unique aspect of the site is the Nakato logo itself, 
featured in Figure 5. The flora and fauna like pattern 
is a Kamon, a Japanese family crest that is used 
to show one’s familial lineage (DoYouKnowJapan 
2022) . The pattern is in gradient orange, the tip of 
the leaves darker than the top area. Above the word 
“Nakato” is featured against a red background. The 
font choice mimics calligraphic strokes, an aspect 
the japanese language is often associated with. 

In the lower right hand corner of Figure 3, a visual 
of an American Express Card is provided. Next to 
the card is the statement “This business welcomes 
the American Express Card” in a thin gray sans serif 
font. The American express card itself is its own 
entity, while the word “card” is separate to create a 
dynamic reading experience.

Figure 3: Website Nakato Japanese Restauraunt 2004

Figure 4: Navigation Menu Nakato Japanese Restauraunt 2004 Figure 5 Nakato Logo Nakato Japanese Restauraunt 2004
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Duke Power 
Company 
A 1952 Duke Power Company ad in 
Charlotte Directory Book. 

The Duke power company, now known as the Duke 
Energy Company, is an electric and gas organiza-
tion that was founded in Charlotte, NC, in the year 
1904 (Murray 2016). To promote their company, 
an ad campaign was launched in 1952 to establish 
their role in the economic and community service in 
the Piedmont region of the Carolinas (Duke Energy 
2022) . Featured in their ads is Reddy Kilowatt, a 
cheerful, light bulb headed, lightning bolt bodied 
character. Reddy was originally designed in 1926, by 
Ashton B. Collins, for the Alabama Power Company, 

but was repurposed by electric companies across 
the country (Infanzon 2017).

Featured in Figure 6, The Duke Power company ad 
is seen on the front page of Title Hills Charlotte City 
Directory, a book with information on local busi-
ness, personal addresses, and street information, all 
based in the Charlotte area. Next to Reddy Kilowatt 
is a half formed speech bubble saying “You never 
need to look me up!” in a bold black sans serif. “Me” 
is underlined, emphasizing Reddy’s, or really, The 
Duke Power company’s importance and reliability in 
everyday electrical needs.  Below, in a smaller text 
states, “Twenty four hours a day, I’m on the job to 
answer your calls instantly. Depend on me for the 
many services electricity does best”. In Figure 7, 
an illustrated map of the carolinas with the caption, 
“Progress Through Power” is seen. The words “prog-
ress” and “power” are in all capitals and a bolded san 

serif, while “Through” is in cursive. Also in cursive 
is the font within the states, portraying a sense 
of authenticity and a handwritten quality. Written 
in a sans serif with varying widths is “Duke Power 
Company.” The font itself has an air authority to it, 
with its tall lettering. In Figure 7, there is a North and 
South Carolina illustration unified. Both states are 
connected in their use of the Duke Power Company. 
This goes along with The Duke Power Company’s 
campaign, portraying themselves as a charitable 
and necessary organization for carolinians.

Overall, The Duke Power company uses simple sans 
serif when it comes to the basic information and 
their character’s voice. This radiates simplicity, leg-
ibility, and easy access, like their campaign proudly 
claims. Meanwhile, the use of cursive in other parts 
of the add gives off a sense of refinement and posi-
tive morality.  This utilizes typography very well.

Figure 6: Book  Hill’s Charlotte City Directory 1952

Figure 7:  Book Hill’s Charlotte City Directory 1952
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Corina Hellmer 
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1 Ebony Fashion: The Charlotte Post: https://peoplesgdarchive.org/item/5813/lifestyles-the-charlotte-postandnbsp

2. Profiles of Women Hidden From History: https://peoplesgdarchive.org/item/5878/illustration-from-the-unc-char-
lotte-gender-studies-program

3. UNC Charlotte Undergraduate and Graduate Catalog: https://peoplesgdarchive.org/item/5914/unc-charlotte-catalo-
gandnbsp
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Ebony
Fashions
Zeta Phi Beta Sorority. Inc., 

will sponsor the 31st Annual 
Ebony Fashion Fair on Sunday, 
October 30, 6:00 p.m., at Ovens 
Auditorium in Charlotte. The 
show will benefit local charities, 
community services and educa­
tional scholarships.

Tickets are $20 and may be 
purchased from local Zeta 
members or call Mrs. Mary 
Streater, ticket chairperson, at 
399-8416. Tickets are also 
available at Belk-Eastland or 
Lucille Vogue-downtown.

The Ebony Fashion Fair fea­
tures more than 200 exquisite 
garments complete with the lat­
est accessories.

As an added feature to this 
evening of entertainment, Amer­
ican Airlines, through Its repre­
sentative. Mrs. Jewel Franklin, 
will give away two free tickets 
for travel to any chosen city In 
the continental USA serviced by 
American.

Ebony fashion Fair Is a travel­
ing fashion production coordi­
nated by Ebony magazine and 
directed by Mrs. Eunice W. 
Johnson, wife of publisher John 
H. Johnson. The show Is pre­
sented under the sponsorship of 
organizations such as the Ur­
ban League, United Negro Col­
lege Fund, NAACP, sororities, 
fraternities, YMCA, Links, Inc. 
National Council of Negro Wom­
en, and local civic and social 
groups for the benefit of charity. 
For 30 years the show has been 
a prestigious social event.

Originally presented In a few 
select cities. Ebony Fashion 
Fair was primarily planned for 
the purpose of featuring lovely, 
black models in fabulous de­
signs by world-famous fashion 
experts. The show's elegance 
caught the Interest of the fash­
ion-conscious public and Its 
highly favorable reception 
prompted additional sponsor 
requests which necessitated the 
expansion of the show's tour 

I Into two seasons.

The fall season, starting from 
Chicago, covers the Midwest and 
Eastern sections of the country, 
and the spring tour premiering 
In St. Thomas and St. Croix, Vir­
gin Islands, will cover the 
Southeast and Western states.

One hundred and ninety shows 
will be presented In 183 cities 
during the 31st annual tour. Sev­
en cities have two shows each 
due to the demand for tickets 
which range In price from $17- 
$40.

Attendance for the fall '87/ 
spring '88 show was 314,921. 
This show also appeared In 
Nassau, Bahamas, Hamilton, 
Toronto and Montreal, Canada 
and Hamilton, Bermuda. Re­
quests for the show are continu­
ing to come In from edl over the 
world. The total amount raised 
by all sponsors during the 30 
years of on-the-road travel ex­
ceeds $28 million.

The touring staff consists of 10 
terrific female and two hand­
some male models, an excellent 
commentator and music direc­
tor. Keeping the show rapidly 
and smoothly running behind 
the scenes are four well-trained 
wardrobe assistants, stage 
manager, business manager and 
over 200 exciting fashion and 
accessories fabulous enough to 
whet the appetite for the most 
discerning fashion critic.

About the collection - the bril­
liant wardrobe of designs is per­
sonally selected by Mrs. John­
son and commentator, Shayla 
Simpson, from such leading de­
signers as Yves Saint Laurent, 
Christian Dior, Bob Mackle, Fa- 
brlce, Patrick Kelly and Bruce 
Oldfield.

The tour currently runs six 
days a week with many cities ac­
cepting sponsorship on alter­
nate year basis. Models are se­
lected by a professional 
screening committee at the Chi­
cago-based firm with Ebony 
paying round-trip fares for 
those requested to audition.

North Carolinian 
Featured In Ebony 
Fashion Fair '88

By LORA VANDERHALL 
lifestyles Editor

The Ebony Fashion Fair fea­
tures 10 female and two male 
models. One of the male mod­
els, Leon Craig, Is originally 
from Llncolnton, N.C.

Craig Is the son of Rev. and 
Mrs. Nathaniel Craig of Llncoln­
ton.

"We’re excited and glad Leon 
will get a chance to model with 
Ebony Fashion Fair," said Rev. 
Craig.

After graduating Llncolnton

High School, Craig attended At­
lanta Junior College.

During high school he became 
Interested In modeling and was 
able to model In loci fashion 
shows. He has also modeled for 
Riches, Macy's and Belk. The 
1988-89 season will be Craig's 
first with Ebony Fashion Fair.

During leisure time Craig en­
joys swimming, weight lifting 
and singing. Coming from a 
very Christian family he says 
his ambition Is to "be all I can 
be for the Lord."

i
\
\

Fashion Fair Trends For The ’88/89 Collection
Ebony fashion Fair soars to 

■ temptuous heights with the '88/
: '89 coUectlonI The figure flatter­
ing silhouette Is lean with 

• curves accentuated. The sea­
son's colors flow seductively 
from black, navy and charcoal to 
brilliant reds, intense yellows, 
heart palpitating cranberry and 
vibrant purple. Hemlines barely 
caress the knee or sweeps to 
mid-calf - your choice!

Feminine dressing has 
slimmed to remarkably simple, 
sleep shapes. The pouf has re­
lented to the fluid look, spirited 
jumpsuits are back, some with 
blazers, others with the cropped 
look In enticing silk and gabar­
dine. Sparkling sequins turn up 
repeatedly in dresses, jackets 
and jumpsuits, although the ap­
proach this season is softer and 
alluring.

Black is ubiquitous, as always, 
but It's sparked with brilliant 
hues. Including red, fuchsia and 
malachite. Metafiles add shine 
to the season's more dramatic 
looks for evening.

Christian LaCrotx used large 
brimmed hats to show off crisp, 
tailored jackets over wide legged 
pants or short, slim skirts. Yves 
Saint Laurent designed a re­
freshed version of the trim jack­
et over slim or pleated skirts, 
and for evening the look turns 
soft; with full, ruffled dresses and 
billowing blouses over pants. 
Patrick Kelly chose second skin 
teddy-bear print stretch dress­
es.

Yves Saint Laurent turned 
heads with his layered silk de­
signed termed "The Dress of the 
Season." Jewelry Is the "big" 
item for fall/summer with pearls 
leading the way, clustered with 
glittering pins surrounded with 
rhinestones or falling long and

lines get that way with oversized 
belts buckled with jewels, fur 
and gold.

Ebony Fashion Fair '88/'89 is 
all out to tempt viewers this sea­
son with the hottest, most se­
ductive fashions to be found!

Leon Craig (above) of Llncolnton, N.C., modeles Brother* II fox 
fur coat.

Pierre Balmain's white fox jacket with monkey fur seams is worn 
with black velvet hood and black knit dress.

swlngy down the back.

Sensational large cuff brace­
lets bedecked with precious

stones, earrings of lustrous 
milk-white pearls sharing the 
spotlight with amethyst, onyx, 
ruby or jade. Fantastic waist-

Courvoisier/Fashion Fair Sweepstakes
This year, Courvolsier Cognac 

wifi add a romantic touch to Eb­
ony Fashion Fairs across the 
country with the creation of a 
sweepstakes that will award 
each of the winners a vacation 
on the Caribbean Island of St. 
Lucia.

The "Courvolsler-Ebony Fash­
ion Fair Caribbean Getaway" 
sweepstakes will offer three 
lucky winners each an all­
expense paid trip for two to one 
of the following luxurious re­
sorts on the romantic Island of 
St. Lucia; the St. Lucian, Anse 
Chastanet and Marlgot Bay.

Sponsored by Ebony maga­
zine, Ebony Fashion Fairs are

held In 178 United States cities. 
The shows feature the latest In 
high fashions for men and wom­
en and raise funds for local cha­
ritable and progressive black 
groups.

"Courvolsler's association with 
the Ebony Fashion Fair encour­
ages and fosters community in­
teraction on a broad base — at 
the grassroots level," said Anne- 
Beth Nemeroff,

Public Relations Manager, W.A. 
Taylor and Company. 
"Additionally, the Fairs provide 
an opportunity to become more 
directly Involved with a major 
segment of our consumer audi­
ence. We began our Involvement

with the Fair back In 1986 and 
have Increased our efforts sub­
stantially over the past 3 years 
from the local level to this na­
tionwide sweepstakes," she add­
ed

The Ebony Fashion Fair mag­
azine containing the Courvoisi- 
er sweepstakes advertisement 
and entiy form will be available 
at each show. Entrants may 
also submit their name and ad­
dress on a 3" X 5" piece of paper 
to: "Courvoisler/Ebony Fashion 
Fair Getaway" Sweepstakes, P.O.
Box 1489, Young America, MN 

55394. Winners will be an­
nounced on September 30, 
1989.

https://peoplesgdarchive.org/item/5813/lifestyles-the-charlotte-postandnbsp
https://peoplesgdarchive.org/item/5878/illustration-from-the-unc-charlotte-gender-studies-program
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Ebony Fashion 
in Charlotte  
The Charlotte Post’s article from 
1988 showcasing Ebony Fashion. 

The Charlotte Post is a weekly newspaper that 
focuses on African American beauty, fashion, news, 
entertainment, and more (The Charlotte Post, n.d.).  
The clipping I have selected is centered around 
fashion trends in the African American community 
during the late 1980s (Digital NC, 1988).

While examining Figure 1, one can feel the sense 
of identity expressed through fashion during the 
1980’s. Racism and prejudice were very much 
prevalent in the 80’s, limiting Black individuals in 
Charlotte to equal opportunities (Coscolluela, 2016). 
However,  passion and sense of identity in the Black 

community flourished through the love of fashion 
and self-expression (Carter, 2015).  

The photography included in this spread highlights 
the context of Figure 1, as they provide represen-
tations of clothing trends during that period. It is 
interesting to compare the style of individuals in the 
past and see how they have impacted the style of 
the present. There are minimal color aspects of the 
article, however, the contrast of the clothing items 
in the photographs still highlights the ebony fashion 
trends and their characteristics. The exquisite, bold 
style of the clothing captured causes the reader to 
first examine the photographs and understand the 
certain styles trending amongst Black Americans 
living in Charlotte. The color choice of the title itself, 
Ebony Fashion, stands out as well, with the rest of 
the article in black and white. This color choice for 
the title allows the reader to first focus on what the 
article itself is about, leading way into the text itself. 
There is also a sense of hierarchy in the article itself, 

with the photographs taking up half the spread, em-
phasizing their importance in relation to the context.

Figure 2 depicts a woman in an oversized coat that 
makes a bold statement. The texture of the coat 
appears to be soft and warm, while the feather 
texture adds a dramatized effect to the garment.  
Figure 3 also represents the popularity of oversized 
garments in the 1980’s, with a similarly textured 
coat suggesting a bold, extravagant statement. 
Oversized garments, like the coats in Figure 2 and 
Figure 3, were very popular during the 80’s amongst 
the Black community, and still are a popular trend 
in today’s fashion era (Carter, 2015). The Charlotte 
Post highlighting ebony fashion in the 1980’s allows 
readers today to realize the impact the Black com-
munity had on fashion trends throughout the years. 
There should be a sense of appreciation, not dis-
crimination and oppression.  

Figure 1: Newspaper Spread: The Charlotte Post, 1988
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Ebony
Fashions
Zeta Phi Beta Sorority. Inc., 

will sponsor the 31st Annual 
Ebony Fashion Fair on Sunday, 
October 30, 6:00 p.m., at Ovens 
Auditorium in Charlotte. The 
show will benefit local charities, 
community services and educa­
tional scholarships.

Tickets are $20 and may be 
purchased from local Zeta 
members or call Mrs. Mary 
Streater, ticket chairperson, at 
399-8416. Tickets are also 
available at Belk-Eastland or 
Lucille Vogue-downtown.

The Ebony Fashion Fair fea­
tures more than 200 exquisite 
garments complete with the lat­
est accessories.

As an added feature to this 
evening of entertainment, Amer­
ican Airlines, through Its repre­
sentative. Mrs. Jewel Franklin, 
will give away two free tickets 
for travel to any chosen city In 
the continental USA serviced by 
American.

Ebony fashion Fair Is a travel­
ing fashion production coordi­
nated by Ebony magazine and 
directed by Mrs. Eunice W. 
Johnson, wife of publisher John 
H. Johnson. The show Is pre­
sented under the sponsorship of 
organizations such as the Ur­
ban League, United Negro Col­
lege Fund, NAACP, sororities, 
fraternities, YMCA, Links, Inc. 
National Council of Negro Wom­
en, and local civic and social 
groups for the benefit of charity. 
For 30 years the show has been 
a prestigious social event.

Originally presented In a few 
select cities. Ebony Fashion 
Fair was primarily planned for 
the purpose of featuring lovely, 
black models in fabulous de­
signs by world-famous fashion 
experts. The show's elegance 
caught the Interest of the fash­
ion-conscious public and Its 
highly favorable reception 
prompted additional sponsor 
requests which necessitated the 
expansion of the show's tour 

I Into two seasons.

The fall season, starting from 
Chicago, covers the Midwest and 
Eastern sections of the country, 
and the spring tour premiering 
In St. Thomas and St. Croix, Vir­
gin Islands, will cover the 
Southeast and Western states.

One hundred and ninety shows 
will be presented In 183 cities 
during the 31st annual tour. Sev­
en cities have two shows each 
due to the demand for tickets 
which range In price from $17- 
$40.

Attendance for the fall '87/ 
spring '88 show was 314,921. 
This show also appeared In 
Nassau, Bahamas, Hamilton, 
Toronto and Montreal, Canada 
and Hamilton, Bermuda. Re­
quests for the show are continu­
ing to come In from edl over the 
world. The total amount raised 
by all sponsors during the 30 
years of on-the-road travel ex­
ceeds $28 million.

The touring staff consists of 10 
terrific female and two hand­
some male models, an excellent 
commentator and music direc­
tor. Keeping the show rapidly 
and smoothly running behind 
the scenes are four well-trained 
wardrobe assistants, stage 
manager, business manager and 
over 200 exciting fashion and 
accessories fabulous enough to 
whet the appetite for the most 
discerning fashion critic.

About the collection - the bril­
liant wardrobe of designs is per­
sonally selected by Mrs. John­
son and commentator, Shayla 
Simpson, from such leading de­
signers as Yves Saint Laurent, 
Christian Dior, Bob Mackle, Fa- 
brlce, Patrick Kelly and Bruce 
Oldfield.

The tour currently runs six 
days a week with many cities ac­
cepting sponsorship on alter­
nate year basis. Models are se­
lected by a professional 
screening committee at the Chi­
cago-based firm with Ebony 
paying round-trip fares for 
those requested to audition.

North Carolinian 
Featured In Ebony 
Fashion Fair '88

By LORA VANDERHALL 
lifestyles Editor

The Ebony Fashion Fair fea­
tures 10 female and two male 
models. One of the male mod­
els, Leon Craig, Is originally 
from Llncolnton, N.C.

Craig Is the son of Rev. and 
Mrs. Nathaniel Craig of Llncoln­
ton.

"We’re excited and glad Leon 
will get a chance to model with 
Ebony Fashion Fair," said Rev. 
Craig.

After graduating Llncolnton

High School, Craig attended At­
lanta Junior College.

During high school he became 
Interested In modeling and was 
able to model In loci fashion 
shows. He has also modeled for 
Riches, Macy's and Belk. The 
1988-89 season will be Craig's 
first with Ebony Fashion Fair.

During leisure time Craig en­
joys swimming, weight lifting 
and singing. Coming from a 
very Christian family he says 
his ambition Is to "be all I can 
be for the Lord."

i
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Fashion Fair Trends For The ’88/89 Collection
Ebony fashion Fair soars to 

■ temptuous heights with the '88/
: '89 coUectlonI The figure flatter­
ing silhouette Is lean with 

• curves accentuated. The sea­
son's colors flow seductively 
from black, navy and charcoal to 
brilliant reds, intense yellows, 
heart palpitating cranberry and 
vibrant purple. Hemlines barely 
caress the knee or sweeps to 
mid-calf - your choice!

Feminine dressing has 
slimmed to remarkably simple, 
sleep shapes. The pouf has re­
lented to the fluid look, spirited 
jumpsuits are back, some with 
blazers, others with the cropped 
look In enticing silk and gabar­
dine. Sparkling sequins turn up 
repeatedly in dresses, jackets 
and jumpsuits, although the ap­
proach this season is softer and 
alluring.

Black is ubiquitous, as always, 
but It's sparked with brilliant 
hues. Including red, fuchsia and 
malachite. Metafiles add shine 
to the season's more dramatic 
looks for evening.

Christian LaCrotx used large 
brimmed hats to show off crisp, 
tailored jackets over wide legged 
pants or short, slim skirts. Yves 
Saint Laurent designed a re­
freshed version of the trim jack­
et over slim or pleated skirts, 
and for evening the look turns 
soft; with full, ruffled dresses and 
billowing blouses over pants. 
Patrick Kelly chose second skin 
teddy-bear print stretch dress­
es.

Yves Saint Laurent turned 
heads with his layered silk de­
signed termed "The Dress of the 
Season." Jewelry Is the "big" 
item for fall/summer with pearls 
leading the way, clustered with 
glittering pins surrounded with 
rhinestones or falling long and

lines get that way with oversized 
belts buckled with jewels, fur 
and gold.

Ebony Fashion Fair '88/'89 is 
all out to tempt viewers this sea­
son with the hottest, most se­
ductive fashions to be found!

Leon Craig (above) of Llncolnton, N.C., modeles Brother* II fox 
fur coat.

Pierre Balmain's white fox jacket with monkey fur seams is worn 
with black velvet hood and black knit dress.

swlngy down the back.

Sensational large cuff brace­
lets bedecked with precious

stones, earrings of lustrous 
milk-white pearls sharing the 
spotlight with amethyst, onyx, 
ruby or jade. Fantastic waist-

Courvoisier/Fashion Fair Sweepstakes
This year, Courvolsier Cognac 

wifi add a romantic touch to Eb­
ony Fashion Fairs across the 
country with the creation of a 
sweepstakes that will award 
each of the winners a vacation 
on the Caribbean Island of St. 
Lucia.

The "Courvolsler-Ebony Fash­
ion Fair Caribbean Getaway" 
sweepstakes will offer three 
lucky winners each an all­
expense paid trip for two to one 
of the following luxurious re­
sorts on the romantic Island of 
St. Lucia; the St. Lucian, Anse 
Chastanet and Marlgot Bay.

Sponsored by Ebony maga­
zine, Ebony Fashion Fairs are

held In 178 United States cities. 
The shows feature the latest In 
high fashions for men and wom­
en and raise funds for local cha­
ritable and progressive black 
groups.

"Courvolsler's association with 
the Ebony Fashion Fair encour­
ages and fosters community in­
teraction on a broad base — at 
the grassroots level," said Anne- 
Beth Nemeroff,

Public Relations Manager, W.A. 
Taylor and Company. 
"Additionally, the Fairs provide 
an opportunity to become more 
directly Involved with a major 
segment of our consumer audi­
ence. We began our Involvement

with the Fair back In 1986 and 
have Increased our efforts sub­
stantially over the past 3 years 
from the local level to this na­
tionwide sweepstakes," she add­
ed

The Ebony Fashion Fair mag­
azine containing the Courvoisi- 
er sweepstakes advertisement 
and entiy form will be available 
at each show. Entrants may 
also submit their name and ad­
dress on a 3" X 5" piece of paper 
to: "Courvoisler/Ebony Fashion 
Fair Getaway" Sweepstakes, P.O.
Box 1489, Young America, MN 

55394. Winners will be an­
nounced on September 30, 
1989.
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will give away two free tickets 
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sented under the sponsorship of 
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National Council of Negro Wom­
en, and local civic and social 
groups for the benefit of charity. 
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ion-conscious public and Its 
highly favorable reception 
prompted additional sponsor 
requests which necessitated the 
expansion of the show's tour 
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The fall season, starting from 
Chicago, covers the Midwest and 
Eastern sections of the country, 
and the spring tour premiering 
In St. Thomas and St. Croix, Vir­
gin Islands, will cover the 
Southeast and Western states.

