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At the Franklin Institute exhibit, Lynn Fink of Marlion runs
a virtual slalom course on an alpine skiing similator.
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8 New exhibil “1)a1 oxX-
— video o1y of — you guessed jt
P 0 pames opens lomorrow a1 1h
‘mnklm Institute, The display chron;a
cles the indusiry from jhe dcvelo:
ment of the first commercial urcudI:.‘
game ju§! OVCI' 25 years ago 1o the latest
rulclng simulators. %

-ocated on the second floor o
muscum's Mandel] Center, Vlde(){ollgﬁ
Nol only covers the past and lechno-
logical advances of electronic gaming
but boasts more than 70 games — many
of them vintage machincs — for hands.
on play. The video games range from
multi-playcr stations found in arcades
to at-home models.

Visitors entering the 8,000-square-
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foot display will receive two free to-
kens to play the machines More can
be earned by studying and correctly
answering questlons askcd ot
“Power-Up Stallons.” (Tokens also
can be purchased ol the cxhibit)
Most of the arcade machines can be
operalicd with a single token. but
some of the more sophisticatcd ones
require as moany as (our,

hile the exhibit 18 mecant 10 en-
leriain, the creators say Videotopia
Is morc than fust fun and games
The display highlighis the crucial
and lttle-appreciated role video
games have played in spurring the
advancement and widespread ac-
ceptance of technology.

“Video games are monumecntally
fmportant,” said Keith Feinstein,
president of the Electronics Conser-
vancy, a company based in Murray
Hill, N.J., that created
Vidcotopta.

“We can look at the
commercialization of
computer technology

and the acceptance of

Games, says
the exhibit's
creator, made
computer lechnology,” technology

¢ Dircankout, .Johs gol pdvice
?:t;'r‘n his friend Steve Woznlak, who
often ventured out 10 Atarl 10 play
video games With him Using paris
borrowed from the Hreakout proj-
ect, the duo later bullt a prototype
of o small computer they called the
Apple 1, and they iaunched the per-
sonnl-computer industry.

Foinastein, 29, embarked on a quest
to omass a large collectlon of video
games ofter he bought his first ar-
cnde game during his student days
ol Brew Universily in New Jersey
Dismayed 10 find that even vintage

games were belng Junked and dis-

mantled as the technology ad-
vanced, he founded the Electrontcs
Conservancy lo preserve what was
being lost.

“Twenly-five years i3 nothing, but
when you have lechnology that
moves as rapidly as this one does.. .