One hundred and ninety shows 
will be presented In 183 cities 
during the 31st annual tour. Sev­
en cities have two shows each 
due to the demand for tickets 
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After graduating Llncolnton
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: '89 coUectlonI The figure flatter­
ing silhouette Is lean with 

• curves accentuated. The sea­
son's colors flow seductively 
from black, navy and charcoal to 
brilliant reds, intense yellows, 
heart palpitating cranberry and 
vibrant purple. Hemlines barely 
caress the knee or sweeps to 
mid-calf - your choice!

Feminine dressing has 
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sleep shapes. The pouf has re­
lented to the fluid look, spirited 
jumpsuits are back, some with 
blazers, others with the cropped 
look In enticing silk and gabar­
dine. Sparkling sequins turn up 
repeatedly in dresses, jackets 
and jumpsuits, although the ap­
proach this season is softer and 
alluring.

Black is ubiquitous, as always, 
but It's sparked with brilliant 
hues. Including red, fuchsia and 
malachite. Metafiles add shine 
to the season's more dramatic 
looks for evening.
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brimmed hats to show off crisp, 
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pants or short, slim skirts. Yves 
Saint Laurent designed a re­
freshed version of the trim jack­
et over slim or pleated skirts, 
and for evening the look turns 
soft; with full, ruffled dresses and 
billowing blouses over pants. 
Patrick Kelly chose second skin 
teddy-bear print stretch dress­
es.

Yves Saint Laurent turned 
heads with his layered silk de­
signed termed "The Dress of the 
Season." Jewelry Is the "big" 
item for fall/summer with pearls 
leading the way, clustered with 
glittering pins surrounded with 
rhinestones or falling long and

lines get that way with oversized 
belts buckled with jewels, fur 
and gold.

Ebony Fashion Fair '88/'89 is 
all out to tempt viewers this sea­
son with the hottest, most se­
ductive fashions to be found!

Leon Craig (above) of Llncolnton, N.C., modeles Brother* II fox 
fur coat.

Pierre Balmain's white fox jacket with monkey fur seams is worn 
with black velvet hood and black knit dress.

swlngy down the back.

Sensational large cuff brace­
lets bedecked with precious

stones, earrings of lustrous 
milk-white pearls sharing the 
spotlight with amethyst, onyx, 
ruby or jade. Fantastic waist-

Courvoisier/Fashion Fair Sweepstakes
This year, Courvolsier Cognac 

wifi add a romantic touch to Eb­
ony Fashion Fairs across the 
country with the creation of a 
sweepstakes that will award 
each of the winners a vacation 
on the Caribbean Island of St. 
Lucia.

The "Courvolsler-Ebony Fash­
ion Fair Caribbean Getaway" 
sweepstakes will offer three 
lucky winners each an all­
expense paid trip for two to one 
of the following luxurious re­
sorts on the romantic Island of 
St. Lucia; the St. Lucian, Anse 
Chastanet and Marlgot Bay.

Sponsored by Ebony maga­
zine, Ebony Fashion Fairs are

held In 178 United States cities. 
The shows feature the latest In 
high fashions for men and wom­
en and raise funds for local cha­
ritable and progressive black 
groups.

"Courvolsler's association with 
the Ebony Fashion Fair encour­
ages and fosters community in­
teraction on a broad base — at 
the grassroots level," said Anne- 
Beth Nemeroff,

Public Relations Manager, W.A. 
Taylor and Company. 
"Additionally, the Fairs provide 
an opportunity to become more 
directly Involved with a major 
segment of our consumer audi­
ence. We began our Involvement

with the Fair back In 1986 and 
have Increased our efforts sub­
stantially over the past 3 years 
from the local level to this na­
tionwide sweepstakes," she add­
ed

The Ebony Fashion Fair mag­
azine containing the Courvoisi- 
er sweepstakes advertisement 
and entiy form will be available 
at each show. Entrants may 
also submit their name and ad­
dress on a 3" X 5" piece of paper 
to: "Courvoisler/Ebony Fashion 
Fair Getaway" Sweepstakes, P.O.
Box 1489, Young America, MN 

55394. Winners will be an­
nounced on September 30, 
1989.

Figure 2: Image of Woman: The Charlotte Post, 1988
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signers as Yves Saint Laurent, 
Christian Dior, Bob Mackle, Fa- 
brlce, Patrick Kelly and Bruce 
Oldfield.

The tour currently runs six 
days a week with many cities ac­
cepting sponsorship on alter­
nate year basis. Models are se­
lected by a professional 
screening committee at the Chi­
cago-based firm with Ebony 
paying round-trip fares for 
those requested to audition.

North Carolinian 
Featured In Ebony 
Fashion Fair '88

By LORA VANDERHALL 
lifestyles Editor

The Ebony Fashion Fair fea­
tures 10 female and two male 
models. One of the male mod­
els, Leon Craig, Is originally 
from Llncolnton, N.C.

Craig Is the son of Rev. and 
Mrs. Nathaniel Craig of Llncoln­
ton.

"We’re excited and glad Leon 
will get a chance to model with 
Ebony Fashion Fair," said Rev. 
Craig.

After graduating Llncolnton

High School, Craig attended At­
lanta Junior College.

During high school he became 
Interested In modeling and was 
able to model In loci fashion 
shows. He has also modeled for 
Riches, Macy's and Belk. The 
1988-89 season will be Craig's 
first with Ebony Fashion Fair.

During leisure time Craig en­
joys swimming, weight lifting 
and singing. Coming from a 
very Christian family he says 
his ambition Is to "be all I can 
be for the Lord."

i
\
\

Fashion Fair Trends For The ’88/89 Collection
Ebony fashion Fair soars to 

■ temptuous heights with the '88/
: '89 coUectlonI The figure flatter­
ing silhouette Is lean with 

• curves accentuated. The sea­
son's colors flow seductively 
from black, navy and charcoal to 
brilliant reds, intense yellows, 
heart palpitating cranberry and 
vibrant purple. Hemlines barely 
caress the knee or sweeps to 
mid-calf - your choice!

Feminine dressing has 
slimmed to remarkably simple, 
sleep shapes. The pouf has re­
lented to the fluid look, spirited 
jumpsuits are back, some with 
blazers, others with the cropped 
look In enticing silk and gabar­
dine. Sparkling sequins turn up 
repeatedly in dresses, jackets 
and jumpsuits, although the ap­
proach this season is softer and 
alluring.

Black is ubiquitous, as always, 
but It's sparked with brilliant 
hues. Including red, fuchsia and 
malachite. Metafiles add shine 
to the season's more dramatic 
looks for evening.

Christian LaCrotx used large 
brimmed hats to show off crisp, 
tailored jackets over wide legged 
pants or short, slim skirts. Yves 
Saint Laurent designed a re­
freshed version of the trim jack­
et over slim or pleated skirts, 
and for evening the look turns 
soft; with full, ruffled dresses and 
billowing blouses over pants. 
Patrick Kelly chose second skin 
teddy-bear print stretch dress­
es.

Yves Saint Laurent turned 
heads with his layered silk de­
signed termed "The Dress of the 
Season." Jewelry Is the "big" 
item for fall/summer with pearls 
leading the way, clustered with 
glittering pins surrounded with 
rhinestones or falling long and

lines get that way with oversized 
belts buckled with jewels, fur 
and gold.

Ebony Fashion Fair '88/'89 is 
all out to tempt viewers this sea­
son with the hottest, most se­
ductive fashions to be found!

Leon Craig (above) of Llncolnton, N.C., modeles Brother* II fox 
fur coat.

Pierre Balmain's white fox jacket with monkey fur seams is worn 
with black velvet hood and black knit dress.

swlngy down the back.

Sensational large cuff brace­
lets bedecked with precious

stones, earrings of lustrous 
milk-white pearls sharing the 
spotlight with amethyst, onyx, 
ruby or jade. Fantastic waist-

Courvoisier/Fashion Fair Sweepstakes
This year, Courvolsier Cognac 

wifi add a romantic touch to Eb­
ony Fashion Fairs across the 
country with the creation of a 
sweepstakes that will award 
each of the winners a vacation 
on the Caribbean Island of St. 
Lucia.

The "Courvolsler-Ebony Fash­
ion Fair Caribbean Getaway" 
sweepstakes will offer three 
lucky winners each an all­
expense paid trip for two to one 
of the following luxurious re­
sorts on the romantic Island of 
St. Lucia; the St. Lucian, Anse 
Chastanet and Marlgot Bay.

Sponsored by Ebony maga­
zine, Ebony Fashion Fairs are

held In 178 United States cities. 
The shows feature the latest In 
high fashions for men and wom­
en and raise funds for local cha­
ritable and progressive black 
groups.

"Courvolsler's association with 
the Ebony Fashion Fair encour­
ages and fosters community in­
teraction on a broad base — at 
the grassroots level," said Anne- 
Beth Nemeroff,

Public Relations Manager, W.A. 
Taylor and Company. 
"Additionally, the Fairs provide 
an opportunity to become more 
directly Involved with a major 
segment of our consumer audi­
ence. We began our Involvement

with the Fair back In 1986 and 
have Increased our efforts sub­
stantially over the past 3 years 
from the local level to this na­
tionwide sweepstakes," she add­
ed

The Ebony Fashion Fair mag­
azine containing the Courvoisi- 
er sweepstakes advertisement 
and entiy form will be available 
at each show. Entrants may 
also submit their name and ad­
dress on a 3" X 5" piece of paper 
to: "Courvoisler/Ebony Fashion 
Fair Getaway" Sweepstakes, P.O.
Box 1489, Young America, MN 

55394. Winners will be an­
nounced on September 30, 
1989.

Figure 3: Image of Man: The Charlotte Post, 1988
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Feminist 
Illustration 
A conference booklet from 1989 that 
highlights women lost in history due 
to discrimination.  

UNC Charlotte’s Women and Gender studies pro-
gram has been around since the early 1970’s, with 
the field progressively growing (UNC Charlotte, n.d.). 
In 1989, UNC Charlotte’s Women studies program 
collaborated with International Women’s Day Coun-
cil and the North Carolina Humanities Council to 
produce an issue titled Profiles of Women Lost in 
History (Gender Studies, n.d.). This issue showcases 
the discrimination against women throughout gen-
erations. The archive represents what these groups 

focused on in 1989; however, the information found 
in the book should still be focused on present day.

The graphic represented in Figure 5 contains multi-
ple symbols that relate to the context of the booklet. 
When analyzing the graphic, one can first identify 
the outline of a woman figure, which also resembles 
an hourglass.  The woman figure pays homage to 
the International Women’s Day Committee, with de-
signer Kary Lee Schmidt stating in Figure 4 that the 
profile and hair were adapted from the International 
Women’s Day logo (Gender Studies, n.d.). I found 
the boldness of strokes incorporated in the design 
to emphasize the empowering message behind the 
overall design. The commonly recognized sym-
bol for women is seen inside the bold outline of a 
woman, slowly fading away. The outline itself incor-
porates the logo used to the International Women’s 
Day Committee, emphasizing the collaboration and 

intention of the work. It is a simple black and white 
design, yet still holds so much meaning regarding 
the past, present, and future of gender equality both 
at a global and local scale. The illustration seems 
to represent an evolving women, as the sand and 
female symbol move through the hourglass form. 
“Stripping the Veils” could refer to the idea that in 
order for women to succeed, they must “strip away” 
any prejudice and preconceptions forced upon 
them. In the year this booklet was published, The 
Supreme Court affirmed the right to deny public 
funding for abortions and to prohibit public hospi-
tals from performing abortions (Feminist majority 
Foundation, 2020). This factor could also be a rea-
son for the publishing of the article, with this event 
shedding light onto the discrimination and inequality 
of women at a local and international level. 

Figure 5: Stripping the Veils, 1989

Figure 4: Stripping the Veils, 1989
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UNC Charlotte 
Undergraduate 
and Graduate 
Catalog 
UNC Charlotte’s 1993-1995 Gradu-
ate and Undergraduate Catalog that  
showcases the University. 

UNC Charlotte is a public university that was found-
ed in 1946 and delivers high value, high-quality 
education to a diverse population of nearly 30,000 
students (“History”, n.d.). Every couple years, the 
department at UNC Charlotte composes a catalog 

highlighting different aspects of the University. In 
the catalogs, you can find information regarding 
courses offered, history of the university, financial 
information, and more. The 1993-1995 issue con-
sists of 525 pages providing a resource to current 
and future students at the University of North Caro-
lina at Charlotte (Digital NC, n.d.).

The cover of the 1993-1995 catalog consists of 
interesting typography choice, effective design 
layout, and photographic depictions of students 
and the campus. Through the use of photography, 
the reader is provided with a direct representation 
of the school. The students posed together serves 
as a symbol of community and inclusion, while the 
photograph of the students learning symbolizes the 
opportunities UNC Charlotte provides. The overall 
layout of the cover is intriguing, with the text forming 
around the images included. Manipulation of type is 

what makes this composition interesting, as the “1” 
and “5” appear larger than other text. This design 
choice creates hierarchy and an overall effective de-
sign. The word “catalog” also fits well in the layout, 
with the bold, serif typeface establishing hierar-
chy. The color choice also allows for an intriguing, 
contrasting design. The rich, dark purple of the text 
is legible against the lighter toned background of 
the catalog. The dark green border and logo refer-
ence the University itself, as dark green is a part of 
UNC Charlotte’s branding guidelines. Figure 7 is the 
opening page to the catalog, with professional, serif 
typeface introducing the University. The cover of the 
catalog can be described as captivating and inspir-
ing, with the inclusion of color contrast, manipula-
tion of type, and imagery representing the campus. 

Figure 6: UNC Charlotte Catalog, 1993-95

Figure 7: UNC Charlotte Catalog, 1993-95
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Anthony Jefferson
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Sit-In Reunion: https://peoplesgdarchive.org/item/5828/sit-in-reunion

2. 1110 WBT The Hello Henry: https://peoplesgdarchive.org/item/5873/1110-wbt-the-hello-henry-collection

3. The Prospector : https://peoplesgdarchive.org/item/6042/the-prospector-1983

https://peoplesgdarchive.org/item/5828/sit-in-reunion
https://peoplesgdarchive.org/item/5873/1110-wbt-the-hello-henry-collection
https://peoplesgdarchive.org/item/6042/the-prospector-1983
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Sit-In Reunion
A pamphlet detailing the various  
instances of Civil Rights protests  
by African American communities 
across North Carolina. 

The Sit-In Reunion event was dedicated to the series 
of Civil Rights Protests and Sit-In movements that 
sprang up all across the Southern United States during 
the 1960s. The movements featured in the event were 
ones that happened in the Downtown Charlotte-Meck-
lenburg Area and in Rock Hill South Carolina. The main 
components behind this pamphlet’s design include 
visuals of the people involved in the Sit-Ins and also 
included impactful typographic choices that are sym-
bolic of the characteristics of the brave people behind 
the Sit-Ins and the protests across Charlotte.

The Sit-Ins included African-American individuals from 
all backgrounds coming together to protest, in refer-
ence to the Charlotte protest you had over 200 African 
American students from Johnson C Smith University. 
(Grundy, 2020). The group had both men and women of 
color working together to protest for their right to sit 
and eat within the local restaurants just as white peo-
ple had the ability to do. While men were usually the 
ones talking for the crowd, you also had many brave 
women sitting for the longest during the protest, not 
only for themselves but for their families too (Grundy, 
2020). These Sit-In events lasted for well over six long 
months before the restaurant managers finally gave in 
to the protesters demands.

Ever since then, these historic events have been 
celebrated in “reunion”  all showcasing the achieve-
ments and sacrifices of the people who participated in 
the events. Each year the event will typically include a 

pamphlet giving a timeline of the events meant to take 
place during the reunion, photos and quotes from the 
protesters and information behind the history of the 
Sit-Ins as a whole and the results ehind each one. 

For the overall layout of the pamphlet, you can see 
the color scheme consist of shades of brown, gray, 
and white. These colors were most likely chosen in 
relation to the colors typically associated with the 
time period with brown being a strong visual to color 
of the people that were being discriminated against. 
As seen in Figures 2 and 3, you can see these colors 
scattered throughout the composition, with the color 
brown being used to highlight the most important text 
such within the headers and key sections. All the Sit-In 
events had a large impact on the issue of segregation 
across the South-Eastern United States and should 
always be remembered for the impact they had and 
the people who made these events possible. 

Figure 1: Sit-In Reunion Pamphlet Page 1 

Figure 2: Sit-In Reunion Pamphlet Page 2

Figure 3: Sit-In Reunion Pamphlet Page 3
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1110 WBT The 
Hello Henry 
 A booklet consisting of 24 pages 
filled with iconic/memorable 
moments from Henry Boggan’s 
evening call-in show “Hello Henry”.

The Hello Henry evening call-in radio show was a 
Charlotte cultural phenomenon during the late 70s to 
early 90s. Henry Boggan was the one and only host 
of the show inviting various guests and listeners to 
speak on his show. This compendium showcased 
many of the various highlights of the show ranging 
from popular “recipes” of life and actual cooking re-
cepies, to life advice and quotes from both Henry and 

guest who talked on the show. (BT Memories, 2006). 
Henry had an everlasting impact on the Charlotte 
community on ever trying his best to bring smiles, 
and impactful, inspirational talks to the Charlotte 
community and even further beyond into the entire 
south-eastern united states. 

Henry always showed this deep care for his listeners 
and callers opinions always taking time to really hear 
what they had to say (BT Memories, 2006). Henry 
cared so much about the viewers, every time he 
interacted with a guest he brought a sense of charis-
ma and charm to the radio waves of the 80s and 90s, 
This charisma even attracted the attention of various 
bands, musicians, and many others as a result you 
can see on a lot of the page’s references and images 
show these individuals and their interactions with 
Henry himself. Every composition choice across the 
pages always showed the smiling radio host interact-

ing to some degree with each topic showcasing his 
passion with the viewers and their discussions. 

These compositional choices really reflect the time 
period in which these shows were recorded you see 
these old 80s and 90s style of imagery with bold 
and black fonts, all representing the personality that 
Henry brought to the show. As a result each page 
always has different content present with the main 
imagery revolving around that new topic, the designs 
meant to be comical yet compelling almost as if you 
got to experience the conversation of the topic live 
on the show. Living in this time period where you 
had the chance to listen to Henry’s show must have 
been exciting for east coast residents, all that Henry 
wanted was to bring good advice, fun recipes of life 
and cooking, and funny moments to his listeners and 
I think that you’ll certainly understand this once you 
take a good look at the book yourself!

Figure 6: The Hello Henry Book Cover

Figure 5: Better Than Sex Cake Recipe Page Figure 4: The Donkey Serenade Page 
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The Prospector 
A 1983 UNC Charlotte yearbook 
showcasing all aspect of the College 
lifestyle and work ethic. 

The Prospector is a 1983 edition of the UNC Charlotte 
Prospector yearbook series that lasted from 1983-
1985 (UNC Charlotte J Murrey Atkins Library, 2022). 
The main content of the yearbook consists of lots of 
imagery showcasing students and faculty in various 
activities and events. The yearbook is divided into 
many different sections across 312 pages, each page 
having a story to tell with large, expressive imagery 
and supporting text. So much of the yearbook revolves 
around the student body, whether you see students 
moving into their campus dorms, cramming research 
and studying for final exams week. 

One large difference from the Charlotte style guide 
on many documents and books of today compared to 
the yearbooks of the 1980s was the use of typography 
and imagery, all the textual content and photos used 
differ in color, boldness and effects. Each page felt tru-
ly different, where as the style of the university today 
tends to encourage diversity, yet follow a very similar 
style guide of the same fonts, colors and similarly 
themed pictures and designs.

Thats where you can see the difference in today’s 
college culture and the culture from the 80’s. Back 
then the experience was promoted in a much more 
personal way, you could see students not just work 
in their academics and studies. But also see them 
relaxing, having fun, and socializing in all kinds of ways. 
This experience seems to be underwhelming today 
in any of the schools advertisements and books, they 
all showcase just people smiling in university environ-

ments and classrooms but they all lack that “college 
life” aspect that most young people imagine when 
going to college. The prospector series of yearbooks 
was not afraid to show students taking breaks, party-
ing and such but there is a clear lack of that sense in 
todays design standards.

It has also become harder to acquire these year books 
as the university has seen tremendous growth from 
it’s earlier years so now it seems like to even get year-
books you have to order them Online and usually pick 
them up or have them mailed to you. It is only natural 
as the university has grown so much that with so many 
students it becomes much harder to personalize the 
experience of the college life. Maybe by reevaluating 
how the school has presented themselves in the past 
then maybe we can find a answer to this problem.

Figure 8: 1983 The Prospector  
UNC Charlotte Title Page 

Figure 7: The Prospector Fashion...or Folly Yearbook Page
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Tyriek Johnson
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. “A City of Optimists”: https://peoplesgdarchive.org/item/5798/a-city-of-optimists

2. Nascar Charlotte Motor Speedway Magazine Book Batman & Joker Cover: https://peoplesgdarchive.org/item/5867/na-
scar-charlotte-motor-speedway-magazine-book-batman-and-joker-cover

3. WBT Radio, Day and Night Audience Maps: https://peoplesgdarchive.org/item/5927/wbt-radio-day-and-night-audience-maps

https://peoplesgdarchive.org/item/5798/a-city-of-optimists
https://peoplesgdarchive.org/item/5867/nascar-charlotte-motor-speedway-magazine-book-batman-and-joke
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A City of 
Optimists
 
“A City of Optimists”  consist of multiple mosa-

ics and windscreen glass that  were  originally 

designed in 2011 but displayed publicly in 2018.

Sharon Dowell found the early stage of the future 
station location along Brevard Street intriguing; 
an isolated area adjacent to a vast train yard and 
various industrial properties, contrasted with the 
nearby NoDA art district’s rising development. Her 
work “interprets the vibrancy of a developing city“ 
(CHARLOTTE AREA TRANSIT SYSTEM, 2018.). Dowell 
utilized her unique color pallet to enhance the 400 
feet of wall along the switchback ramps and stairs 

winding up to the 25th St. CATS (Charlotte Area Transit 
System) lightrail station in Charlotte, NC. There are 
ten mosaics in total - five of them are on the south 
ramp and the other five on the north ramp, both mir-
roring each other. The carefully planned designs on 
the ramp walls allowed the colors to extend upward 
on the sections of fencing above the mosaics, and 
engage riders as they approach the platform

Additionally, the metal parts of each standard bench 
are painted in light tones, tying the platform art with 
the wall art and continuing the color theme through-
out the station. Within the glass windscreens, Dowell 
delivered outlines of Charlotte zone inhabitants in 
dark, pink, and orange. Her dark and white metal 
cladding on the canopy columns proceeds Dowell`s 
recognizable theoretical designs determined from 
engineering and development. The imagery captures 
Charlotte’s construction and architecture, and the 

vibrance and diversity of the Optimist Park, Belmont, 
and NoDa neighborhood inhabitants.

Sharon Dowell earned her BFA in painting, Cum Laude 
from the University of North Carolina at Charlotte 
and her MA in Arts Administration from Winthrop 
University. Her work can be found in the corpo-
rate collections in, and around Charlotte.  She has 
also been  featured in group and solo exhibitions in 
several states around the world (“RESUME – Sharon 
Dowell,” n.d.). Specialized in canvas paintings, murals, 
and public art, her work is characterized by inter-
twining themes such as the power of place, rebirth, 
regeneration, and redemption. She thinks that cre-
ative place-making conveys uniqueness and fosters 
cross-community linkages. As a result, it is critical 
that her murals and public art serve as a vehicle for 
giving back to communities.        ​ 

Figure 2: 25th ST CATS Lower Station. Designed 
in 2011, Pictured in 2018. 

Figure 3: 25th ST CATS Upper Station and 
bench. Designed in 2011, Pictured in 2018. 

Figure 1: 25th ST CATS Station.  
Designed in 2011, Pictured in 2018. 



52  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

The Showdown 
at  Charlotte 
Motorway
A magazine cover accompanied with 
souvenirs designed by Action Perfor-
mance Companies, Inc to advertise 
for UAW-GM 500

The 1998 UAW-GM Quality 500 was the 28th stock 
car race of the 1998 NASCAR Winston Cup Series 
season and the 39th event in the series’ history. The 
competition was held on Sunday, October 4, 1998, 
at Charlotte Motor Speedway, a 1.5-mile quad-oval 
in Concord, North Carolina.  As part of Ford Credit’s 

advertisement for this event, they decided to part-
ner up with Warner Bros and DC Comics to release 
a magazine for Nascars’ 50th anniversary picturing 
two of their most recognizable characters, Batman 
and The Joker, going head-to-head on the Charlotte 
Motor Speedway as seen in Figure 4.  

However, the action on the speedway would be the 
centerpiece of Ford Credit’s Showdown at Char-
lotte. This consumer contest is racing first: vehicles 
painted in the likeness of Batman and The Joker 
will race on the NASCAR circuit. As part of the joint 
promotion with DC Comics/Action Performance, 
Dale Jarrett’s #88 Quality Care Service/Ford Credit 
Taurus had a unique paint job with a Batman design 
while his teammate Kenny Irwin’s #28 Texaco/Havo-
line Taurus had a Joker theme. The inside of the 
magazine showcases the two cars by using Bat-
man’s cowl and cloak to separate the page into two 

sections, one displaying the design of the charac-
ter-themed cars, and the other giving information 
about the event themed cars (“Batman vs. the joker 
- Showdown at Charlotte,” n.d.). The unique Batman 
and The Joker paint schemes were also made to be 
featured on merchandise for Jarrett and Irwin, driv-
ers for the Robert Yates Racing team,  and also as 
collectible die-cast, clothing, and souvenir products. 
Some of the vintage artifacts and souvenir clothing 
are still on sale for hundreds of dollars today,

On the speedway, Batman and The Joker would face 
off in an action-packed brawl filled with stunt jumps, 
and crashes, hyping up the audience for the excit-
ing Nascar action soon to come. With the upcoming 
race promising to be one of the greatest match-ups 
ever to hit the speedway (Joel Ehrlich, DC Comics/
Warner Bros. Consumer Products senior vice presi-
dent of Advertising/Promotions. 1998.).

Figure 4:  Batman vs. Joker: The 
Showdown at Charlotte Magazine 
Cover.1998.

Figure 5:  Inside the Batman vs. Joker: The 
Showdown at Charlotte Magazine.1998.

Figure 6:  Batman vs. Joker: The 
Showdown at Charlotte Motorway 
Fight.1998.
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WBT Radio, Day  
and Night Maps
A book published by the BMB analyz-
ing the WBT radio family audience.

WBT is a commercial AM radio station that broad-
casts to the Charlotte metropolitan region, as well 
as sections of North and South Carolina. It was one 
of America’s original radio stations, having been 
licensed on March 18, 1922. The station broadcasts 
a news/talk programming on WBT-FM (99.3) and the 
digital subchannel co-owned by WLNK radio. Urban 
One is the owner of WBT, with studios and offic-
es located just west of Uptown Charlotte on West 
Morehead Street, co-located with the city’s CBS 
television station. However, in 1946 the first BMB 

(Broadcast Measurement Bureau) Station Audio 
Reports were published. The study was analyzed 
by a mail-ballot technique to figure out the number 
of nights and days a week that each station was 
listened to. The mail ballot was sent out to All urban, 
village, and farm radio populations of each county 
that was surveyed. Through a scientific cross-sec-
tion of families that represented all income groups, 
family sizes, telephone and non-telephone homes, 
and other factors, the data was collected.

On the cover of the book, the primary text the view-
er is supposed to read first is in white to pop and 
create contrast on the cover of the book. In white, 
the title of the book reads “WBT” and in a flushed 
right text box the book. This tells the contents of the 
graphics inside, this being “Day And Night Audience 
Maps” and where the data was collected. Inside of 
the book, the spreads are made to contrast each 

other to showcase the day and night maps visual-
ly. It does this by having the map that displays the 
day data on white paper with black text, and the 
map that presents the night map on black paper 
with white text. Data on the map is shown by col-
or-coding the amount of days/nights a week a family 
listens to the radio. By contrasting the two maps 
you can see that more families listened to the radio 
at night than they did during the day. This could be 
due to the fact that during this time not all families 
had televisions at home because of how expensive 
they were. Therefore, for entertainment during the 
afternoon and at night families would gather to 
listen to the radio instead. However, it wouldn’t be 
long until WBT launched WBTV, its affiliate television 
station, and within the following decade, television 
would overtake radio as the dominant medium, and 
the “Golden Age of Radio” would come to an end 
(Jack,Emily. NCpedia.).

Figure 7: WBT Day and Night Maps Cover.1949.

Figure 7: WBT Day and Night Maps, Maps.1949.

Figure 8: WBT Day and Night Maps Back.1949.
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Nancy Lor
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Hmong Photo Project: https://peoplesgdarchive.org/item/5821/cameras-bring-hmong-history-to-life

2. Your Queen City: https://peoplesgdarchive.org/item/5903/your-queen-city

3. Dining by Fireflies: Unexpected Pleasures of the New South: https://peoplesgdarchive.org/item/6053/dining-by-fire-
flies-unexpected-pleasures-of-the-new-south

https://peoplesgdarchive.org/item/5821/cameras-bring-hmong-history-to-life
https://peoplesgdarchive.org/item/5903/your-queen-city
https://peoplesgdarchive.org/item/6053/dining-by-fireflies-unexpected-pleasures-of-the-new-south
https://peoplesgdarchive.org/item/6053/dining-by-fireflies-unexpected-pleasures-of-the-new-south


56  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

Hmong Photo
Project
A photo documentation project  
to welcome newly immigrated 
Hmong children to the Charlotte 
community in 1996.

During the Vietnam War, tens of thousands of 
Hmong people were recruited by the CIA in the  
fight against Communism. This war was known as 
the Secret War (Yang, 2008, p. 238). When the  
USA withdrew from the war in 1973, they left the 
Hmong behind, and a mass genocide and exile of 
the Hmong people was initiated by the newly Com-
munist Laos and Vietnam governments.  While many 

stayed and fought the persecution and onslaught, 
some were forced to flee to neighboring countries—
particularly Thailand—crossing the Mekong River 
and taking refuge in severely overcrowded camps 
(“PBS - The Split Horn: The Journey,” n.d.). It was 
only several months later that the USA came back 
to slowly relocate these refugees to North America. 
One of the most popular relocation areas for the 
Hmong people was North Carolina (Duchon, D., & 
Wilson, 2007, p. 157). 

To celebrate their heritage and welcome these 
immigrants, Irwin Avenue Open School, a school 
in Charlotte that specialized in teaching English as 
a second-language, started a Hmong Photo Proj-
ect in 1996 (Helms, A. D., & Record, C. A., 1996). 
Courtesy of the Light Factory, a photo arts center, 
Hmong children were loaned automatic cameras to 
take home and document their daily lives. Through 

this project, the children who were struggling to 
both keep their traditional roots and assimilate into 
American culture were able to better connect and 
tell the stories of their trauma-stricken families while 
feeling welcomed to the community.

Figure 1 is a newspaper clipping from The Charlotte 
Observer that covers the Hmong Story Project. 
The overall design is typical of newspaper articles. 
Multiple column grids and tight gutter space maxi-
mize the amount of text-per-page. For large bodies 
of text, serif fonts are used to increase readability. 
The main imagery is prominently centered. In a time 
where the Hmong people were severely underrepre-
sented and seen as foreigners in the USA, the article 
presented the Hmong people in a new light. By 
focusing on the children and their struggles, Ameri-
cans would be able to relate and empathize with the 
new and unfamiliar immigrants.

Figure 1: Cameras bring Hmong history to life. 
(Helms, A. D., & Record, C. A., 1996)
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Your Queen City
The League of Women Voters began 
reorganizing in Charlotte in 1947. In 
1952, they published a small book 
that surveyed the state of gover-
nance in the growing urban city.

In the wake of the Women’s Suffrage Movement and 
the ratification of the 19th amendment in 1920, the 
League of Women Voters was formed. Driven by 
the political momentum, membership steadily grew 
in the 1920s. However, by 1928, the organization 
began to see a decline in its members and influence. 
Friction caused by regional differences and varying 
styles of leadership contributed to the reduction  
of participation. While some members wanted to 

stay neutral and focus on educating, others wanted 
to support issues they felt strongly for. With the 
additional stress of the Great Depression, dissent 
continued to grow until the organization disbanded 
in 1936. The league would not reorganize until a 
decade later (Clare, 2009, p. 182–183).

When the organization began assembling in Char-
lotte in 1947, they enforced a nonpartisan policy 
and focused on improving the government by edu-
cating and encouraging active participation in the 
political process (“About,” 2021). One of their first 
projects was to work at understanding the state of 
governance in the growing urban city. For five years, 
the League of Women Voters of Charlotte worked 
closely with public officials and representatives of 
special agencies to create a survey of how Charlotte 
citizens lived and were governed (League of Women 
Voters, 1952). After the research, a small book was 

published to inform and educate the locals of Char-
lotte about their government.

Figure 6 showcases the book cover. The bright  
red is striking, demanding the viewer’s attention. 
Off-white boxes set off the text from the back-
ground, increasing legibility of the black text. The 
main title is capitalized in a condensed serif font. 
The subtitles are below in a smaller, regular serif 
font. In another off-white box is the organization 
credits. Figure 6 is the back cover. The League of 
Women Voters’ logo is printed in the center.  The 
letters L, W, and V are overlapped and encased in 
a frame to form an abstract symbol reminiscent 
of Greek letter forms and motifs. Figures 2–5 are 
contents within the book. The heading style uses a 
script font that contrasts the serif body font to es-
tablish hierarchy. Each section in the book includes 
a unique illustration on the top right corner.

Figure 6: Your Queen City, Front Cover 
(J. Murrey Atkins Library, 1952)

Figure 5: Your Queen City, Back Cover
(J. Murrey Atkins Library, 1952)

Figure 3: Your Queen City, Foreword
(J. Murrey Atkins Library, 1952)

Figure 2: Your Queen City, Title Page
(J. Murrey Atkins Library, 1952)

Figure 4: Your Queen City, Page 3
(J. Murrey Atkins Library, 1952)
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Dining by 
Fireflies: Unex-
pected Plea-
sures of the 
New South 
A 287-page hardcover cookbook 
published by the Junior League of 
Charlotte, Inc. to raise funds for their 
non-profit work.

The Junior League of Charlotte, Inc. (JLC) is a 
non-profit organization of women committed to 

promoting voluntarism, developing the potential of 
women, and improving the community. Their work 
includes providing support for local children and 
families in need, being a patron the arts, and advo-
cating for education. They have been servicing and 
contributing to the Charlotte area since its estab-
lishment in 1926. Today, the organization has more 
than 1,600 members and accumulates over 15,000 
hours of community service annually (Junior League 
of Charlotte, Inc., n.d.). 

In addition to their main work, JLC also publishes 
books. The money gained from these sales di-
rectly fund and support the organization. Some of 
their most successful published works are their 
cookbooks. Their latest published cookbook was 
“Dining by Fireflies: Unexpected Pleasures of the 
New South.” The 287-page hardcover book reflects 
the diversity of the South and contains 30 enticing 

menus, 300 mouth-watering recipes, innovative 
invitations and entertaining ideas, sidebars with 
easy to read ingredients, and full color photography. 
Development of the book began early in the 1900s. 
After years of collecting and refining, the book was 
released in 1994. It received nationwide recognition 
while enjoying steady sales within the Charlotte 
community. In 1999, 10,000 copies of the cook book 
was approved for reprinting (Junior League of Char-
lotte, Inc., 2021, p. 24–55).

Figure 7 is the front cover. An illustration of an out-
door dining table is framed inside a gravel texture.  
A large blue cloth drapes around the table. Three 
typefaces form the title of the cookbook. Figure 8 
is the back cover. An illustration of a food display is 
depicted. The style of these illustrations echoes the 
vanitas genre of still-life painting in the early 17th 
century that captured the ephemeral beauty of life.

Figure 8: Dining by Fireflies - Unexpected Pleasures of the 
New South (Junior League of Charlotte, Inc., 1994)

Figure 7: Dining by Fireflies - Unexpected Pleasures of the New South  
(Junior League of Charlotte, Inc., 1994)
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Sydney Moses
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. The Official Guide to Charlotte Pride 2001:https://peoplesgdarchive.org/item/5812/the-official-guide-to-charlotte-
pride-2001

2. Watt’s Ahead Duke Power Company Graph: https://peoplesgdarchive.org/item/5895/watts-ahead-duke-power-compa-
ny-graph

3. Amélie’s French Bakery Website: https://peoplesgdarchive.org/item/6045/amelies-french-bakery-website-2009

https://peoplesgdarchive.org/item/5812/the-official-guide-to-charlotte-pride-2001
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The Official 
Guide to 
Charlotte Pride 
2001
A guide to the pride celebration in 
Charlotte, NC.

This is an event program for Charlotte Pride in 2001. 
It includes event calendars, sponsor information, 
and biographies of the performers for the event. In 
2001, Charlotte Pride was first held at Marshall Park 
in Uptown Charlotte. The events were held at the 
park until 2005 (Comer, n.d.). Since the 1970s, the 
city of Charlotte hosted picnics and small events 

for the LGBTQ community, with the first being a 
small gathering on UNC Charlotte’s campus in 1977 
(Comer, 2013). However, most of the growth that 
contributed to pride events were held in the Trian-
gle of NC. Durham organized the NC Pride March in 
1986, along with a festival, which would become an-
nual event mostly held in the Triangle (Comer, n.d.). 
Charlotte community members felt they weren’t as 
visible or appreciated as LGBTQ members in other 
cities. Therefore, hosting an annual pride event was 
a way to empower themselves and celebrate the 
lives of LGBTQ people in the city (Comer, n.d.). 

In Figure 1, the first Charlotte Pride logo can be seen 
at the top of the page. The logo is a simple depiction 
of the Charlotte cityscape in rainbow colors, refer-
encing the pride flag. The program heavily utilizes 
text to explain the contents of the pride event. White 
is used as the background color throughout, which 

highlights the rainbow color scheme used in other 
elements. An example of such includes the text on 
the front cover, seen in Figure 1. The typography 
chosen is clean and easy to read, without much ty-
pographical texture. The type chosen for the Char-
lotte Pride logo, however, features a more hand-
drawn and informal appearance. The typeface of the 
logo is reflected within the program, seen in Figure 
3, where it is used for headings to introduce special 
guests for the event. 

This event program represents a historic moment in 
the history of Charlotte Pride, as it marks the begin-
ning of a formal celebration of an important commu-
nity within the city. As Charlotte expanded, so did 
the LGBTQ community. Acknowledging and cele-
brating their involvements is an imperative part of 
Charlotte’s culture. The 2001 Charlotte Pride event 
program showcases the LGBTQ scene at the time.

Figure 1: Guide to Charlotte Pride Program Cover. 
2001.  

Figure 2: Tremont Music Hall, Q 
Notes, and Genesis Pride Party 
Advertisements, 2001.

Figure 3: On the Stage Charlotte 
Pride Guests, 2001. 
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Watt’s Ahead 
Duke Power 
Company
The growth of electricity in the 
1950’s Carolina Piedmont.

The birth-date of Duke Power Company is consid-
ered to be April 30th, 1904, when Catawba Power 
Company’s Catawba Hydro Station began opera-
tions. James B. Duke organized the movement that 
built a system of lakes and dams along the Catawba 
River to generate electricity in the Carolina Pied-
mont (“Our History,” n.d.). Duke Power Company 
merged with PanEnergy in 1997, forming what is 
now known as Duke Energy (“Our History,” n.d.). 

Charlotte is the center of the Carolina Piedmont. 
The city continued to grow and expand because 
it became the top cotton manufacturing district 
around the 1920s (“history of Charlotte, NC,” n.d.). 
By the 1940s, the population of Charlotte had in-
creased from 20,000 residents to 100,000 (“history 
of Charlotte, NC,” n.d.). The need for electric power 
also began to escalate, seen in Figure 5. The Pied-
mont Carolinas demand for Electric Service was 
higher than the rest of the United States.

In Figure 5, the graph of the growth of Duke Power 
Company features a black-and-white color scheme 
and different textures to represent certain data 
collected. Bold slanted repeated lines on the graph 
represent the water power used between 1906 and 
1955. Additionally, the typography seen in Figure 
5 consists of mostly sans-serif type that appears 
to be bold, spacious, and easy to decipher. The 

intelligible typography relates back to the intended 
purpose of the graph, which is for members of the 
Charlotte community to be able to read and learn 
about the growing population and the influx of elec-
tric power in the Piedmont. The sans-serif typogra-
phy is complimented by the serif typography that is 
used for “Duke Power Company” and “Serving the 
Piedmont Carolinas.” The bottom of the chart in Fig-
ure 5, there is a hand-written note that contrasts the 
machine-made typography used in the graph. 

The growth of the Piedmont area in the Carolinas 
can be summarized by the expansion of Charlotte. 
In the 20th century, the city inflated and became the 
flourishing community it is known as today. As a 
result, the occupants of the area incited an increase 
in businesses and fueled the economy and culture 
of the city of Charlotte. The Watt’s Ahead graph por-
trays the growth in a memorable, unique way. 

Figure 5: Watt’s Ahead Duke Power Company 
graph from the book City of Charlotte North 
Carolina: Yesterday, Today, Tomorrow. 1955.

Figure 4: Cover of City of Charlotte North 
Carolina: Yesterday, Today, Tomorrow. 1955.
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Amélie’s French 
Bakery Website
The NoDa based, French-inspired 
bakery’s website from 2009.

Amélie’s is a restaurant that first opened in 2008 
in the NoDa area of Charlotte, NC. As of 2022, they 
now have three locations in Charlotte and in Rock 
Hill, South Carolina. According to their website, each 
location has a different “personality,” and none have 
the exact same menu (“Our Story,” n.d.). Additionally, 
the company is proud to support nonprofits such 
as Habitat for Humanity, Crisis Assistance Ministry, 
Sanctuary in the City, and NAACP/NAACP Empower-
ment Program (“Our Story,” n.d.).

In 2009, Amélie’s was a new French inspired bakery 
and cafe. Their website consists of a dark back-
ground and lightly colored typography and graphics. 
In Figure 7, there is a texture on the background that 
resembles a chalkboard, referencing chalkboards 
used at cafés that express a homely feeling (“How 
Coffee Shops,” 2019). White outlines were used to 
make certain graphics pop, such as their logo and 
the expressive illustration of a woman and her dog 
seen in both Figures.

The body-copy type utilized on the website is a 
sans-serif, legible typeface. In Figure 6, the layout 
of the type on the “About Us” page is very spacious 
and airy, with a high contrast of black type on a 
white background. However, there is not a great deal 
of typographical texture in the layout. The majority 
of the type is bold and similar in point size. In Figure 
7, the homepage of Amélie’s website includes more 

type variations. Red is used in for more eye-catch-
ing type on important phrases, such as “An Evening 
with People Who Think Big.” All figures display the 
logo of Amélie’s, which is the name “Amélie’s” in a 
friendly, hand-written type featuring a hat upon the 
“A.” The headlining hyperlinks at the top of the site 
consist of a feminine, script style typeface. To keep 
with the French inspired café theme, the topmost 
hyperlinks are bordered by graphics of intricate 
frames existing in three different colors.

Ultimately, Amélie’s 2009 website had a unique, per-
sonal, and expressive design. The layout captured 
the home-made and welcoming atmosphere of the 
NoDa local café while remaining legible and easy 
to navigate. The inclusion of a website provided a 
means for more customers to become engaged with 
the newfound restaurant, influencing Amélie’s into 
the “chain” it has become today. 

Figure 6: Amélie’s About Us page. 2009.

Figure 7: Amélie’s website home page. 2009. Figure 8: Amélie’s website News page. 2009.
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Brian Pinder
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. The Roling Stones Concert Poster: https://peoplesgdarchive.org/item/5826/rolling-stone-concert-poster

2. WWII Ration Book: https://peoplesgdarchive.org/item/6031/wwii-ration-book

3. BJORN VS ROSCOE: https://peoplesgdarchive.org/item/6080/bjorn-borg-vs-roscoe-tanner-advertisement

https://peoplesgdarchive.org/item/5826/rolling-stone-concert-poster
https://peoplesgdarchive.org/item/6031/wwii-ration-book
https://peoplesgdarchive.org/item/6080/bjorn-borg-vs-roscoe-tanner-advertisement
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The Rolling 
Stones Concert 
Poster
A poster from 1965 advertising a 
Rolling Stones concert. 

On their 2nd North American Tour, The Rolling Stones 
performed three shows in North Carolina, one in 
Greensboro, Raleigh and Charlotte. This poster 
advertises the concert on November 15, 1965 at the 
Charlotte Coliseum which is now known as the Bo-
jangles Coliseum. This poster, was created by Globe 
Poster, one of the nations largest showcard printing 
companies (“History of globe,” 2016). Known for their 
unique and distinct use of print letter forms on top of 

day-glo screen print backgrounds, they created many 
posters for various events and musicians. Globe 
believes that a poster should be able to be read in 
three seconds (“History of globe, 2016), and they do 
this by their use of vibrant pops of color, imagery and 
typographical hierarchy.

This poster features bright day-glo red and yellow 
that immediately attracts the viewer’s attention 
to the important information.  The Rolling Stones’ 
name is front and center in a wavy style font used 
in many Globe posters during this time. Pictures are 
placed on the poster near the band names to further 
give clarity and provide a visual on who the act are 
and what they look like. 

For their opening acts, The Rolling Stones had 
two pioneering African American R&B groups, The 
Vibrations, and Patti and the Blue Belles. The Rolling 

Stones were fans of Chicago blues genre (“How a 
Chicago genre of music inspired one of the big-
gest bands in the world,” 2019), so it made sense 
to have these artist open for them. However, when 
one also thinks about the political climate of 1965, 
with the civil rights act firmly in motion in the United 
States, for a group as big as them to give a platform 
to these artist speaks volumes to the band’s social 
awareness and progressive thinking.  

Figure 1: Rolling Stones Concert Poster (“Rolling 
Stones North Carolina — Vintage rock posters,” n.d.)
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WWII Ration 
Book
Created during WWII to help dis-
tribute resources evenly and fairly 
amongst citizens.

In WWII, materials and resources such as food, 
gasoline,and clothing, in the United States started 
to see mass shortages. In 1942, the US government 
froze the prices on almost all everyday goods and 
issued ration books to every American citizen for 
the remainder of the war, to evenly distribute the 
resources to everyone (“World War II rationing on 
the U.S. Homefront,” n.d.). The books,  which were 
even given out to babies, had their own points based 
system. The points had to be turned in alongside 

with the money, to purchase the goods made with 
restricted items. For example, a pound of bacon may 
cost about 30 cents, but a shopper would also have 
to turn in seven ration points to buy the meat (“Ra-
tion books,” n.d.). 
	
This document has graphic and visual elements that 
are clear, concise and straight to the point. In Fig.2, 
one can see that first sheet is an identification form 
that the user would fill out. On this page, we see 
the use of a serif typeface. The form creates visual 
hierarchy with the use of bolder text throughout the 
page as well as highlighting certain information with 
boxes.  One can also see handwritten calligraphy, 
where, the user added to the piece or document by 
filling out  the necessary information. 

In Figure 3, you can see some of the imagery that 
was placed on the ration point stamps. Almost all 

the stamps had military or patriotic symbols such 
as tanks and planes featured on them (“War Ration 
Book No. 3,” n.d.). One can also see that the font 
choice changes from serif to sans serif and that the 
stamps are also numbered. 

Figure 3: Ration stamps (UNC Charlotte J. Murrey 
Atkins Special Collections.2022).

Fig. 2: One of the sheets inside the 
ration book (J. Murray Atkins Special 
Collections. 1942).
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BJORN VS 
ROSCOE
A rematch between two top tennis 
players. 

Just two weeks after announcing his retirement 
from the world of professional tennis (“Bjorn borg, 
unable to regain the competitive drive that..,” 1983), 
Bjorn Borg, the former No.1 ranked tennis player 
in the world and arguably one of the greatest male 
players of all time, and Roscoe Tanner, who peaked 
at No. 4 in world rankings, were set to play an exhi-
bition game at the Charlotte Coliseum which is now 
know as the Bojangles Coliseum, during what be-
came Bjorn’s farewell retirement tour. Bjorn was only 
26 years old at the time (“International tennis hall of 

fame,” n.d.). The game was played in front of 10,000 
fans and supporters (“Bjorn borg, unable to regain 
the competitive drive that..,” 1983). 

The game took place on February 2, 1983.  The two 
players had met a few years before in the 1979 finals 
of the Wimbledon tennis tournament in England.  
where Bjorn would end up beating Roscoe, who was 
on the verge of beating Bjorn, in 5 sets to defend his 
title (“first “Serve bot” - Roscoe Tanner 
turns 70 years old,” 2021). Bjorn would go on to win 
the rematch between the two as well in 5 sets. The 
graphic designer behind this cover advertisement 
could possibly to be referencing elements of inter-
national design methods, specifically methods of 
Swiss design. The advertisement features a grid 
based design combined with the simple, almost  
abstract perspective of the tennis rack. It has di-
agonal type as well as vertical type present on the 

cover. This keeps the viewer engaged and their eyes 
moving across the page.  This design is very remi-
niscent of the work done by Swiss designer, Josef 
Muller-Brockman who was renowned for his use 
of girds, simple graphics, and text (Bigman, 2020). 
The choice of font is in line with the type of design 
choices being made from that era. The designer also 
chose to use the Helvetica font which  has strong 
ties to Swiss design, since the creators of the type-
face were Swiss themselves.  

Fig. 4  Borg vs Tanner
(J. Murray Atkins Special Collections. 1983).
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Richard Kim Tran
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Bojangles “Chicken Cops”: https://peoplesgdarchive.org/item/5811/bojangles-chicken-cops

2. Ivey’s Ads: https://peoplesgdarchive.org/item/5932/iveys-ads

3. Carolina Theatre: https://peoplesgdarchive.org/item/6032/carolina-theatre

https://peoplesgdarchive.org/item/5811/bojangles-chicken-cops
https://peoplesgdarchive.org/item/5932/iveys-ads
https://peoplesgdarchive.org/item/6032/carolina-theatre
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Chicken Cops
Taking over the ad-campaign scene 
and declaring their lead in delicious 
chicken, Bojangles main goal was to 
“protect what’s served.”

Bojangles was founded in 1977 with the goal of 
servicing high quality, delicious chicken to the 
North Carolina community. Founded by Jack Fulk, 
Richard Thomas, and Carolyn Sechler (“Bojangles 
history: Founding, timeline, and milestones,” 2022). 
They planned to keep the traditional Southern taste 
in their friendly, fast food chicken franchise. From 
there, they’ve grown into a national loved resturant 
with over 500 resturants across the country today 
staying true to serving their world famous cajun 
chicken to all new and old customers.

In 2012, Bojangles title sponsored the NASCAR 
race Bojangles Southern 500, with that a campaign 
that was broadcasted and/or printed all across 
Southeastern states. Collaborating with the 
Charlotte-based commercial agency, known as 
BooneOakley, the birth of “Chicken Cops” came to 
life on print and television (Brandau, 2012).

“Chicken Cops” goal was to “protect what’s served” 
(Brandau, 2012). In their televised commercial 
advertisement, these cops will barge in the scene, 
moments prior before a few young adults dare to eat 
a piece of inferior chicken, shouting what was going 
to be their new catch phrase, “Chicken Cops. Don’t 
Move.” Afterwards, they inform the consumer about 
the real supreme chicken, Bojangles, and provide 
them a sample piece to prove their point. With a 
more comedic approach, ending with the narrator.
Chicken Cops is a commercial ad to be remembered.

With their commercial televised, Bojangles also took 
the chicken cops story to the billboards. Instructing 
passerby traffic to taste supreme. In Figure 1. 
we have Detective Otherside and in Figure 2. we 
have Detective Roadcross, together they’re here 
to enforce excellence on the average consumer.  
According to QSR Magazine, the Chicken Cops may 
be a resemblance of “a 1994 John Travolta and 
Samuel L. Jackson” (QSR Magazine, 2012).

The voice of these designs are serious and 
alarming, with a small sense of comedic relief, 
like the broadcasted video advertisements. The 
use of large, bold, and intimidating font attracts 
the viewer’s attention, even those who are not 
intentionally looking at it; however, the emphasis is 
placed on the characters who are presenting their 
chicken badges as the contrast of the black on top 
of the yellow is a clear difference. 

Figure 2. Bojangles: Right  
(adsspot, 2012)

Figure 1. Bojangles: Justice  
(adsspot, 2012)

Figure 3. Bojangles: Pull over  
(adsspot, 2012)
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Ivey’s 
Department  
Store Ads
The department store that had
everything, for everyone.

With cotton being a high-demand product in the 
Charlotte area, it attracted a lot of visitors who were 
looking to stay within the area. This brought an op-
portunity for business to capitalize on this material. 
In the 1900s, Joseph Benjamin Ivey was amongst 
those folks who took this opportunity and started 
his business called Ivey’s and from then his busi-
ness flourished (Williams, 2006).

Ivey’s started off as a small dry goods store and 
later evolved into a chain of department stores 
that began selling high-end clothing and hardware. 
Ivey’s was considered “first class” in the 1900’s as 
the quality in clothing and unique dominance in the 
market was unmatched. Ivey’s department store 
was built in 1924, located at the intersection of N. 
Tryon Street and West 5th and it was considered 
that Ivey’s had something for everybody throughout 
their deparment (WTVIPBCLT,  2016).

These 1982 Ivey’s ads showcase the reason why 
Ivey’s is in a different league compared to the other 
department stores of its time. The design consists 
of typography and photography. With their model 
being the placed in the rule-of-thirds, giving the en-
tire composition an attractive aesthetic, Along with 
the attraction, the models are never looking towards 
the camera and have a sense of boldness with their 

expressions. Ivey’s models are often times in action. 
As seen on Figure 5, a photograph of a tennis player 
was used. I believe this was to express their unique-
ness in clothing and it’s capabilities to have a set of 
clothes for every need. From sports to a business 
meeting, Ivey’s had it all covered. 

The typography Ivey’s uses occasionally does not 
have a clear hierarchy at first glance but the order 
that the sentences are organized, makes it clear 
what the page is about. As seen on Figure 4, the 
first line will consist of the catchy headline, followed 
by what the product is and occasionally who it was 
made by. Then the description of the material of 
the clothing along with its colors. Lastly, follows the 
price, its typez of clothing, as well as its location. All 
of the content was within one paragraph style, but 
the consistent layout and order of sentences makes 
it clear what the hierarchy is.

Figure 5. It’s Your Serve  
(charlotteads.blogspot, 2011)

Figue 4. In the Limelight for Fall
(charlotteads.blogspot, 2011)
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Entertainment 
at the Heart of 
Charlotte.
The Carolina Theatre welcomed 
thousands to Charlotte, NC in 1927.

During the times when theatre performances and 
films were being showcased across the United 
States of America, the Carolina Theatre joined the 
entertainment industry on March 7th, 1927 at “the 
heart of downtown Charlotte, NC” (Melinck & Litter-
er, n.d.). The opening of the theatre brought thou-
sands across the United States to enjoy the events 
within the theatre, as well as admire the luxurious 
and exotic architectural design. 

The Carolina Theatre welcomed thousands of 
guests upon opening with the premiere of the silent, 
comedy film, A Kiss in a Taxi, and their unique interi-
or design. The construction of the theatre went for 
a more luxurious approach, leaving the audience in 
awe by its absolute beauty. With chandeliers, murals 
and exterior balconies, the Carolina Theatre brought 
admiration to other theatrical businesses in the 
world with its architecture (Carolina Theatre, n.d.).
 
The Carolina Theatre at Charlotte hosted several live 
shows, as well as films, and accomplished several 
notable moments. To name a few, In 1956, they were 
able to host a performance by Elvis Pressley, who 
was a very famous musician. Also there was once 
a record-breaking achievement that was accom-
plished at the Carolina Theatre of the movie, called 
The Sound of Music, being played to nearly 400,000 
people in the 1960s (Carolina Theatre, n.d.). 

As the Carolina Theatre premiered a variety of 
shows and films, with that its name was found 
amongst several media headlines and posters within 
Charlotte. With the effective typography, it’s clear 
what it is. The heavy emphasis on the hand drawn 
illustration on Figure 6, hypnotizes viewers eyes 
and gets them to explore the beauty of the Carolina 
Theatre’s illustration off of the poster. After soaking 
all the info, viewers would be inspired to visit the 
Carolina Theatre themselves to witness it’s intense 
beauty inperson.

The flyers/ magazine posts exhibit a very detailed 
and hand drawn illustration, as well as typography, 
that’s entirely in black and white as seen on Figure 
7. During this time, colored prints were not invent-
ed, therefore their use of images were strictly hand 
drawn with little-to-no shading. Thorough planning 
allowed the designs to be effective, and enticing.

Figure 6. Carolina Theatre Article Section  
(charlotteads.blogspot, 2008)

Figure 7. A Kiss In A Taxi at the 
Carolina Theatre section.  
(charlotteads.blogspot, 2008)
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Caitlin Van Voorhis
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Scorpio Night Club Ad: http://peoplesgdarchive.org/item/5815/scorpio-night-club-ad

2. Whatever #48 Zine Cover: https://peoplesgdarchive.org/item/5942/whatever-48-zine-cover

3. Richter and Cochran Inc. Carolina’s Pride Brand Peaches: https://peoplesgdarchive.org/item/5943/richter-and-co-
chran-andnbsp-inc-carolinas-pride-peaches
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Scorpio Night 
Club Ad
A night club that shines the brightest 
amongst Charlotte’s gay bar scene. 

This advertisement is from a 1980’s volume of the 
Whatever zine, and has quite a simplistic layout.  Un-
fortunately, In Figure 1, the ad itself utilised no color 
other than black and white, so most of the visual ap-
peal comes mostly from the use of their font choice 
and they way the text is formatted 

The nightclub itself is named after the zodiac con-
stellation, Scorpio, which is symbolised with the 
image of a scorpion (EarthSky, 2021). The constel-
lation itself has a long string of stars that end in a 

small curl, similar to a scorpion’s curved tail (EarthS-
ky, 2021). Similarly, Figure 1’s Scorpio text is made 
to look like a wavey line, with a few lines underneath 
that highlight the wavey shape. Though, alternative-
ly, the lines look more like ocean waves rather than 
a long scorpion’s tail. It’s likely that the waviness 
could have been inspired by the curved design of 
the constellation itself (EarthSky, 2021). The border 
that was used for the left and right side also compli-
ments the waviness of the logo, and the two ele-
ments together give the ad’s design an overall more 
sophisticated appeal. 

The printing quality of Figure 1 is ameture at best, 
since the information isn’t perfectly printed onto 
the paper. There’s a smudge on the top left corner 
that could’ve been from the printer itself, or possible 
mishandling of the product while the ink was wet. 
The placement of the ad’s info in Figure 1 is also a 

little too close to the margin line of the book, and 
looks like Even the border has some apparent ink 
smudges that could’ve also been from the printer 
that was used. However, despite these imperfec-
tions, the text itself was printed with relatively 
no imperfections at all. The text in Figure 1 is all 
centered, and uses hierarchy through text scaling, 
capitalization, and font style. The primary event 
being advertised is placed in the center as a sec-
ondary focal point to the logo at the top, and other 
secondary events are the second largest in size. 
The smaller text in Figure 1 includes the dates of 
when the afformentioned events would take place, 
ranging from the days of August 31st to September 
3rd. Acording to this style of typographic hierarchy 
in Figure 1, the most important information of this 
advertisement is to let the reader know about what 
events are happening first, and then informing what 
day of that week the events will take place.

Figure 1: Scorpio Night Club Ad, 1980
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Whatever #48 
Zine Cover 
A detailed cover featuring two pow-
erful women and their faithful com-
panions.

This cover was made for the 48th edition of the 
“Whatever” LGBT community zine. Looking at 
Figure 2, the whole cover is hand illustrated and 
hand scripted, which makes this design rather well 
detailed. The text of the title is made to look like a 
stone arc in the background, and the attention to 
detail still makes the text appear as stone while still 
being easily legible. Also, a small signature from the 
artist can be seen in the closeup of Figure 2, which 
reads “Sonny ‘79”. 

The main focus of Figure 2 is placed on the two 
woman figures in the front, with three loyal looking 
beasts that stand by their sides. Both of the women 
in the cover are wearing a minimal amount of cloth-
ing, with their chests and lower halves being cov-
ered by minimal clothing or obscured by hair or the 
props around them. The style of their attire seems 
akin to the stereotype of attractive alien women 
from another world, and is reminiscent of sci-fi char-
acters like Barbarella, Queen of the Galaxy (Vadim, 
1968) and Thuvia, Maid of Mars (Burroughs, 1972). 
The beasts that stand beside the women look very 
reptilian in nature, but without seeing more than just 
their heads, it’s hard to see what kind of animal the 
beasts could be.

 Also, the body language of the figures In Figure 2 
seem to imply that the two women are close some-
how, whether they are lovers or the one standing 

behind the reclining woman is possibly a bodyguard 
of some kind. The latter theory could be the case, 
considering that the reclining woman looks quite 
similar to the vintage design of “The Empress” 
tarot card, especially with how her body is reclined 
into her throne and is looking directly at the view-
er, almost demanding their attention (Eleanor, 
2022). Both women carry themselves with an air of 
strength and confidence, empowered by their bod-
ies and their sexuality. Coincidentally, The Empress 
is associated with attraction, sensuality, beauty, 
and passion (Eleanor, 2022), and the women on the 
cover were purposefully illustrated to embody most, 
if not all of those adjectives. The card’s symbolism 
likely gave some women a sense of empowerment 
and boldness to be, and stay true to, themselves; To 
not be afraid of embracing one’s sexuality or feeling 
confident with one’s body.

Figure 2: Whatever #48 illustrated 
zine cover, 1979
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Richter and  
Cochran Inc.  
Carolina’s Pride 
Brand Peaches
The proudest of peaches distributed 
from the queen city.

This piece is a vintage packing label that would’ve 
been used for crates of peaches distributed by Rich-
ter and Cochran Inc. (Richter & Cochran, Inc, n.d.), 
presently known today as Richter and Co. (Richter 
& Company, 2022) Looking at Figure 3, it features a 
dark blue background complimented with bright text 
and imagery of a large, lifelike peach and a woman 

looking at a peach that she holds in her hand. The 
woman and the peach are well rendered to look 
bright and colorful, making it obvious that the prod-
uct of the crate would infact be peaches.

The design of and bright color choices for Figure 
3 are largely in part to distinguish itself from other 
peach brands, as well as attract more business from 
customers and clients (Museum of Ventura County, 
n.d.). The colors used for this label include shades 
of blue, green, yellow, and red, with accent shades 
of orange, brown and pink. The first four colors are 
prodominantly used in the text, with the exception of 
the occasional use of black. Right off the bat, yellow 
is the most eyecatching color, with red and green 
following suit. The various sections of yellow text 
are enhanced by the dark blue color in the back-
ground, and allows the color to stand out the most 
above the other pieces of information.

The style of the illustrations has an almost painterly 
style to them, and while the person looks relatively 
realistic it she also looks mildly stylized. In Figure 
3, the woman doesn’t seem to resemble any kind of 
celebrity in particular, so it’s probably a depiction of 
what the targetted demographic for the product is 
without any celebrity or influential endorsment.

The typography used for the label in Figure 3 is a 
mixture of cursive hand-script and sans-serif font 
styles. The blocky Sans serif font is used for a ma-
jority of the branding text, while the cursive script is 
used for what the product is and in the “distributed 
by” text. There’s also a second style of Sans Serif 
font being used for the blue “PRODUCE OF THE 
USA” text in the center that looks different from the 
bold text at the top and bottom of the label.

Figure 3: Carolina’s Pride Peaches 
Crate Label, ~1960



79  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

References
Burroughs, E. R. (1972). Thuvia, Maid of Mars, and the chessmen of Mars. Doubleday.

EarthSky. (2021, July 19). The constellation of Scorpius the Scorpion [Illustration]. earthsky.org. https://earthsky.org/constellations/scorpius-heres-your-constella-
tion/

Eleanor. (2022, April 12). The Empress | Tarot card meaning & interpretation. The Rhetoric of Magic. https://therhetoricofmagic.com/tarot/the-empress/

Museum of Ventura County. (n.d.). CRATE LABELS: YOU CAN’T MAKE THIS UP! https://venturamuseum.org. https://venturamuseum.org/connect/crate-labels-you-
cant-make-this-up/#:~:text=The%20labels%20served%20two%20purposes,to%20appear%20’in%20style’

Richter & Cochran, Inc. (n.d.). Carolina’s Pride Brand vintage Charlotte North Carolina peach crate label [photograph]. The Label Man. https://thelabelman.com/prod-
ucts/carolinas-pride-brand-vintage-charlotte-north-carolina-peach-crate-label

Richter & Company. (2022, March 11). Richter Farms. https://richterproduce.com/

Vadim, R. (Director). (1968). Barbarella [Barbarella, an astronaut from the 41st century, sets out to find and stop the evil scientist Durand Durand, whose Positronic 
Ray threatens to bring evil back into the galaxy.].



80  CLT Graphic Design History: A Collective Research Effort, Volume 3, Fall 2022

Manisa Vongnalath
Links to my contributions to the People’s Graphic Design Archive from my research of 
graphic design artifacts from Charlotte’s history:

1. Cajun Queen Advertisement: https://peoplesgdarchive.org/item/5809/cajun-queen-ad

2. Ivey’s Print Advertisement: https://peoplesgdarchive.org/item/5933/iveys-print-advertisementandnbsp

3. The 3rd Annual Labor Day Family Picnic: https://peoplesgdarchive.org/item/5949/the-third-annual-labor-day-picnic

https://peoplesgdarchive.org/item/5809/cajun-queen-ad 
https://peoplesgdarchive.org/item/5933/iveys-print-advertisementandnbsp
https://peoplesgdarchive.org/item/5949/the-third-annual-labor-day-picnic
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Cajun Queen 
Advertisement
Serving the Charlotte area with 
authentic Cajun cuisine since 1985.

Opened in 1985 Cajun Queen is located in a 100 
year old house on East 7th St. The place features 
live jazz music and continues to serve menu items 
that have been around since they started. It was 
opened by Sid Gottfried and Pat Freida. It’s now 
owned by Robert Gottfried, Tim Freer, and executive 
chef William Wessling (charlotteobserver, 2022). 

The restaurant focuses on keeping its signature 
menu items and the New Orleans feel despite the 
increase in competition from new restaurants within 

the Charlotte area. Cajun Queen manages to stay 
afloat with the support from its customers and the 
community (Braden, 2017). Due to its nostalgic 
dining experience, it has become a Charlotte staple; 
providing great food and live jazz music in the set-
ting of a historic home. 

Figures 1 & 2 feature the restaurant’s organic, bold 
and playful logotype. Even though there have been 
some changes to the logo since 1985, the influence 
of the very first logo is still apparent. The restaurant 
markets itself as a new Orleans restaurant & bar 
which allowed them to gain the attention of potential 
customers through the nationwide Cajun cuisine 
trend that was happening in 1985 (Demers, 1985). 

As seen in both Figures 1 & 2 the ad follows the 
1980s design trend using big, blocky, and bold text 
along with an illustrative component to balance it. 

Even though the ad is black and white it still brings 
a fun mardi gras feel. The use of overlapping is seen 
in Figure 1, by using text against the mask along with 
the lobster tail against the bottom border works 
to create an asymmetric appearance that attracts 
the viewer’s eyes. The mask bleeding off the sides 
makes the piece more fun and intriguing.

The imagery reflects on the famous bourbon street 
of New Orleans which is known for being a party 
town that never stops (“Bourbon street,” n.d). Both 
pieces utilize imagery of the things New Orleans is 
known for— balloons and people are used to show a 
fun party aspect, along with the ship and lobster for 
the amazing seafood. The illustrations are used as 
an attempt to showcase the type of dining experi-
ence and atmosphere the restaurant has to offer. 
The Cajun Queen restaurant is a direct reflection of 
Charlotte’s ever-evolving food scene.

Figure 1. Cajun queen  advertisment ,1985. 
(Richardson, 2013)

Figure 2. Cajun queen advertisment, 1985. Show casing the menu items. 

(Richardson, 2013)
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Ivey’s Print 
Advertisement
Ivey’s was THE place to shop in 
Charlotte in the early 20th century.

Built in 1924, department store Ivey’s brought a 
whole new shopping experience to the city of Char-
lotte, North Carolina  (Mellnik, 2014). People in the 
south no longer have to go to New York to have an 
upscale shopping experience. 

Ivey department store contributed to the booming 
retail and fashion industry providing both upscale 
stores and diners in one place. The store brought 
in people from all over America into Charlotte’s city 
(“Trail of History - Ivey’s Department Stores,” 2016). 

Due to its customer service, Ivey’s was able to rap-
idly gain popularity and grow its stores throughout 
the Carolinas and into Florida (Williams, 2016). Even 
though the department store no longer exists, the 
building is still preserved and present. It stays apart 
of Charlotte’s history and puts emphasis on Char-
lotte’s growing retail industry (“Ivey’s archive,” n.d). 

The advertisements reflect the fashion scene in 
Charlotte at that time; Ivey’s allowed consumers to 
be fully informed about what’s trending and provid-
ed the pricing of items so people know what they 
were getting into. As seen in Figure 3 Ivey’s is mar-
keting plaid pattern wear. Plaid was brought in by 
Scottish immigrants who settled in the U.S but it was 
not popular until the 1970s (Bucci, 2019). Keeping up 
with the trend, the ad in Figure 4 Ivey’s showcases 
its available Corduroy pieces. The 1970s was when 
corduroy textile was at its peak and was often worn 

as a symbol of anti-establishment. Corduroys were 
popular with famous figures such as the Beatles 
along with Pablo Picasso (Brooke, 2019).

It can be inferred that the advertisement was 
towards an upper-class audience because of the 
clean and minimal layout. The type of pieces chosen 
directly targets high-profile women in the profes-
sional workforce. Luxury is expressed with the use 
of negative space and small elegant details interact-
ing with the border. The illustrations are very styl-
ized— playing with body proportions by elongating 
and emphasizing the legs. It exaggerates the human 
body and reflects on the ideal beauty standards. 
The ad catches consumers’ eyes by having a center 
focus with the clothing items as the main attraction. 
It also does a good job of providing context to those 
who are interested in buying the piece because the 
price and descriptions are also listed in the corner. Figure 4. Advertisment for corduroy, 1973.

(“Ivey’s Archive,” n.d)

Figure 3. Advertisment for plaid wear, 1973.
(“Ivey’s Archive,” n.d)
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The 3rd Annual 
Labor Day 
Family Picnic 
Charlotte, North Carolina’s first com-
mercial radio station started in 1920.

Established in the golden age of radio, WBT began 
operating in 1920 by Fred Laxton, Earle Gluck, and 
Fred Bunker (Jack & Emily, n.d). The early days of 
WBT featured different types of programs ranging 
from story time for children, live orchestra, “hillbil-
ly” music, and more. With the golden age of radio 
coming to an end with the rise of television, WBT 
launched WBTV in 1949 in order to stay relevant 
in the entertainment industry (Jack & Emily, n.d). 

Throughout the years the radio station changed 
ownership, but that did not stop WBT radio station 
from growing. The radio station is still broadcasting 
daily Charlotte news today.

Labor Day was established in 1882 when workers 
organized a strike to march for better pay and work 
hours (WCNC Staff, 2021). It wasn’t until 1894 that a 
bill was signed by congress to officially turn Labor 
day into a national holiday that honors the working 
people in the U.S (WCNC Staff, 2021). 

The style of the invitation card reflects the design 
movement that was going on in the 1960s. The 
hand-drawn illustrations are in the style of most 
comic books and pop art of the time (Rimmer, 2020). 
The ‘60s are known as the decade of America’s psy-
chedelic movement (Clark, 2020), which can be seen 
in the drawn details on the tree trunk in Figure 5. 

The experimentative trims of the text box in Figure 6 
play into the collage and expressive feel of pop art, 
similar to the way comic speech bubbles are drawn. 

The Labor day family picnic invitation card uses big, 
bold, and contrasting type styles, which illustrate 
modern elements with the use of mostly sans-serif 
typeface. During this time the typeface Helvetica 
was created and it was heavily used across most 
branding and advertisements (Velasco, 2014). 
Artists of that time wanted to transform from the 
post-war era into a more modern and playful design 
(Velasco, 2014). It can be inferred by looking at Fig-
ures 5 & 6 that the artist was not afraid to have fun 
with their design. Everything from the color choice, 
the placement of the heading, and the contrasting 
weight of the type combine to create a fun, modern, 
engaging yet informative invitation card.

Figure 5. The third annual family picnic invitation  card, 1965. Front side.
(J.Murrey Atkins Library Special Collections, 1965)

Figure 6. The third annual family picnic invitation card, 1965. Back side.
(J.Murrey Atkins Library Special Collections, 1965)
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Thank you.
Thanks to all the designers and educators working to 
create a space to share graphic design artifacts in The 
People’s Graphic Design Archive. Thanks to Randi Beem 
for giving the class an amazing Special Collections tour 
in the J. Murrey Atkins Library. Thanks to the students in 
this class for working diligently on their design research 
projects. Ya’ll rock!
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Ephemera

Melissa

According to the plaque, which 
was erected on 3-29-1939, and is 

shown in the 2nd photo, the 
cemetery was used between 

1774-1878.
https://www.cmstory.org/exhibit

s/cemeteries- mecklenburg- 
county- cemeteries/settlers- 

cemetery

Lili 
Barrientos

mall layout 
over the 

years

Amelia

Charlotte Hornet’s Nest Auto Fair, 
April 4th 1992, 25th anniversary 

plaque.
The Charlotte auto fair is put on by the Hornet's Nest 
region of the Antique Automobile Club of America 
(AACA).
The Hornet's Nest region first got started in1967, 35 
years after the original AACA was founded in 1935, in 
Pennsylvania. The AACA's goal is to restore cars 25 
years and older to best condition- making this 
anniversary card special, as it celebrates an age the 
same as that of the cars they work on.

Hornets Baseball Team Patch
Before the Hornets was a basketball team, it 
was a short- lived baseball team,
The original Charlotte Hornets was an 
American minor league baseball franchise that 
lasted in some form until 1973, capturing 11 
league titles during its history. Though the 
Charlotte Hornets was officially founded in 
1901, the formation of the team dates back to 
1892

WBT/ WBTV Radio and TV sign
This sign was at the 
intersection of Trade 
and Tryon during the 
mid 1950s.
It showed the time and 
the current 
temperature, just as the 
stations would 
announce the time and 
weather.
WBT radio has been 
around since 1920.

1992

1973

1950s

Title: NC Highway Map 
Proposal
Creator:
Additional Creators:
Date Created: 1966
Archive Format: Scanned 
photocopy
Artifact Type: Map
Description: (in box)
Project:
Client:
Source:
Publisher:
Printer:
Medium:
Dimensions:
Location: Charlotte, NC
Notes:
Tags: Map, design, redlining, 
BLM, Charlotte, NC

Angelina

Mecklenburg county crest designed
by 20 year old Harvey Boyd in 1964. 
He worked in the Art Department of 
 the Charlotte Observer. Each 
element of the seal is meant to 
represent the past, present and 
future of Mecklenburg county in 
Charlotte, NC.

 704shop.com

Fact Friday 283 - Theorigin of theMecklenburg CountySeal and It's DesignerHappy Friday! The Mecklenburg Countyseal can be found on everything fromletterhead to buildings. But what are allof those little images that make up theseal? And an even better question, whyare they a part of it? And while we're atit, how did we e…

the most famous one belonged to local 
US Militia Colonel Thomas Polk. He is the 
man who initially called the now famous 
county- wide meeting on May 19, 1775 

that resulted in the signing of the 
Mecklenburg Declaration of 

Independence a year prior to the U.S. 
Declaration of Independence.

https://www.charlottestories.com/charlot
tes- oldest- cemetary- first- used- 1776/

Kevin

Charlotte's NBA 
basketball team's 
first logo. (1989) 
(aka Charlotte 

Hornets)

Charlotte's basketball team was named "Charlotte 
Hornets" by George Shinn. This was because of 

Charlotte's historical battle and how General 
Cornwallis called Charlotte, "a nest of rebellious 

hornets". The logo was created in 1988 and lasted 
one year before they gave it a redesign. The logo 

was very two dimensional and flat. They attempted 
to show movement in the logo by spreading the 
wings of the hornet while holding the basketball. 
The redesign showed movement in a better way 
but using small strokes. It also gave the hornet 

more character by adding a condescending grin to 
it. The posture of the new character design 

showed a "readiness to attack".

https://logos- 
world.net/charlott

e- hornets- logo/

Sit- ins were a means for a peaceful civil rights protesting that 
begun with The Greensboro Four. The four men were David 
Richmond, Ezell Blair,  Joseph McNeil, and Franklin McCain they 
said they were inspired by CORE, Freedom Riders, and also the 
death of Emmitt Till. (Emmitt Till was a 14 year old who was 
beaten and lynched by white townsfolk in Mississippi for 
whistling at a white woman) These peaceful sit- ins took place 
during a white only lunch segregated at Woolworth's 
(luncheonettes) in Greensboro, NC. The lunch counter refused 
to serve any of the protestors, and several dinners/food 
industry places shut down so they didn't have to deal with 
being protested at. Woolworth's was chose because they 
specifically had a policy in place that prohibited African 
Americans from sitting at the lunch counter. The movement 
spread through college towns eventually the sit- ins were 
broadcasted on television which inspired the black community 
and white activists all over the country, to do sit- ins at hotels, 
beaches, libraries, and places that  were know for segregating 
black and white customers.

image source: 
workdayminnesot

a.org

Carowinds adds Planet Snoopy around March 27, 2010 and Features 13 
different Peanuts themed rides and attractions catered to Family and 

Children. In 2018 it was replaced by Camp Snoopy.

Type something

2010

 www.themeparkreview.com

Carowinds - 2010 Park
Map
Welcome to Theme Park Review! Photos
& Videos of Theme Parks, Roller
Coasters, and FUN!

https://www.them
eparkreview.com/
parks/p_224_8851
_carowinds_2010_

park_map

wes
In 1985 the NBA decided to 
expand the league by three 

teams. Charlotte was one of the 
cities chosen to get a team. Thus, 

the Charlotte Hornets were 
formed. Named after Charlotte's 

nickname from the 
Revolutionary War "a Hornet's 

nest of rebellion.

On November 4th,1988 the 
Charlotte Hornets played their 

first game, also the first game in 
the Charlotte Coliseum. The 

Coliseum housed 24,000 fans 
and they lead the NBA in 
attendance 7 times, and 
eventually sold out 364 

consecutive games.

Charlotte acquiring their 
first professional team was 
huge in the area and these 
sort of materials like this 

magazine cover helped to 
hype up the fans and 
promote the hornets 

brand.

Jada

https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/rea

dex/doc? 
p=EANX&t=pubname%3A11260DC9BB79
8E30%21Charlotte%2BObserver/year%3A
1965%211965/mody%3A0214%21Februa
ry%2B14&docref=image%2Fv2%3A11260

DC9BB798E30%40EANX- 
15E24FE3A27B60A5%402438806- 

15E3472F97719148%404&origin=image%
2Fv2%3A11260DC9BB798E30%40EANX- 

15E24FE3A27B60A5%402438806- 
15E3472F97153A5E%400

Store 
Advertisement 
over the years 

in Charlotte

https://www.charlottemagazine.c
om/where- are- they- now- the- 
1988- 89- charlotte- hornets/

https://web.archive.org/web/201
20905123227/http://blog.nola.co
m/hornetsbeat/2009/03/1998_ch

arlotte_hornets_started.html

Belk's Ad from 
February 14, 

1965 in 
Charlotte 
Observer

The design itself features the 
Charlotte Coliseum as the roster 
of the Hornets explodes out of it. 
(Including Hugo) With type at the 
top reading "The Hive is Alive!" It 
is clearly promotional material 

that was likely given out at a 
game during that 1988 season.

1965

MOI 
TANCHICO

https://www.charl
otteobserver.com
/charlottefive/c5- 

around- 
town/article23626

8913.html

The Charlotte Sanatorium 
operated from 1907 to 1942. It 

was a general, 100 bed hospital, 
privately owned by thirty local 

doctors. The hospital was 
located on the southeast corner 
of Seventh and Church Streets. 

Physical Description: 3x5 
Publisher: Stone and Barringer 

Publishers
Photographer: C.C Moon
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Sinister Wisdom, the nation’s oldest lesbian literary
journal was founded in Charlotte, NC.

Founded by NC Native Catherine Nicholson &
Harriet Ellenburger (Desmoines) who resided in CLT.

Charlotte, NC
1976
Sinister Wisdom

Sinister Wisdom's 
official seal found in 

all journals.

illustration

http://www.sinisterwisdom.
org/sites/default/files/Sinist

er%20Wisdom%201.pdf

"territory extends from the 
Catawba to the Pee Dee 
Rivers, from the lands of 

the Cherokess on the south 
and west to the lands of 
the Tuscaroras on the 

north and east"

Charlotte, moreso 
UNCC, is located on 

the traditional 
territories of the 

Catawba, Waxhaw, 
Cheraw, and 

Sugeree peoples.

Vishal 
Nair

Charlotte 
Knights 

Logo 
History

carolina panthers logo history

2014 - Present 1993-19961999-2013

https://www.s
portslogos.net
/logos/list_by_t
eam/925/Charl
otte_Knights/

The International League for baseball 
increased the number of teams in their 

triple- A league and opened up to the City 
of Charlotte in 1993. The City of Charlotte 

adopted the double- A team name; The 
Charlotte Knights and played against 
teams in the triple- A division. During 

their start, the Triple- A Knights used the 
old team’s logo and variations of it until 
they decided to rebrand. In 1999, they 
changed their logo; following suit with 

the Red Sox.

Bethers (Bethany)
publications/
typography

April 13, 1969 Charlotte Observer (Page 4)

Info Source:
https://en.wikiped
ia.org/wiki/U.S._R

oute_521

1969

1960

Kevin
https://www.onlyiny
ourstate.com/north- 
carolina/charlotte/ol

dest- restaurant- 
charlotte/

In 1926, Green's Lunch hot dog stand was made by Robert Green, 
because he felt like the community needed a quick lunch spot. It is 

considered the oldest restaurant in Charlotte. Once they got traction, 
they received a brand new building but with no official sign. I'm 

unsure who made the mural but they slapped the logo on the side of 
wall and used it as their store sign. The colorful art is designed to 
capture the eyes of customers since the front sign is not legible.

https://clclt.com/c
harlotte/a- greens- 
lunch- hot- dog- is- 
forever/Content? 

oid=9112436

- Hannah

The North Carolina National bank was 
created to fund the city’s fledgling textile 
industries in the late 1800s, and helped 
Charlotte grow into a major center of 
textile manufacturing at the start of the 
20th century. Nearly one hundred years 
later, the bank, then called NationsBank, 
became one of the largest banks in the 
world when it acquired Bank of America 
in 1998 and led to Charlotte’s status 
today as the second biggest financial 
center in the U.S.

https://www.704s
hop.com/blogs/fa
ct- friday/fact- 
friday- 238- 
commercial- 
national- bank

1968

1909

Advertisment

why post cards of 
mental hospitals? 
:https://www.ncbi.
nlm.nih.gov/pmc/
articles/PMC1175
805/

Colored 
over 
photograph?

wes
On June 19th, 1960 
at Charlotte Motor 
Speedway the first 

"World 600" (What is 
now the Coca- Cola 
600) race occured.

Charlotte Motor Speedway 
is a 1.5 mile track in 

Concord, North Carolina. 
Construction on the 

speedway began in 1959, 
and the first World 600 was 

delayed for three weeks 
due to construction.

Joe Lee Johnson was 
the winner of the 
race, and marked 

the last time the #89 
car would win a cup 
series race, to this 

day.

The race was, and still is 
the longest Nascar race at 
600 miles long. (Hence the 
name) Despite the unique 

characteristics of the 
speedway and the races 

held there, the speedway 
filed for bankruptcy a year 

later in 1961.

The design of the program itself 
is relatively simple, using only 
two colors (not counting black 

and white) features a word mark 
for the name of the race, and a 

large checkered flag in the center 
referencing the other Charlotte 

race held here. It mentions at the 
top that it is the first annual 600 

race, implying more would come. 
(and they did)

35,462 fans were in attendance 
at the race. It is important to 
note that in 1949 Charlotte 

hosted the first ever professional 
stock car race, and ten years 
later the speedway itself was 
built. Today, Charlotte is still 

huge in motorsports and Nascar 
specifically as 90% of race teams 
are located here, as well as the 

Nascar Hall of Fame.

https://theculturetrip.com/north- 
america/usa/north- carolina/articles/brief- 

history- car- racing- charlotte- north- 
carolina/

https://www.racing- reference.info/misc- 
stats/? 

id=89&trk=t0&series=W&cn=1&yr=1960? 
id=89&trk=t0&series=W&cn=1&yr=1960

https://www.charlottemotorspeedway.co
m/fans/track- history/

Jada

Ivey's Ad 1944 
from the 
Charlotte 
Observer during 
this time

https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/readex/doc? 
p=EANX&t=pubname%3A11260DC9BB798E30%21Charlotte%2BO
bserver/year%3A1944%211944/mody%3A0101%21January%2B01
&docref=image%2Fv2%3A11260DC9BB798E30%40EANX- 
15E3F0C8DB8AA499%402431091- 
1604901FC74AAC5F%404&origin=image%2Fv2%3A11260DC9BB7
98E30%40EANX- 15E3F0C8DB8AA499%402431091- 
1604901FC70DE19A%400

Store 
Ad

May 30, 
1775,
MAP

Location: 5th Street, between 
Church and Poplar Streets

Earliest burial: 1776
The last burial took place in 

1884.

http://www.livinghistorysites.co
m/north- 

carolina282/sites262/366- old- 
settler- s- cemetery- charlotte- nc

J. B. Ivey & Company was established on 18 Feb. 1900 
as a partnership involving Joseph Benjamin Ivey, the 
principal owner and active head of the firm; his brother 
George Franks Ivey; and Rev. J. A. Bowles. The first 
store was located at 231 North Tryon Street in 
Charlotte and subsequently moved to various 
addresses on that street. In 1935 Ivey's joined with 
Keith's, an established department store in Greenville, 
S.C., and this second store became known as the Ivey- 
Keith Company. In 1937 Ivey's, Inc., opened in 
Asheville. More stores followed in other locations in the 
Carolinas and Florida. Competition with two other 
Charlotte- based department stores, Belk and Efird's, 
was quite intense beginning in the 1920s, but by World 
War II Ivey's had an established reputation as a leader 
in high- quality merchandise.

Belk, Inc., is the largest privately held 
department store chain in the United 
States. The company is headquartered in 
Charlotte in the middle of its traditional 
stronghold of North and South Carolina. 
While it has flagship stores at large malls, 
the company has opened many stores in 
smaller cities. In all, there are 225 Belk 
stores in 14 states.

For the ad 
its was new 
years day

http://speci
alcollection
s.uncc.edu

Mecklenburg County 
(Charlottesburg) was 
located in Catawba 
Nation which was 

made up of 144,000 
acres of land

First documented map 
made by colonists to 

illustrate the tribal 
boundaries of the state. 

Was used to acquire more 
land in Georgia and South 

Carolina

"Charlotte went three seasons without a professional baseball team until the 
Baltimore Orioles relocated their AA farm team here in 1976. The stadium changed 

its name following the death of Jim Crockett, who had brought the team to 
Charlotte. His daughter, Frances Crockett, ran the team until 1987, seeing it 

through a fire that destroyed the wooden stadium in March of 1985. The Crocketts 
sold the team in 1987, which changed its name to the Charlotte Knights and moved 

to play in Fort Mill, South Carolina.
Buster Sloan served as groundskeeper at Griffith Park from its opening until his 
death in 1978. Sloan and family lived in an apartment under the bleachers. Fans 
could smell the chicken frying on their stove (Charlotte Observer, June 27, 1978).

Knights Stadium
Beginning in 1990, the Charlotte Knights began play in Knights Stadium in Fort Mill. 
In 1997, the team began its association with the Chicago White Sox and moved up 
to AAA affiliation, which remained the case to the end of their time in Fort Mill and 

into the uptown era as well."
https://www.cmlibrary.org/blog/history- baseball- charlotte

And to the right is one of the most interesting 
monuments in Elmwood, the grave marker of John 

King, an elephant trainer in John Robinson’s circus. He 
was crushed against a railroad car by one of the 

elephants, Chief, and killed in 1880. His circus 
colleagues paid for monument over his grave that says 
“Erected by the members of John Robinson’s Circus in 

memory of John King. Killed at Charlotte, NC, on 
September 22, 1880 by the elephant Chief.” The marker 

includes a picture of an elephant.
https://www.charlotteonthecheap.com/charlotte- 

historic- cemeteries/

The first Jewish institution 
created in Charlotte was the 

Hebrew Cemetery, in 1867. You’ll 
also find the grave of Israeli 

artist, Nahum Arbel (1926-2010.)
https://www.charlotteonthechea

p.com/charlotte- historic- 
cemeteries/

https://www.charlottemagazine.c
om/beneath- these- stones- 

charlottes- hebrew- cemetery/

Location: Hebrew 
Cemetery, 1801 

Statesville Avenue
Opened: 1867

First 
Stadium 
Burned 
Down

info:https://groov
yhistory.com/wool

worth- sit- in- 
photos

Elmwood 
/Pinewood 
cemetery:

Location: 700 W 
6th Street

Opened: 1853

"There were very few stadiums in the world that could compare with the very 
colorful and beautiful wooden ballpark that went by two different names... Clark 

Griffith Park and from 1971 onward, Jim Crockett Park. The beautiful wooden 
grandstand interwoven with steel beams was a marvel when it was completed 

and as memorable as it was... would also become its downfall. The history books 
are filled with sad stories of these grand wooden ballparks meeting their hellfire 
endings at the hands of a tossed match, a flicked cigarette or even by some very 

rotten children. This ballpark's finality would come via the latter."
- Digital Ballparks http://www.digitalballparks.com/Southern/Crockett1.html

1973

taken outside a 
Woolworth in 

Harlem

1973

Carowinds original logo 
from 1973 to 1992 features 
the two carolina states that 
it resides on. In the picture 
features the color scheme 

and logotype for carowinds 
found in the library

To the right features an AD 
for carowinds mentioning 
discount prices. The Ad us 
from April 16th 1973 in the 

Charlotte Observer

https://www.w
btv.com/story/
10534472/chro

nology- of- 
wbtv/

Sinister Wisdom was founded in 1976 by
Harriet Ellenberger (Desmoines) and
Catherine Nicholson in a home on
Plaza Midwood’s Country Club Dr.
Ellenberger and Nicholson were also
both active in the Charlotte Women’s
Center in Dilworth, where work on the
journal was also often performed.

Title: WBT/ WBTV Radio and TV sign
Category: Advertising
Creator: N/A
Date Created: 1955~
File Format (Upload):
Archive Format:
Artifact Type: Photo
Description: A large time and temperature telling 
billboard, advertising the WBT Radio and WBTV
Project:
Client:
Source:
Publisher:
Printer:
Medium: Metal and light
Dimensions:
Physical Location:
Location made:
Notes:

https://www.notion.so/Charlotte- Hornets- Baseball- 
Patch- 15dfedac9d7644dcb0ee9811b3725f99

Title: Charlotte Hornet’s Nest Auto Fair, April 4th 1992, 
25th anniversary plaque.
Category: Ephemera
Creator:
Date Created:
File Format (Upload):
Archive Format:
Artifact Type: Photo
Description:
Project:
Client:
Source:
Publisher:
Printer:
Medium:
Dimensions:
Physical Location:
Location made:
Notes:

Moi

In March 2007, construction workers 
digging a basement for a new wing of the 
CMC Mercy Hospital in Charlotte, North 
Carolina, encountered five steatite grave 
markers in disturbed, twentieth- century 

fill dirt. New South Associates’ 
archaeologists determined that stones 
were associated with a family cemetery 
associated from the Sprott and Barnet 

families of the 1770s.

Bethers (Bethany)
photo

Vishal 
Nair

ALL PICTURES 
FOUND 

DOCUMENTED IN 
THE UNCC 
LIBRARY

vishal 
nair
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Charlotte Obsercer Vol. 97, No.301
source:

https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/rea

dex/doc? 
p=EANX&t=pubname%3A11260DC9BB79
8E30%21Charlotte%2BObserver/year%3A
1960%211960/mody%3A0210%21Februa
ry%2B10&docref=image/v2%3A11260DC

9BB798E30%40EANX- 
15E24F1C9912597C%402436975- 

15E24A06650B65A8%400

February 10, 1960 
The Charlotte Observer

sit- ins as a means for a civil rights 
protesting began at a white only 
segregated Woolworth's lunch 

(luncheonettes) in Greensboro, NC.
spread through college towns.

source 1:
https://www.history.com/topics/black- 

history/the- greensboro- sit- in
source 2:

https://www.britannica.com/event/sit- 
in- movement

image source:
https://www.thou
ghtco.com/greens

boro- sit- in- 
4771998

Caption: "Protesters fill a jail cell in 
Raleigh, North Carolina, in 1963. 
A year later, the Civil Rights Act 
outlawed discrimination in public 
places and facilities and banned 

discrimination based on race, 
gender, religion or national origin."

image source:
https://www.cnn.c
om/2017/02/08/u
s/gallery/tbt- civil- 

rights- sit- 
ins/index.html

1882

1969 Jimi 
Hendrix Concert 

Poster @ the 
Charlotte 
Coliseum

wes
https://www.concertarchives.org/concert
s/jimi- hendrix- f083cd20- 97ed- 44f8- 8541- 

994b2c0def10

https://www.setlist.fm/setlist/the- jimi- 
hendrix- experience/1969/charlotte- 

coliseum- charlotte- nc- 3bddcc30.html

https://www.youtube.com/watch? 
v=H7JVzDAa71o&ab_channel=Wilson%E2

%80%99sWorld

On May 9th, 1969 
Jimi Hendrix came to 

the Charlotte 
Coliseum to perform 
for his "1969 North 

American" tour.

Coming off a great year for 
Hendrix, he was voted 

number one artist for 1968 
by Billboard and Cashbox 

Trade Magazines, as well as 
leading album seller. He set 
his sights on Charlotte and 

the Coliseum.

Along with Jimi and Buddy 
Miles Express, and The Cat 
Mother, the band Chicago 

Transit Authority also 
played at the coliseum that 

day and opened for 
Hendrix.

According to setlist.fm the actual setlist he played 
varied from what the poster says was going to be 

played.
Johnny B. Goode

(Chuck Berry cover)

Fire

Foxy Lady

Spanish Castle Magic

Red House

Purple Haze

Voodoo Child (Slight Return)

At the Coliseum 
Jimi played to a 

sold out crowd in 
Charlotte with the 

cheapest ticket 
being only $3

1850-1870
Brianne

1924Brianne

Postcard from the Hotel Charlotte
The Hotel Charlotte opened its doors in 1924 at 
327 West Trade Street. Standing 13 stories high, 
the building was contracted by J.A. Jones 
Construction Company and designed by architect 
William Stoddart.  The hotel closed for good on 
December 31, 1973 and was by this point known 
as the White House Inn. It was listed in the 
National Register of Historic Places on July 2, 
1979, by which time the building was vacant. The 
hotel was demolished in 1988.
Postcard was donated to the Charlotte 
Mecklenberg Public Library's Charlotte Postcard 
Collection by Jack Dillard. 5.5"x3.5". Copyright 
Details: The Tavern Press, Printers to Southern 
Hotels, Charlotte, NC.
National Register of Historic Places Inventory- - 
Nomination Form: Hotel Charlotte
North Carolina listings in the National Register of 
Historic Places by county, from the North 
Carolina State Preservation Office

Bethers (Bethany)
photo

1985
Jan 16, 1985 The Charlotte News

page 4 part 2

page 1 part 1

(Atkins Library Database) image sources:
https://infoweb- newsbank- 

com.eu1.proxy.openathens.net/apps/rea
dex/doc? 

p=EANX&t=pubname%3A1126167831380
960%21Charlotte%2BNews/year%3A1985
%211985/mody%3A0116%21January%2B
16&docref=image%2Fv2%3A1126167831

380960%40EANX- 
16F6E4D85912AEBE%402446082- 

16F6230A52442DB4%403&origin=image
%2Fv2%3A1126167831380960%40EANX- 

16F6E4D85912AEBE%402446082- 
16F6230A510478EA%400
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another source 
about this:

https://apnews.co
m/article/451db00
d32b48c6e877291

392b147f66

Maggie Cox Hogan was the 
mother of Sherry Hogan Motes.
Maggie had donated her body to 
the UNC medical school for 
educational purposes (she had 
dies 13 months ago). Sherry 
believes that her mothers body 
was unprofessionally treated and 
then cremated in order to hide 
any evidence of foul play. The 
lawsuit against UNC is for $14 
million dollars. (roughly today 
that would be $35,520,836.43... a 
lot of money)

Kevin

NASCAR'S first race launched on June 19, 1949 at the 3/4 
mile dirt track. There were a total of 33 drivers, and they 

were required to drive specific late model sedans with low 
modifications to it. Lee Petty had rolled his car on the 107th 

lap and Glenn Dunnaway finished 1st place on the 151th 
lap, but didn't count. Apparently Dunnaway had altered his 
vehicle which caused a disqualification. Jim Hoper who was 
running 2nd place had moved up to first place. Because of 

this race, it led to 7 more "strictly stock" races and 
developed NASCAR motor speedway.

http://www.nc
markers.com/
Markers.aspx? 
MarkerId=L- 

105

Title: Green's Lunch
Creator: Robert Green
Additional Creators: Mary 
Green
Date Created: 1926
Archive Format: Mural, Logo, 
Grafitti
Artifact Type: Photo
Description: (in box)
Project:
Client:
Source:
Publisher: Alexandria Sands
Printer:
Medium: Photocopy
Dimensions:
Location: 309 W 4TH ST, 
CHARLOTTE, NC
Notes:
Tags: Art, Mural, Painting, Wall 
Art, Graffiti, Restaurant, Design, 
Food, Hot dogs, Lunch, Logo, 
Business, Charlotte, NC,

Title: Charlotte Speedway, "Strictly Stock" 
race
Creator: North Carolina Office of Archives 
and History
Additional Creators: Bill France (Creator of 
NASCAR)
Date Created: June 19, 1949
Archive Format: Sign, Flyer, Poster
Artifact Type: Photo
Description: (in box)
Project:
Client:
Source:
Publisher: North Carolina Office of Archives 
and History
Printer:
Medium: Wood, paint
Dimensions:
Location: Little Rock Road at I-85 in Charlotte
Notes:
Tags: Sign, NASCAR, Charlotte, NC, Flyer, 
Poster, Race, Cars, Typography, Seal, Emblem

Title: Charlotte Hornets Logo
Creator: George Shinn
Additional Creators: General Cornwallis, NBA
Date Created: 1988
Archive Format: Logo, Graphic Art
Artifact Type: Process
Description: (In box)
Project:
Client:
Source:
Publisher: Logo- worlds
Printer:
Medium: Digital
Dimensions:
Location: 333 E Trade St, Charlotte, NC 28202
Notes:
Tags: Logo, Basketball, NBA, Charlotte, NC, Hornets, 
Bobcats, Colors, Graphics, Digital, History, Michael 
Jordan

Title: Ivery's Store Newspaper Ad
Category: Advertising
Creator: N/A
Date Created: 1944
File Format (Upload):
Archive Format:
Artifact Type: illustration
Description: For the ad its was new years day telling people that the store will 
remain open
Project:
Client:
Source:
Publisher:Charlotte Observer
Printer:
Medium:
Dimensions:
Physical Location:
Location made:
Notes:

Title: Belks Store Newspaper Ad
Category: Advertising, illustration, publication
Creator: N/A
Date Created: 1944
File Format (Upload):
Archive Format:
Artifact Type: illustration/advertisement
Description: For the ad its was new years day telling people that the store will remain open
Project:
Client:
Source:
Publisher: Charlotte Observer
Printer:
Medium:
Dimensions:
Physical Location:
Location made:
Notes:

1979

ABOVE SHOWS A 
BROCHURE OF CAROWINDS 

FROM 1979

It features the opening days, 
time, and closed dates Above explains the rides 

and attractions of what to 
look for and whats new to 
ride. It features county fair 
rides that the park added

 themeparkreview.com

Shane's Amusement
Attic

My shots 
from UNC 

Library files

clear images i found  on
https://themeparkreview.com/forum/topic/20310- shanes- amusement- 

attic/page/18/? tab=comments#comment- 497831

An advertisement for the Charlotte Female Institute, 
1850-1870. The Institute was founded in 1857 on College 
Street in uptown. In 1891 it became known as the 
Seminary for Girls until 1896 when the name was 
changed to the Presbyterian College for Women. The 
campus relocated to its present location in Myers Park 
and was renamed Queens College in 1912 before finally 
settling on Queens University of Charlotte in 2002. 
Advertised as "A Boarding and Day School for Young 
Ladies," the Institute offered courses on subjects such as 
philosophy, chemistry, and oil painting. Reverend Robert 
Burwell served as the first principal of the institution. The 
Reverend's eldest son, John Bott took a partnership 
postion as the Institute in 1859. This advertisement lists 
the names of "Officers and Instructors" as well as 
available courses and their "expense[s] per term of 
twenty weeks," and is signed "Rev. R Burwell & Son."

Aug 15. 
1973

Jada

from the 
UNCC 

Archive 
Library

Contract and order 
for the Ivey ad 
/postcard and 

promotion letter for 
Ivey ad/postcard in 
the Mademoiselle 

Magazine in August

After the demolition of the thriving 
Black community, Brooklyn, in 
Charlotte, many people were 
moved to West End Charlotte. Right 
as the community starts a rebuild, 
the city begins redlining and 
targeting the community by 
building the highway in the middle 
of the are they were now living in. 
This map is a scanned image where 
there were literally red lines that 
divided areas where black and 
white neighborhoods would then 
be separated with a highway.

Title: Ivey's Christmas sale Ad
Category: Advertising, illustration, Typography
Creator: N/A
Date Created: 1944
File Format (Upload):
Archive Format: postcard
Artifact Type: illustration/advertisement
Description: A Ivey Christmas Sale ad
Project:
Client:
Source:
Publisher:
Printer: Queen City printing
Medium:
Dimensions:
Physical Location:
Location made:
Notes:

1964

1966

Dillards bought  
lvey's 

https://www.orlando
sentinel.com/news/
os- xpm- 1990- 05- 05- 

9005055817- 
story.html

 www.westendcharlotte.org

Highway - Charlotte's
Historic West End
Like many other American cities in the
1960's through the 1980's, Charlotte
used the construction of highway
infrastructure to reinforce and
strengthen the racial divisions and
economic stagnation that had been
created by enforced segregation of
housing…

199219731950

May 27, 
1791,

EPHEMERA

https://founders
.archives.gov/do
cuments/Washi
ngton/01- 06- 02- 
0002- 0004- 0027

"At Majr. Crawfords I was met by 
some of the Chiefs of the 

Catawba Nation who seemed to 
be under apprehension that 

some attempts were making or 
would be made to deprive them 
of part of the 40,000 acres wch. 

was secured to them by the 
treaty and wch. is bounded by 

this road"

Interesting because the land was 
guaranteed to the Catawba 

Nation, which was especially 
written in a treaty. However, the 
colonists went against their own 
written agreement, to which it 
was brought to Congress and 

eventually George Washington 
but was not further resolved.

Title*: Waxhaw, Famous Old Section of Country
Subhead: Interesting Speculation as to the Origin The Name - Probably From Abounding 
Soapstone
Category: Publication
Creator: G. L. Nisbet
Additional Creators:
Date Created: October 17, 1915
File Format (Upload)*: PDF
Archive Format*: Publication
Artifact Type*: News Article/Finished Work
Description*: 
Project:
Client:
Source: https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/news/document- view? 
p=WORLDNEWS&t=favorite%3ACOH%21Charlotte%20Observer%20Historical%20&sort=Y
MD_date%3AA&page=8&fld- base- 0=alltext&maxresults=20&val- base- 
0=catawba%20indians¤t=&docref=image/v2%3A11260DC9BB798E30%40WHNPX- 
114616466B3A8740%402420788- 1146164B829577F0%4024- 
1146165399EDA260%40Waxhaw%252C%2BFamous%2BOld%2BSection%2Bof%2BCountr
y.%2BInteresting%2BSpeculation%2Bas%2Bto%2Bthe%2BOrigin
Publisher: Charlotte Observer
Printer:
Medium: Newspaper
Dimensions:
Physical Location: Charlotte, NC
Location made: Charlotte, NC
Tags*: newspaper, editorial, publications, news
Notes:

Bobo Brazil v.s. 
Ric Flair took 

place in the Jim 
Crockett 

Memorial 1977

https://digital.s
cetv.org/teachi
ngAmerhistory
/pdfs/nationsf

ord.pdf

Treaty of Nations 
Ford between the 
Catawba and the 

State of South 
Carolina, 1840

The treaty stipulated that 
the Catawbas relinquish to 
the State of South Carolina 
their 144,000 acres of land 
(this land was provided for 

the Catawba due to 
conditions set forth in the 
1763 Treaty of Augusta).

 newspapers.digitalnc.org

The Charlotte news
(Charlotte, N.C.).
([Charlotte, N.C.]) 1888-
1888, December 11,
1888, Page 1, Image 1
Standardized Title The Charlotte News
(Charlotte, N.C.) Standardized title
groups preceding, succeeding, and
alternate titles together. The Charlotte
news (Charlotte, N.C.). (sn97064510)
Usage Restrictions Contributor(s) Issue
Date, Edition Page Sequenc…

1888

Newspaper article written 
to inform the public on the 
arrival of Charlotte's new 

baseball team. Jim Crockett 
had planned on meeting 
with both Oakland and 

Baltimore teams to bring 
one of those teams to 

Charlotte.

Charlotte's first 
stadium for 
baseball had 

burned down in 
March of 1985

Skyler
Skyler

Located at 
400 Magnolia 

Avenue in 
Dilworth

https://www.midatlanticwrestling.net/resourcecenter/venues/crockettpark/crockett_park.ht
m

Title*: Diary Entry: 27 May 1791
Subhead: 
Category: Ephemera
Creator: George Washington
Additional Creators:
Date Created: May 27, 1791
File Format (Upload)*: jpg
Archive Format*: Ephemera
Artifact Type*: Correspondence
Description*: 
Project: 
Client:
Source: https://founders.archives.gov/documents/Washington/01- 06- 
02- 0002- 0004- 0027
Publisher: University Press of Virginia
Printer:
Medium:
Dimensions:
Physical Location: 
Location made: Charlottesville, VA
Tags*:
Notes:

Title*: An Accurate Map of North and South Carolina with Their Indian Frontiers
Subhead: Shewing in a distinct manner all the Mountains, Rivers, Swamps, 
Marshes, Bays, Creeks, Harbours, Sandbanks, and Soundings on the Coasts
Category: Map
Creator: Henry Mouzon
Additional Creators:
Date Created: May 30, 1775
File Format (Upload)*: .jpg
Archive Format*: Map
Artifact Type*: Photo
Description*: (def of object) (upload 2 images)
Project:
Client:
Source: http://specialcollections.uncc.edu
Publisher:
Printer: Map and Print- fellas, No 53 in Fleet Street
Medium:
Dimensions:
Physical Location: UNC Charlotte Atkins, Special Collections
Location made: London, UK
Tags*: map, Charlotte, 
Notes:

(March 
16, 

1985)

1975

1991

 carowindsearlyyears.com

Carowinds brochures

more carowinds brochure
https://themeparkreview.com/forum/topic/20310- shanes- amusement- 

attic/page/18/? tab=comments#comment- 497831

Grave 
marker 

2010

Melissa:

The very first issue published from 
what is now known as the Charlotte 
Observer on December 11th, 1888. 
This layout features stories about 
the current events of the town of 
Charlotte, NC.

Angelina

Grave 
marker, 

1880

Melissa:

image sources:
https://infoweb- newsbank- 

com.eu1.proxy.openathens.net/apps/rea
dex/doc? 

p=EANX&t=pubname%3A11260DC9BB79
8E30%21Charlotte%2BObserver/year%3A
1969%211969/mody%3A0413%21April%
2B13&year=1969&docref=image%2Fv2%

3A11260DC9BB798E30%40EANX- 
15E250447483510F%402440325- 

15E24EB74EA6AEF9%403&origin=image
%2Fv2%3A11260DC9BB798E30%40EANX- 

15E250447483510F%402440325- 
15E24EB74E6C33D3%400

!!!!!!
!

this will be the 
uploaded 

photo

1939
Melissa:

Angelina

The Knights 
Castle was 

renamed to the 
Knights stadium 
in the late 90s.

Charlotte Knights used the 
Knights Castle as their 

home stadium throughout 
the 90s up until 2013. This 
unused ticket is a piece of 
history that shows one of 

the Charlotte Knight's retro 
logo and their use of the 

Knights Castle.

https://www.n
cdcr.gov/blog/
2016/06/19/sp
rings- altered- 
race- history

!!!!!!
!

this will be the 
uploaded 

photo

ephemeral
publications
typography

Topic: LGBTQ

1994
1976
1998

“First organized in 1998 by Diana Travis, the Better Homos and Gardens Tour served 
as a fundraiser for OUT Charlotte. The event ran annually for 4 years.”
Source: Diana Travis papers 
 
Overview Diana Travis is a local Charlotte activist and a member of the Charlotte 
LGBTQ community. The bulk of the collection documents the Better Homos and 
Gardens events, but also includes correspondence, newspaper clippings and articles.
Dates: 1971 - 2016
 
 
Semiotics: Pink Triangle (A reclaimed gay pride symbol that has roots in Nazi 
Germany however it was right side up. It was worn by prisoners as a way to label 
them as homosexual.  

more maps

https://cpfoodblog.com/park- food- guides/carowinds- dining- 
guide/carowinds- historical- maps/

Title: The Charlotte News | 
Edition 1
Creator:
Additional Creators:
Date Created: December 11, 
1888
Archive Format: Newspaper
Artifact Type: Photo
Description: (in box)
Project:
Client:
Source:
Publisher: The Charlotte News 
(Modern day The Charlotte 
Observer)
Printer:
Medium: Photocopy
Dimensions:
Location: Charlotte, NC
Notes:
Tags: Archives, news, observer, 
editorial, Charlotte, NC,

https://www.
westendcharl
otte.org/side
bar- images/

1965
Reginald 

hawkins letter 
about Charlotte 

bombings

Melissa:

It's 177.3 Miles from Georgetown SC to
CharlotteNC under the daughter name of U.S.
Route 21. (Doesn't cross/connect/intersect the
parent or it's siblings. Originally connected
Pineville NC.

Title: Charlotte Mecklenburg 
Crest
Creator: Harvey Boyd
Additional Creators:
Date Created: 1964
Archive Format: Photo
Artifact Type: Illustration
Description: (in box)
Project:
Client: Mecklenburg County 
Chamber of Commerce
Source:
Publisher:
Printer:
Medium:
Dimensions:
Location: Charlotte, NC
Notes:
Tags: Seal, design, symbolism, 
MeckDec, Mecklenburg, 
Charlotte, NC,

Toast, top 
right: https://www
.ncdcr.gov/blog/2
016/05/21/heres- 

to- the- land- of- the- 
longleaf- pine

Colorized photographs:
https://www.themountaine
er.com/news/haywood_hist

ory/before- colored- 
photographs- there- were- 

colored- 
postcards/article_cb856392

- ae77- 11eb- 8c36- 
dbc57c638738.html

Dates 
published: 

weekly, 1882 
to (at 

least)1891

One of the first 
African 

American 
Newspaper in 

NC

Copy: https://chro
niclingamerica.loc
.gov/lccn/sn91068

242/1882- 06- 
17/ed- 1/seq- 4/

Info: https://www.di
gitalnc.org/blog/earli

est- nc- african- 
american- 

newspapers- added- 
to- digitalnc/

The Charlotte Messenger Newspaper, issued weekly starting in 1882 running to at 
least 1891. One of the first African American ran newspaper's in North Carolina. 
The founder and editor of the Charlotte Messenger was William C. Smith.  Smith 
who was before this, one of the founders of The Fayetteville Educator, the first 

newspaper edited and published by colored men in North Carolina. Republican in 
sentiment, the Messenger's content includes, news from big city newspapers and 

from areas in the south, short stories, poetry and advice found often in 
newspapers from this time. Included often is an emphasis on temperance.

The Salutatory message in the first issues reads as this "In presenting this little 
sheet to our people, it is hoped that they will appreciate it as an honest effort on 
our part to promote the moral, intellectual and material standing of our people. 

We are aware of the difficulties and responsibilities attending the publication of a 
newspaper; but seeing the great need of an organ in this section to defend the 
principles of the Republican party; the need of an exponent of the rights of the 

colored people, we have undertaken the task and shall depend upon the wisdom 
and kindness of our friends to encourage and support us.”

VOL. 1. 
NO. 1.

https://ww
w.ncpedia.
org/bank- 
america

Amelia

Amelia

below: a collaborative Miro board of 
a timeline with Volume 1, Fall 2021 

students’ design research 

link to view Miro timeline: https://miro.com/app/board/o9J_l095xfE=/?invite_link_id=888143185514

Link to Volume 1 book:  https://
issuu.com/csinger/docs/uncchar-
lotte-design_research-f21-p1book

Volume 1 Research

https://miro.com/app/board/o9J_l095xfE=/?invite_link_id=888143185514
https://issuu.com/csinger/docs/unccharlotte-design_research-f21-p1book
https://issuu.com/csinger/docs/unccharlotte-design_research-f21-p1book
https://issuu.com/csinger/docs/unccharlotte-design_research-f21-p1book
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Volume 1  
Research
The following are links to students’ contribu-
tions to the PGDA from Volume 1, Fall 2021:

•	Bank of America Logo: https://www.no-
tion.so/Bank-of-America-Original-Lo-
go-b30205b3818b49849dad9d0ec254dcca

•	WBTV Original Logo: https://www.notion.so/
WBTV-Logo-5c672dd7b5e84e41827adada1c-
b13e7c

•	A Map of U.S. Route 21: https://www.no-
tion.so/Charlotte-Observer-April-1969-
a97e6804a1c946eaa534874a1828592

•	Stand Up By Sitting Down: https://www.
notion.so/Charlotte-Observer-News-
paper-of-The-Carolinas-86bb813a-
8c0a4a649ae678dd0cfc3342

•	The Disappearing Dead: https://www.
notion.so/The-Charlotte-News-f004c-
cf81038441a9986b69b74cdff23

•	Charlotte Female Institute Advertisement: 
https://www.notion.so/Charlotte-Female-Insti-
tute-1b0fcc7d1a2144eb9c72a0b3b55c23e2

•	Hotel Charlotte Postcard: https://www.notion.
so/Hotel-Charlotte-Postcard-3aadb2f4b5d-
d47c9a39150bcb61add01

•	Morris Costumes Shop Sign: https://www.no-
tion.so/Morris-Costumes-Shop-Sign-a3b425a-
5c89a43aaa88c6048ca92e2bd

•	John King’s Grave: https://www.notion.so/
John-King-s-Gravestone-f89c087d61ee4cd-
880ce15ac22a8ffe9

•	The Charlotte Bombings: https://www.no-
tion.so/Reginald-Hawkins-Bombing-Let-

ters-2d06a7f136c54c54967cf202647ff1b3
•	Nahum Arbel’s Grave: https://www.notion.so/

Nahum-Arbel-s-Grave-Marker-cd361f12ed-
704bc58b2daba67629511c

•	THE HIVE IS ALIVE!: https://www.notion.so/
THE-HIVE-IS-ALIVE-4d94886b6ad54e4b8d3e-
9f47621a2bbd

•	First Annual World 600: https://www.notion.so/
First-Annual-World-600-a7f2ca93be0d4989b-
cba69baade2caa8

•	1969 Jimi Hendrix Concert: https://www.
notion.so/1969-Jimi-Hendrix-Concert-9323ec-
b5117c48ae80cb8568b5058dc6

•	Charlotte Speedway, “Strictly Stock” 
race: https://www.notion.so/Strict-
ly-Stock-Race-00f2f0b6a8884471b-
4c37d1379412485

•	Green’s Lunch: https://www.notion.so/
Green-s-Lunch-03c46c10d44d4972ba8ad0f-
c387106f3

•	Charlotte Hornets Logo: https://www.notion.so/
Charlotte-Hornets-Logo-122e22cfef084603b-
9be8267bccc20a8

•	Charlotte Hornets Baseball Team Patch: 
https://www.notion.so/Charlotte-Hor-
nets-Baseball-Patch-15dfedac9d7644dc-
b0ee9811b3725f99

•	Hornet’s Nest Auto Fair, 25th Anniversary 
Plaque: https://www.notion.so/Charlotte-Au-
to-Fair-1992-52ba9da2a3d240b6850fc-
08deacf35ac

•	Carolina National Bank Ad: https://www.
notion.so/peoplesgraphicdesignarchive/
The-People-s-Graphic-Design-Archive-757ec-
0c3b26d4d458451bd7ad66c445c?p=32d1d49
1723a4e37aa58492afba94fe6

•	Charlotte Sanatorium Postcard: https://
www.notion.so/peoplesgraphicdesig-
narchive/The-People-s-Graphic-De-

sign-Archive-757ec0c3b26d4d458451b-
d7ad66c445c?p=7a0729ec14264acaaccf-
8c45eb9223e7

•	Charlotte Messenger Publication: https://
www.notion.so/peoplesgraphicdesig-
narchive/The-People-s-Graphic-De-
sign-Archive-757ec0c3b26d4d458451b-
d7ad66c445c?p=0d9f19010d8f-
45c2a04fb9e6dd28c8cb

•	Mid-Atlantic Championship Wrestling - 
https://www.notion.so/Mid-Atlantic-Cham-
pionship-Wrestling-4e8819671e0c42d-
4b365ec43b7d54dff

•	Charlotte Knights Inaugural Season Ticket 
- https://www.notion.so/Charlotte-Knights-In-
augural-Season-Game-1-Ticket-e987dea-
70baa4823affdb2a65b2090d5

•	Fernando Ramsey Baseball Card - https://
www.notion.so/Fernando-Ramsey-Base-
ball-Card-2cdd68bb7728489796b8c14a35c-
4d18c

•	The Charlotte News | Edition 1: https://
www.notion.so/The-Charlotte-News-Edi-
tion-1-aae83ed167f24b1ab7a8c8e76df2a5e5

•	Charlotte-Mecklenbug County Crest: 
https://www.notion.so/Charlotte-Meclen-
burg-Crest-11ec1c248608474484a3ae-
587b55e596

•	Charlotte Highway Map Proposal: https://
www.notion.so/Redlined-Charlotte-High-
way-Map-Proposal-01465083ebfb4efcbefb-
18ce0945dcd2

•	Belk’s Advertisement: https://www.no-
tion.so/Belk-s-Advertisement-0e992bf-
0ec0545219d45b9dff1967127

•	 Ivey’s New Years Advertisement: https://www.
notion.so/Ivey-s-New-Years-Ad-a995581845f-
c4a05b50535399e3e8166

•	 Ivey’s Christmas Sale Advertisement: https://

www.notion.so/Ivey-s-Christmas-Sale-cd676c-
06f4ea4877afc4a0afb1d8d88e

•	Sinister Wisdom Literary Journal: https://www.
notion.so/Sinister-Wisdom-f5632c6147bb4e-
3799a57e5ae39dd22c

•	Carowinds Logotype: https://www.
notion.so/Carowinds-Logotype-ab-
009815d83044a9b9a0cc931cc7514d

•	  2010 Carowinds Park Map: https://www.notion.
so/2010-Carowinds-Park-Map-430aeb920dfc-
4c77b27881b6f162f018

•	Carowinds County Fair Brochure: https://www.
notion.so/Carowinds-County-Fair-Brochure-
5f716e32133b4090a4045cff49396664

•	An Accurate Map of North and South Carolina 
with Their Indian Frontiers: https://www.notion.
so/Map-of-North-and-South-Carolina-With-
Their-Indian-Frontiers-45019326d4844246b-
1935b926c940f4b

•	Treaty of Nations Ford between the Cataw-
ba and the State of South Carolina: https://
www.notion.so/Treaty-of-Nations-Ford-be-
tween-the-Catawba-9ddd3978dc2243e1b-
9aca276dbd52ce7

•	Waxhaw, Famous Old Section of Coun-
try: https://www.notion.so/Waxhaw-Fa-
mous-Old-Section-of-Country-d2898f57cb-
864cd595e5a65055051473

https://www.notion.so/Bank-of-America-Original-Logo-b30205b3818b49849dad9d0ec254dcca
https://www.notion.so/Bank-of-America-Original-Logo-b30205b3818b49849dad9d0ec254dcca
https://www.notion.so/Bank-of-America-Original-Logo-b30205b3818b49849dad9d0ec254dcca
https://www.notion.so/WBTV-Logo-5c672dd7b5e84e41827adada1cb13e7c

https://www.notion.so/WBTV-Logo-5c672dd7b5e84e41827adada1cb13e7c
https://www.notion.so/WBTV-Logo-5c672dd7b5e84e41827adada1cb13e7c
https://www.notion.so/WBTV-Logo-5c672dd7b5e84e41827adada1cb13e7c
https://www.notion.so/Charlotte-Observer-April-1969-a97e6804a1c946eaa534874a1828592a
https://www.notion.so/Charlotte-Observer-April-1969-a97e6804a1c946eaa534874a1828592a
https://www.notion.so/Charlotte-Observer-April-1969-a97e6804a1c946eaa534874a1828592a
https://www.notion.so/Charlotte-Observer-Newspaper-of-The-Carolinas-86bb813a8c0a4a649ae678dd0cfc3342
https://www.notion.so/Charlotte-Observer-Newspaper-of-The-Carolinas-86bb813a8c0a4a649ae678dd0cfc3342
https://www.notion.so/Charlotte-Observer-Newspaper-of-The-Carolinas-86bb813a8c0a4a649ae678dd0cfc3342
https://www.notion.so/Charlotte-Observer-Newspaper-of-The-Carolinas-86bb813a8c0a4a649ae678dd0cfc3342
https://www.notion.so/The-Charlotte-News-f004ccf81038441a9986b69b74cdff23
https://www.notion.so/The-Charlotte-News-f004ccf81038441a9986b69b74cdff23
https://www.notion.so/The-Charlotte-News-f004ccf81038441a9986b69b74cdff23
https://www.notion.so/Charlotte-Female-Institute-1b0fcc7d1a2144eb9c72a0b3b55c23e2
https://www.notion.so/Charlotte-Female-Institute-1b0fcc7d1a2144eb9c72a0b3b55c23e2
https://www.notion.so/Hotel-Charlotte-Postcard-3aadb2f4b5dd47c9a39150bcb61add01
https://www.notion.so/Hotel-Charlotte-Postcard-3aadb2f4b5dd47c9a39150bcb61add01
https://www.notion.so/Hotel-Charlotte-Postcard-3aadb2f4b5dd47c9a39150bcb61add01
https://www.notion.so/Morris-Costumes-Shop-Sign-a3b425a5c89a43aaa88c6048ca92e2bd
https://www.notion.so/Morris-Costumes-Shop-Sign-a3b425a5c89a43aaa88c6048ca92e2bd
https://www.notion.so/Morris-Costumes-Shop-Sign-a3b425a5c89a43aaa88c6048ca92e2bd
https://www.notion.so/John-King-s-Gravestone-f89c087d61ee4cd880ce15ac22a8ffe9
https://www.notion.so/John-King-s-Gravestone-f89c087d61ee4cd880ce15ac22a8ffe9
https://www.notion.so/John-King-s-Gravestone-f89c087d61ee4cd880ce15ac22a8ffe9
https://www.notion.so/Reginald-Hawkins-Bombing-Letters-2d06a7f136c54c54967cf202647ff1b3
https://www.notion.so/Reginald-Hawkins-Bombing-Letters-2d06a7f136c54c54967cf202647ff1b3
https://www.notion.so/Reginald-Hawkins-Bombing-Letters-2d06a7f136c54c54967cf202647ff1b3
https://www.notion.so/Nahum-Arbel-s-Grave-Marker-cd361f12ed704bc58b2daba67629511c
https://www.notion.so/Nahum-Arbel-s-Grave-Marker-cd361f12ed704bc58b2daba67629511c
https://www.notion.so/Nahum-Arbel-s-Grave-Marker-cd361f12ed704bc58b2daba67629511c
https://www.notion.so/THE-HIVE-IS-ALIVE-4d94886b6ad54e4b8d3e9f47621a2bbd
https://www.notion.so/THE-HIVE-IS-ALIVE-4d94886b6ad54e4b8d3e9f47621a2bbd
https://www.notion.so/THE-HIVE-IS-ALIVE-4d94886b6ad54e4b8d3e9f47621a2bbd
https://www.notion.so/First-Annual-World-600-a7f2ca93be0d4989bcba69baade2caa8
https://www.notion.so/First-Annual-World-600-a7f2ca93be0d4989bcba69baade2caa8
https://www.notion.so/First-Annual-World-600-a7f2ca93be0d4989bcba69baade2caa8
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https://www.notion.so/Strictly-Stock-Race-00f2f0b6a8884471b4c37d1379412485
https://www.notion.so/Strictly-Stock-Race-00f2f0b6a8884471b4c37d1379412485
https://www.notion.so/Green-s-Lunch-03c46c10d44d4972ba8ad0fc387106f3
https://www.notion.so/Green-s-Lunch-03c46c10d44d4972ba8ad0fc387106f3
https://www.notion.so/Green-s-Lunch-03c46c10d44d4972ba8ad0fc387106f3
https://www.notion.so/Charlotte-Hornets-Logo-122e22cfef084603b9be8267bccc20a8
https://www.notion.so/Charlotte-Hornets-Logo-122e22cfef084603b9be8267bccc20a8
https://www.notion.so/Charlotte-Hornets-Logo-122e22cfef084603b9be8267bccc20a8
https://www.notion.so/Charlotte-Hornets-Baseball-Patch-15dfedac9d7644dcb0ee9811b3725f99
https://www.notion.so/Charlotte-Hornets-Baseball-Patch-15dfedac9d7644dcb0ee9811b3725f99
https://www.notion.so/Charlotte-Hornets-Baseball-Patch-15dfedac9d7644dcb0ee9811b3725f99
https://www.notion.so/Charlotte-Hornets-Baseball-Patch-15dfedac9d7644dcb0ee9811b3725f99
https://www.notion.so/Charlotte-Auto-Fair-1992-52ba9da2a3d240b6850fc08deacf35ac
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https://www.notion.so/Charlotte-Auto-Fair-1992-52ba9da2a3d240b6850fc08deacf35ac
https://www.notion.so/Charlotte-Auto-Fair-1992-52ba9da2a3d240b6850fc08deacf35ac
https://www.notion.so/peoplesgraphicdesignarchive/The-People-s-Graphic-Design-Archive-757ec0c3b26d4d458451bd7ad66c445c?p=32d1d491723a4e37aa58492afba94fe6
https://www.notion.so/peoplesgraphicdesignarchive/The-People-s-Graphic-Design-Archive-757ec0c3b26d4d458451bd7ad66c445c?p=32d1d491723a4e37aa58492afba94fe6
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https://www.notion.so/peoplesgraphicdesignarchive/The-People-s-Graphic-Design-Archive-757ec0c3b26d4d458451bd7ad66c445c?p=0d9f19010d8f45c2a04fb9e6dd28c8cb
https://www.notion.so/peoplesgraphicdesignarchive/The-People-s-Graphic-Design-Archive-757ec0c3b26d4d458451bd7ad66c445c?p=0d9f19010d8f45c2a04fb9e6dd28c8cb
https://www.notion.so/peoplesgraphicdesignarchive/The-People-s-Graphic-Design-Archive-757ec0c3b26d4d458451bd7ad66c445c?p=0d9f19010d8f45c2a04fb9e6dd28c8cb
https://www.notion.so/Mid-Atlantic-Championship-Wrestling-4e8819671e0c42d4b365ec43b7d54dff
https://www.notion.so/Mid-Atlantic-Championship-Wrestling-4e8819671e0c42d4b365ec43b7d54dff
https://www.notion.so/Mid-Atlantic-Championship-Wrestling-4e8819671e0c42d4b365ec43b7d54dff
https://www.notion.so/Charlotte-Knights-Inaugural-Season-Game-1-Ticket-e987dea70baa4823affdb2a65b2090d5
https://www.notion.so/Charlotte-Knights-Inaugural-Season-Game-1-Ticket-e987dea70baa4823affdb2a65b2090d5
https://www.notion.so/Charlotte-Knights-Inaugural-Season-Game-1-Ticket-e987dea70baa4823affdb2a65b2090d5
https://www.notion.so/Fernando-Ramsey-Baseball-Card-2cdd68bb7728489796b8c14a35c4d18c
https://www.notion.so/Fernando-Ramsey-Baseball-Card-2cdd68bb7728489796b8c14a35c4d18c
https://www.notion.so/Fernando-Ramsey-Baseball-Card-2cdd68bb7728489796b8c14a35c4d18c
https://www.notion.so/Fernando-Ramsey-Baseball-Card-2cdd68bb7728489796b8c14a35c4d18c
https://www.notion.so/The-Charlotte-News-Edition-1-aae83ed167f24b1ab7a8c8e76df2a5e5
https://www.notion.so/The-Charlotte-News-Edition-1-aae83ed167f24b1ab7a8c8e76df2a5e5
https://www.notion.so/The-Charlotte-News-Edition-1-aae83ed167f24b1ab7a8c8e76df2a5e5
https://www.notion.so/Charlotte-Meclenburg-Crest-11ec1c248608474484a3ae587b55e596
https://www.notion.so/Charlotte-Meclenburg-Crest-11ec1c248608474484a3ae587b55e596
https://www.notion.so/Charlotte-Meclenburg-Crest-11ec1c248608474484a3ae587b55e596
https://www.notion.so/Redlined-Charlotte-Highway-Map-Proposal-01465083ebfb4efcbefb18ce0945dcd2
https://www.notion.so/Redlined-Charlotte-Highway-Map-Proposal-01465083ebfb4efcbefb18ce0945dcd2
https://www.notion.so/Redlined-Charlotte-Highway-Map-Proposal-01465083ebfb4efcbefb18ce0945dcd2
https://www.notion.so/Redlined-Charlotte-Highway-Map-Proposal-01465083ebfb4efcbefb18ce0945dcd2
https://www.notion.so/Belk-s-Advertisement-0e992bf0ec0545219d45b9dff1967127
https://www.notion.so/Belk-s-Advertisement-0e992bf0ec0545219d45b9dff1967127
https://www.notion.so/Belk-s-Advertisement-0e992bf0ec0545219d45b9dff1967127
https://www.notion.so/Ivey-s-New-Years-Ad-a995581845fc4a05b50535399e3e8166
https://www.notion.so/Ivey-s-New-Years-Ad-a995581845fc4a05b50535399e3e8166
https://www.notion.so/Ivey-s-New-Years-Ad-a995581845fc4a05b50535399e3e8166
https://www.notion.so/Ivey-s-Christmas-Sale-cd676c06f4ea4877afc4a0afb1d8d88e
https://www.notion.so/Ivey-s-Christmas-Sale-cd676c06f4ea4877afc4a0afb1d8d88e
https://www.notion.so/Ivey-s-Christmas-Sale-cd676c06f4ea4877afc4a0afb1d8d88e
https://www.notion.so/Sinister-Wisdom-f5632c6147bb4e3799a57e5ae39dd22c
https://www.notion.so/Sinister-Wisdom-f5632c6147bb4e3799a57e5ae39dd22c
https://www.notion.so/Sinister-Wisdom-f5632c6147bb4e3799a57e5ae39dd22c
https://www.notion.so/Carowinds-Logotype-ab009815d83044a9b9a0cc931cc7514d
https://www.notion.so/Carowinds-Logotype-ab009815d83044a9b9a0cc931cc7514d
https://www.notion.so/Carowinds-Logotype-ab009815d83044a9b9a0cc931cc7514d
https://www.notion.so/2010-Carowinds-Park-Map-430aeb920dfc4c77b27881b6f162f018
https://www.notion.so/2010-Carowinds-Park-Map-430aeb920dfc4c77b27881b6f162f018
https://www.notion.so/2010-Carowinds-Park-Map-430aeb920dfc4c77b27881b6f162f018
https://www.notion.so/Carowinds-County-Fair-Brochure-5f716e32133b4090a4045cff49396664
https://www.notion.so/Carowinds-County-Fair-Brochure-5f716e32133b4090a4045cff49396664
https://www.notion.so/Carowinds-County-Fair-Brochure-5f716e32133b4090a4045cff49396664
https://www.notion.so/Map-of-North-and-South-Carolina-With-Their-Indian-Frontiers-45019326d4844246b1935b926c940f4b
https://www.notion.so/Map-of-North-and-South-Carolina-With-Their-Indian-Frontiers-45019326d4844246b1935b926c940f4b
https://www.notion.so/Map-of-North-and-South-Carolina-With-Their-Indian-Frontiers-45019326d4844246b1935b926c940f4b
https://www.notion.so/Map-of-North-and-South-Carolina-With-Their-Indian-Frontiers-45019326d4844246b1935b926c940f4b
https://www.notion.so/Treaty-of-Nations-Ford-between-the-Catawba-9ddd3978dc2243e1b9aca276dbd52ce7
https://www.notion.so/Treaty-of-Nations-Ford-between-the-Catawba-9ddd3978dc2243e1b9aca276dbd52ce7
https://www.notion.so/Treaty-of-Nations-Ford-between-the-Catawba-9ddd3978dc2243e1b9aca276dbd52ce7
https://www.notion.so/Treaty-of-Nations-Ford-between-the-Catawba-9ddd3978dc2243e1b9aca276dbd52ce7
https://www.notion.so/Waxhaw-Famous-Old-Section-of-Country-d2898f57cb864cd595e5a65055051473
https://www.notion.so/Waxhaw-Famous-Old-Section-of-Country-d2898f57cb864cd595e5a65055051473
https://www.notion.so/Waxhaw-Famous-Old-Section-of-Country-d2898f57cb864cd595e5a65055051473
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Commissioner to Carry into Effect the Treaty of Nations Ford. Appointment, copy of treaty, and correspondence. 1840.  S 124001.  Department of Archives and History. Columbia, SC.

Waxhaw, Famous Old Section of Country. Interesting - Charlotte  Observer (p ublished as Charlotte  Daily Observer) -

October 17, 1915 - p age [25]

October 17, 1915 | Charlotte Observer (published as Charlotte Daily Observer) | Charlotte, North Carolina | News Article | Pag e [25]

CIT AT ION (AGLC ST YLE)CIT AT ION (AGLC ST YLE)

'Waxhaw, Famous Old Section of Country. Interesting Speculation as to the Origin', Charlotte Observer (online), 17 Oct 1915

[25] ‹https://infoweb-newsbank-com.eu1.proxy.openathens.net/apps/news/document-view?

p=WORLDNEWS&docref=image/v2%3A11260DC9BB798E30%40WHNPX-114616466B3A8740%402420788-

1146164B829577F0%4024-

1146165399EDA260%40Waxhaw%252C%2BFamous%2BOld%2BSection%2Bof%2BCountry.%2BInteresting%2BSpeculation%2Bas%2Bto%2Bthe%2BOrigin›

© This entire product and/or portions thereof are copyrig hted by NewsBank and/or the American Antiquarian Society. 2004.

Waxhaw, Famous Old Section of Country. Interesting - Charlotte  Observer (p ublished as Charlotte  Daily Observer) - October 17, 1915 - p age [25]

October 17, 1915 | Charlotte Observer (published as Charlotte Daily Observer) | Charlotte, North Carolina | News Article | Pag e [25]

CIT AT ION (AGLC ST YLE)CIT AT ION (AGLC ST YLE)

'Waxhaw, Famous Old Section of Country. Interesting Speculation as to the Origin', Charlotte Observer (online), 17 Oct 1915 [25] ‹https://infoweb-newsbank-com.eu1.proxy.openathens.net/apps/news/document-view?p=WORLDNEWS&docref=image/v2%3A11260DC9BB798E30%40WHNPX-114616466B3A8740%402420788-1146164B829577F0%4024-

1146165399EDA260%40Waxhaw%252C%2BFamous%2BOld%2BSection%2Bof%2BCountry.%2BInteresting%2BSpeculation%2Bas%2Bto%2Bthe%2BOrigin›

© This entire product and/or portions thereof are copyrig hted by NewsBank and/or the American Antiquarian Society. 2004.
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1st design research piece

.

2012

 www.soulofamerica.com

Charlotte Civil Rights
Movement
The Alexander Family exemplified
Charlotte's role in the Civil Rights
Movement. Zechariah Alexander owned
Alexander Funeral Home, a center of
community and political activity in
Charlotte's Brooklyn/Second Ward
neighborhood. He taught his sons, Kelly
an…

Brooklyn: How a black community was erased from

uptown CharlotteYouTubeCrissy 
Singer

1975
Shyana 

Marvelle

Meghan 
Schlappi

1984
https://charlottenc.gov/CityClerk/Resolutions/November%2014,%201983.pdf

SpringFest of 1984 was a festival held in Uptown Charlotte, NC where people came to celebrate 
the new season with arts, crafts, food, vendors, friends, family, and more. It took place April 27, 28, 
and 29, welcoming and encouraging all Charlotte citizens to attend. The goal of this festival was to 
create welcoming and free environment for its citizens to talk and meet one another, while also 
supporting local businesses in the area. The crowd was estimated to as many as 200,000 people, 
with live bands and performers to see throughout the week celebration. There was activities here 
for all ages and it was a time to relax and get excited for the Spring season.

(1984, April 24). Charlotte Observer, p. 39. Available from Readex: America's Historical Newspapers: https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/readex/doc? p=EANX&docref=image/v2%3A11260DC9BB798E30%40EANX- 
1736B271E1AB4179%402445815- 17367A394692ED26%4038.

https://infoweb- newsbank- com.eu1.proxy.openathens.net/apps/readex/doc? 
p=EANX&docref=image%2Fv2%3A11260DC9BB798E30%40EANX- 
1736B271E1AB4179%402445815- 
17351EE8589CD29D%4039&origin=image%2Fv2%3A11260DC9BB798E30%
40EANX- 1736B271E1AB4179%402445815- 17367A394692ED26%4038

1955

Mackenzie 
Robson

http://landmarkscommission.org/wp- 
content/uploads/2017/07/South- 21- Curb- 
Service- Rest- SR.pdf

https://www.midatlanticwrestling.net/resourcece
nter/smoke_filled_rooms/bourne17_south21.ht
m

https://south21drivein.net/

https://www.hellocreativeagency.com/blog/desi
gn- through- the- decades- the- 1960s

South 21 Drive- In is a drive- in style restaurant that has been located in 
Charlotte, North Carolina since 1955. The restaurant was founded by three 
Greek brothers, Sam, Nick, and George Copsis who had recently immigrated to 
the US before opening the restaurant in Charlotte. Through several financial 
hurdles and unforeseen circumstances, South 21 Drive- In has managed to 
become one of Charlotte's most notorious restaurants. According to the Copsis 
brothers, their diverse menu is what set them apart from the 10 other drive- in 
restaurants that were located in Charlotte at the time. "...instead of a limited 
selection of grilled sandwiches, South 21 also offered a fried chicken dinner (39 
cents), a hamburger steak dinner (39 cents), BBQ plates (59 cents), hot dogs 
(10 cents), and a variety of drinks, including coffee for 10 cents a cup." 
However, South 21's Super Boy Hamburger is what they known for, as seen in 
their signage.

1928

Myles 
Hunt

 www.reids.com

Reid's Fine Foods |
Gourmet Market |
Market Eatery
Reid's Fine Foods | Gourmet Market |
Market Eatery Founded in 1928, Reid's is
North Carolina's premier specialty food
store. Over nearly nine decades in
business, Reid's Fine Foods has
expanded its commitment to superior
service and the best in gourmet …

(1st Research Piece)

Reid's Fine Foods was originally founded in 1928 in Charlotte, North Carolina 
with the original location being placed on Morehead St. After opening this 
location and seeing the amount of success the restaurant / food store gained, 
founder Arthur Reid opened a second location on Providence Rd. in 1931. After 
being bought in 1984 by a former employee no less, Chuck Richards, and later 
by the current owners in 2010; Reid's has been in operation in 5 different 
locations. The Reid's brand revolves around high- level service, gourmet food, 
and much more. Reid's reputation in the greater Charlotte area has been 
nothing short or impeccable.

 nmaahc.si.edu

Black Studies: Paradox
with a Promise
A 1975 program for the National Council
for Black Studies (NCBS) first annual
conference held at the University of
North Carolina at Charlotte. The cover is
made of black paper with green writing
on it. The cover reads: [Black Studies
National Conferenc…

 www.jstor.org

Classifying Black
Studies Programs on
JSTOR
Carlos A. Brossard, Classifying Black
Studies Programs, The Journal of Negro
Education, Vol. 53, No. 3, An Assessment
of Black Studies Programs in American
Higher Education (Summer, 1984), pp.
278-295

 nmaahc.si.edu

Brochure for University
of North Carolina at
Charlotte Black Studies
department
A fifteen (15) page brochure printed on
green cardstock for the Black Studies
department at the University of North
Carolina at Charlotte for the 1975-1976
school year. The brochure includes
information about financial aid,
application procedures, the p…

A fifteen (15) page brochure printed on green cardstock for the Black Studies department at the 
University of North Carolina at Charlotte for the 1975-1976 school year. The brochure includes 
information about financial aid, application procedures, the program itself, its faculty and relevant 
information about campus life at the University of North Carolina at Charlotte.

From March 18th-21st 1975, the first Black Studies program was held at the 
University of North Carolina at Charlotte.  Within the context of the Civil Rights 
Movement, a growing recognition of the need for the study of African- American 
world experience spurred student movements on several campuses for a more 
inclusive educational experience. The Black Studies movement (1968-1969) and 
the Black University concept (late 1960s) helped create more African & African 
diaspora- centered courses on various campuses. In April 1968, a national 
conference for Black teachers took place. The booklet passes out was printed on 
green card stock with ink. Within the guide there are hymns and an itinerary for 
each day.

Dr. Bertha Maxwell Roddey spearheaded NCBS in 1975 as part of this larger 
movement for African American studies. However, before its inception, Dr. 
Maxwell Roddey’s pioneering work at UNC Charlotte included a Black Studies 
program that served as the inspiration and backdrop for the NCBS’s 
structure, philosophy, and aims, in addition to the meetings and conferences 
that Dr. Maxwell Roddey organized.

Later edition 1984

Brooklyn
Presnell

1987

In 1929, the Charlotte Armory Auditorium 
opened up to the public and was the only 

auditorium in Charlotte from 1929 to 1955. 
Unfortunately the building burned down in 
June of 1955. Once it was rebuilt two years 
later it became the Park Center. The Grady 

Cole Center was originally named "Park 
Center" until it was changed in 1987. Before 

then the park center was a hotspot for sports 
events and concerts. Several well known 

singers performed at the Park Center such as 
The Temptations, Janis Joplin, and more. 

Another huge event that occurred here was a 
speech by Martin Luther King Jr. in 

September in 1960. The name change to 
Grady Cole Center was in honor of the WBT 

radio personality, Grady Cole. During the 80's 
and 90's the Grady Cole Center was also used 
as a practice space for the Charlotte Hornets.

https://www.mecknc.gov/ParkandRec/ALMS- and- GCC/Pages/history.aspx

https://atkinsapps.uncc.edu/node/16061

https://www.mecknc.gov/ParkandRec/ALMS- and- GCC/Pages/history.aspx

An invitation for "Celebration of Life, 
Survival and Love: A Human 
Experience" held by the Director of 
Black Studies at the University of North 
Carolina at Charlotte on Sunday 
January 27, 1974.

https://rockandrollroadmap.com/places/where- they- played/other- rock- music- venues/park- center- in- charlotte- nc- hosted- pink- floyd- and- others/

https://entertainment.ha.com/itm/music- memorabilia/posters/jackie- wilson- park- center- concert- poster- 1968- very- rare/a/7176- 89329.s

1968

Harris Teeter is a Charlotte based company that was founded by William Harris
and Willis Teeter. It was founded in 1960. Interestingly, Harris Teeter was the 
first grocery store in all of North Carolina to allow customers to get groceries off 
the shelves. Before this, customers had to hand a grocery list to a clerk who 
would shop for them. These advertisements seen are both from 1968. It's 
interesting to see them as they are very different from Harris Teeter 
advertisements we've seen nowadays. This was also pre- photoshop, so it's 
interesting to view as graphic deisgners. The typeface seen is very clear, and 
the dots on the one on the right is reminescent of 60s era ads.

https://www.eatthis.com/harris- teeter- facts/
https://www.groceteria.com/2008/04/20/harris- teeter- ads- 1968/

Brooke 
Hockspiel

The Park Center was a hotspot for musicians, sports, and public 
speakers. Artists like Jackie Wilson, The Temptations, and Janis 

Joplin al performed at the Park Center. This poster was made in 
1968 as an advertisement for the Jackie Wilson concert. The poster 

is printed in yellow and black on an oversized window card 
(Heritage Auctions, 2018). This piece was designed for a "Dance 

and Show" event being held at Park Center. The poster uses 
hierarchy through font weight and size. Jackie Wilson, the main 

performer, is large and centered on the poster with his name being 
the biggest text. The same sans serif font was used on the whole 

poster in black ink. The images were in gray scale while the 
background was color blocked with yellow.  The poster itself was 
printed in Baltimore  but then hung around Charlotte to promote 

the event.
Visually this piece is attention grabbing and fun. Its colors are high 

in contrast to grab the viewers eye quickly. Due to the variety of 
hierarchy in this piece it is easy to glance at and grab what 

information is needed to know about who, when, and where. The 
dynamic photo of Jackie Wilson adds interest to the piece as well as 

making it even more recognizable. The text is center aligned with 
soft rags while still keeping the simplicity and readability.

This style of graphic design seems to be pretty common in the late 
60's to mid 70's. A lot of these posters were printed at Globe 

Poster  which would explain a lot of the similarities in design. The 
harsh black oval behind Jackie Wilson's name made him stand out 

first. The way that the information is laid out feels cohesive. 
Considering the abundance of type needed to fit on the page the 

imagery is a nice break from text. Overall this piece is eye- catching, 
informational, and well designed.

1984

Meghan 
Schlappi

(1984, June 29). Charlotte Observer, p. 106. Available from NewsBank: Access World News – Historical and Current: https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/news/document- view? p=WORLDNEWS&docref=image/v2%3A11260DC9BB798E30%40EANX- 15E3F1BA6CA54A39%402445881- 
15E48ED91B92146C%40105.

Celebrating the three main artists for the Charlotte Observer, George Breisacher, Doug Marlette, and Gene Payne is important 
because they are responsible for the daily illustrations they saw in 1984 and added visual appeal. It was a way to keep people 
engaged and gave them an alternate way to learn more information, since papers were so text heavy. The three artists started in 
the early 70's, and each one was extremely talented with their own unique style.

Kevin Siers is the current cartoonist at the Charlotte Observer, 
and I have included some of his works above to compare and 
contrast from 1984. Obviously, color has been added, but aside 
from that they are much more detailed and have more things 
such as shadows, contrast, and highlights. Both styles and ways 
of showing cartoons get the message across successfully, but 
they are very different.

Gene Payne

Doug Marlette

The Charlotte Observer is recognizing it's very talented cartoonists, but creating a cartoon of all three of them together. The image represents each artist uniquely and is done in a 
comical kind of way to emphasize each one's features. Their names are clearly labeled beside them so we can see who is who, and there is a title reading "The Best Draws 
Around", highlighting how appreciative they are of their artists. This typeface is fun and playful, and is done in a unique kind of way, just as the illustrations are.

https://infoweb- newsbank- com.eu1.proxy.openathens.net/apps/news/document- view? 
p=WORLDNEWS&t=pubname%3A11260DC9BB798E30%21Charlotte%2BObserver/year%3A1984%211984/mody%3A0629%21June%2B29&action=browse&format=image&docre
f=image%2Fv2%3A11260DC9BB798E30%40EANX- 15E3F1BA6CA54A39%402445881- 15E48ED91B92146C%40105&origin=image%2Fv2%3A11260DC9BB798E30%40EANX- 
15E3F1BA6CA54A39%402445881- 15E48ED915F68509%400#copy

1972
Shyana 

Marvelle

2008

Shyana 
Marvelle

North

CarolinaKnight Lab

Horrible 
Revelation:
Created by 

April Marten

 guides.library.uncc.edu

Research Guides:
Artists' Books: Welcome
This guide provides information about
artists' books. It includes examples held
at UNC Charlotte and resources to help
study and create artists' books.

Artists Statement
Combining fine art materials and processes with consumer- ephemera, Marten constructs 
conceptual narratives that are both otherworldly and familiar.   Using art as a channel, for 
connection and critical thought, Marten parses out the formation of cultural identity via 
social pressures such as, what we purchase, consume, and digest — whether they be 
material goods or ideas.  Through the creation of art experiences and collectible works of 
art, the artist carves out a space for contemplation, inviting audiences to celebrate the spirit 
of sacred individuality that makes us human and ties us together.

 www.aprilmarte…

Multimedia Artist |
April Marten
April Marten works across media
including sculpture, installation,
performance art, video and book arts.
She is represented by Monica King
Projects NYC

1964

Mackenzie 
Robson

http://charlotteeats.blogspot.com/2008/02/ho- jos.html

http://www.highwayhost.org/NorthCarolina/Restaurants/
Charlotte/charlotte1.html

https://en.wikipedia.org/wiki/Howard_Johnson%27s

https://newengland.com/today/living/new- england- 
history/howard- johnsons- restaurant/

https://www.theatlantic.com/photo/2014/05/1964- the- 
world- 50- years- 
ago/100743/#:~:text=1964%20was%20an%20eventful
%20year,1964%20was%20signed%20into%20law.

Part of the 
"Next Day 

in America" 
series.

3rd Research 
piece

Howard Johnson's was once the largest food and hotel 
chain in all of the United States following World War II. At 
one point in time, Charlotte, North Carolina was home to 
three of their locations. Commonly known as "HoJos", 
Howard Johnson's restaurants and hotels could be easily 
recognizable through their orange roofs, weather vanes, 
and cupolas. HoJos restaurants offered customers 28 
different flavors of ice cream, not including their sherberts, 
at "piggy- bank" prices. Customers would walk up to the 
famous "dairy bar" and ask an employee for whatever 
their tastebuds were feeling. Besides their ice cream, 
HoJos entrees like the turkey dinner and fried clam strips 
were customer favorites. The first HoJos location in 
Charlotte opened during the 1950s with two more 
locations following during the 1960s and 1970s.

1982

Brooke 
Hockspiel

(1982, November 4). Charlotte Observer, p. 157. Available from NewsBank: Access World News 
– Historical and Current: https://infoweb- newsbank- 
com.eu1.proxy.openathens.net/apps/news/document- view? 
p=WORLDNEWS&docref=image/v2%3A11260DC9BB798E30%40WHNPX- 
15E3F189922DD925%402445278- 15E349C697D1BB23%40156- 15E349C697D1BB23%40.

Showmars is a casual restaurant chain based in 
Charlotte, NC in 1982. The founder of Showmars was 
George Couchell, an immigrant from Greece. The 
concept of Showmars was to combine formal dining 
with fast food to create a more casual setting, which 
was innovative at it's time. The concept of the 
restaurant was to have people order at a counter, 
similar to fast food, and then a waitress would deliver 
their order to their table, like a formal dining restaurant 
(Showmars).
While Showmars menu items range from salads to 
chicken to french fries, one item stands out from other 
restaurants: the pitaburger. Showmars was the first 
business to invent the concept of a pita burger, which 
is essentially a burger inside a pita instead of a bun. 
Not only is this healthier, but many people love the 
taste of pita more than a hamburger bun. The 
advertisement seen in figure 2 was created in 1982, 
the same year Showmars opened its doors. The 
advertisement is encouraging people to come to their 
restaurant to try a new type of burger, the pitaburger. A 
simplistic "S" and "M" can be seen as the Showmars 
logo, which is very different from the Showmars logo 
today. The black and white design brings elegance 
while the lower prices seen attracts more middle class 
families looking for a quick bite to eat.

One of showmars many redesigned logos, their slogan
here helps display what makes showmars so unique

1977

Myles 
Hunt

(2nd Research Piece)

Plaza Midwood has been an established community in the greater Charlotte 
area since the early 1920s. For my second project, I chose to research the 
rezoning of this staple neighborhood in 1977. The booklet shown to the right,  
briefs the reader about the reasoning behind the rezoning as well as illustrating 
the community through numerous maps and depicting the current zoning at the 
time and as well as wha the future zoning would be. After reading over the 
booklet, members of the Plaza Midwood community, nearly 99% of all property 
owners, were in favor of the rezoning and felt it would be very effective.

1836
Going to be talking about the original Mint in Charlotte NC which 
was created in 1936 and has a significant amount of history. I will 
mostly focus on the 1 dollar Gold coin they created and the specific 
design within that coin. I will also talk about how the Mint came 
about to better understand the designs from the time. 1895

My second topic will be focusing on the original Belk headquarters which were located in Charlotte. 
I want to touch on the innovation of William Henry Belk, his progressive mind was a major reason 
the Belk franchise still flourishes today. Belk was very open to marketing and advertisments, which 
were not as common at the time. He also pushed the one price system, another way he was so 
successful.

Kelsey Kelsey

1936

Brooke 
Hockspiel

Efird's Department Store was a store that was founded in Charlotte, NC in 1907 by Hugh Efrid. 
Efrid started the company by purchasing the Charlotte Mercantile Company in 1902 (ncpedia). 
Shortly after, his two brothers bought interest in the company and decided to rename it Efird's 
department store. Efrid's first location was very popular, which led to it's second location in 1923 
which featured the southeast's first escalator. Efrid's was considered very elite, and competed 
with other department stores at the time such as Macys and Belks. From there, Efrid's only 
expanded further, until eventually it became one of the largest department stores in the United 
States. (scdah). 
Efrid's was different from other department stores because they were able to offer better pricing 
on higher end items. Efrid's would purchase all their products from bankruptcy auctions and fire 
sales. Efrid's stores also featured an even cheaper section of products in their bargain 
basement. In 1956, Efrid's was purchased by Belk's, another department store founded in 
Charlotte. However, the last Efrid's did not close until 1979 in Smithfield, NC (North Carolina 
Collection).
The advertisements seen in the magazine spreads are showing a "fashion forecast". In figure 3, 
three women can be seen wearing different outfits, Next to them are the years predicted for their 
fashion style. The years seen from left to right are 2005, 1988, and 2001. It's interesting to see 
just how far off the predictions were, as we are all familiar with fashion styles in those years. At 
the top of the advertisement is a bold script stating "Simplicity". The women seen are very 
fashionable, encouraging people to go check out one of their store locations located in 
Albemarle, North Carolina. 
In Figure 5, 

Meghan 
Schlappi

1868

https://lib.digitalnc.org/record/23561

2011

https://www.carolana.com/SC/Transportation/railroads/sc_rrs_charlotte_sc.
html
Ended service in 1969
Started in Charlotte NC, to Columbia SC
First carrier to serve Mecklenburg county and was 110 miles long
It was funded by the businessmen of CLT and was important in improving 
economics
It was damaged in the American Civil War in SC
It helped in the textile industry and getting stuff transferred easier

1979
http://charlotteeats.blogspot.com/2008
/02/macarthurs- specialty- shops- on- 
park.html

https://arthursofcharlotte.com/wine/

http://charlotteeats.blogspot.com/2008
/06/arthurs- pt- 1- beginning- hall- of- 
fame.html

https://www.hellocreativeagency.com/
blog/design- through- the- decades- the- 
1970s

Mackenzie 
Robson

MacArthur's was an upscale fine dining restaurant that opened in 
1979, located in South Charlotte near SouthPark Mall. The building 
that MacArthur's occupied is currently home to Manzetti's Tavern. The 
restaurant was created and run by the Balsley brothers who also had 
great success with their wine and cheese shop, Arthur's. The 
restaurant had a distinctive European style to it with large skylights, a 
sunken dining area, ceiling fans, and a 33- foot bar. MacArthu's was a 
popular spot for South Charlotte residents and could sit 150 people at 
a time. The restaurant was such a success, the Balsley brothers also 
opened a small cafe in the same plaza called The Cafe on Park. The 
brothers ran the restaurant until 1980 and then sold it to the Cork 'N 
Cleaver Co.

1990

Myles 
Hunt

(3rd Research Piece)

The Charlotte Hornets franchise is one that has changed and evolved over the 
three decades that it has existed. This compilation of works was created by the 
Charlotte Hornets and 1110AM WBT 99.3 FM to promote the teams 1990-1991 
season. The works consist of promotional card, a window sticker, and a 
pennant with the Charlotte Hornets branding as well as references to 1110AM 
WBT 99.3 FM. While all three pieces are different they all have branding 
elements that make them look consistent and apart of a whole collection.

1954
Analyzing the Charlotte Airport expansion that happened in 1954. It was 
known as a technological achievement. I will be looking into a poster 
showing off this new airport along with a newspaper at the time. So the 
media at the time for this new expansion.

 www.airport-tec…

Charlotte Douglas
International Airport,
North Carolina
Charlotte Douglas International Airport
(CLT) is located on the west side of
Charlotte city, North Carolina, US. The
airport is owned and operated by the
City of Charlotte. It is one of the busiest
airports in North Carolina and was
ranked as the 24th b…

 clclt.com

Question the Queen
City: What became of
the old Charlotte
airport?
And what is its association with Stephen
Colbert?

 www.charlotte-cl…

History of Charlotte
Douglas Airport (CLT):
Airport History and
Facts, Charlotte Area,
NC, USA
Building work of Charlotte Douglas
Airport began in 1930 and was finally
completed in 1936, at the cost of around
$200,000. Civil flights soon followed,
although the US Air Force took over
Charlotte's airport during the war years.
The year of 1954 was a…

https://www.worthpoint.com/worthopedia/avett- brothers- bojangles- coliseum- 1888846294

This Linoleum print was hand- made by Scott Avett, one of the 
members of the Avett Brothers. Scott Avett attended East Carolina 
University and studied Journalistic Broadcasting and Painting. Avett 

started painting and print making in 1999. A lot of Scott Avett's 
artwork focuses on spirituality and family and human relationships 
(Avett, 2022). In 2010, Scott Avett started working on this Linoleum 

print for an Avett Brothers concert that was being held at the 
Bojangles Coliseum. This linoleum print is 35.5"x17" and made with a 
combination of black and red ink. In an interview with Scott Avett he 
says that the wagon is full of their crew members to show the non- 
stop traveling that they all do together. He wanted this poster to be 

busy to imitate how their life feels on tour.

1960s

http://411posters.com/2011/09/the- avett- brothers- 2011- by- scott- avett/

https://www.scottavett.com/info

https://en.wikipedia.org/wiki/Scott_Avett

https://www.youtube.com/watch? v=2T9UaddcETI&t=33s

2009

https://lib.digitalnc.org/record/21777#? c=0&m=0&s=0&cv=0&r=0&xywh=- 2725%2C438%2C7859%2C4107

https://www.charlottesymphony.org/blog/musician- perspective- cso- violinist- martha- geissler- bridges- musical- worlds- mlk- day/

https://www.charlottesymphony.org/news/2020- 01/annual- mlk- concert- blends- jazz- classical- folk- styles- celebrate- legacy.htm

In 2009 the Charlotte Symphony began 
its annual performance, “Bridging 
Musical Worlds” that was made to 

honor Martin Luther King Jr, (MLK).  The 
idea behind this festival was to 

combine multiple genres of music into 
one unique style to represent the civil 

rights movement bringing people from 
varying backgrounds together (Leggett, 

2020). The first ever performance 
occurred right around the time of 

Barack Obama’s first inauguration, our 
first African- American president. Meg 

Freeman Whalen was one of the 
founding figures of this concert, she 
also happens to be the directer of 

communications for UNC Charlotte’s 
College of Arts and Architecture 

program.

Brooklyn 
Presnell

Brooklyn 
Presnell

 catalog.charlotte.edu

University Catalogs
The Catalogs provide an overview of the
University's curriculum, academic
programs and courses, facilities, and
educational resources.

 lib.digitalnc.org

University of North
Carolina at Charlotte
Graduate Catalog
[1972-1973]
University of North Carolina at
Charlotte.

https://www.google.com/search? 
q=clt+and+sc+railroad&tbm=isch&ved=2ahUKEwi4jsf59vL2AhUGMFMKHVTjCskQ2- 
cCegQIABAA&oq=clt+and+sc+railroad&gs_lcp=CgNpbWcQAzoFCAAQgAQ6CAgAELEDEIMBOggIABC
ABBCxAzoECAAQQzoKCAAQsQMQgwEQQzoGCAAQCBAeOgQIABAYUIYEWIYbYPobaABwAHgAgAF
miAHJCZIBBDE5LjGYAQCgAQGqAQtnd3Mtd2l6LWltZ8ABAQ&sclient=img&ei=n_hGYvjCJobgzALUxqvI
DA&bih=821&biw=1440&hl=en#imgrc=Zt- oULOEuH7EdM

 blogs.umass.edu

The National Council
for Black Studies:
Leading since 1975
National Council for Black Studies (
NCBS) is an organization dedicated to
the advancement of the field of
Africana/African American/Black
Studies. It is a not-for-profit organization
established in 1975.[1] The National
Council for Black Studies was fo…

 www.tortagialla.com

Coptic Stitch
Bookbinding Tutorial
(The Easy Way)
art & design by linda tieu - digital
printables for accessible creativity

 ucomm.charlotte.edu

Logos
© 2022 UNC Charlotte | All Rights
Reserved Contact Us | Terms of Use |
University Policies Report a Concern

 704shop.com

Fact Friday 211 -
Evolution of the UNC
Charlotte Logos
Happy Friday! Today (Tuesday) is the
first day of daytime classes for the UNC
Charlotte 2019-20 academic calendar
and coincidentally, my business
partners and I had a dinner meeting
with one of my favorite UNC Charlotte
staff members and the topic came …

 www.inkabilly.com

Bauhaus and Mid
Century Modern Design
Bauhaus and Mid Century Modern
Design 2019 is the 100th anniversary of
the creation of The Bauhaus. An art and
design movement that any lover of Mid
Century design should be eternally
thankful for. In fact no school of design
has been as influential as …

Scott Avett & The 2011 Tour Poster
YouTube

"Scott has been painting and printmaking ever 
since, focusing on figurative work about spirituality 

and family/human relationships. Avett resides in 
North Carolina with his wife and three children and 

tours constantly with The Avett Brothers."
- Scott Avett's Art Portfolio

"Reaching out through 
the transformative power 

of live music, the 
Charlotte Symphony will 

be a civic leader, 
reflecting and uniting our 

region."
- Mission Statement for 

Charlotte Symphony

below: a collaborative Miro board 
of a timeline with Volume 2, Spring 

2022 students’ design research

link to view Miro timeline: https://miro.com/app/board/uXjVOK6HW9o=/?invite_link_id=804678651974

Volume 2 Research

Link to Volume 2 book: https://
issuu.com/csinger/docs/sp22-
p2book-pdf-pre-pgda

https://miro.com/app/board/uXjVOK6HW9o=/?invite_link_id=804678651974
https://issuu.com/csinger/docs/sp22-p2book-pdf-pre-pgda
https://issuu.com/csinger/docs/sp22-p2book-pdf-pre-pgda
https://issuu.com/csinger/docs/sp22-p2book-pdf-pre-pgda
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Volume 2  
Research
The PDGA website was transitioning from 
Notion to a new website during Spring 2022. 
Most of the students’ contributions on this 
page have since been added to the PGDA.
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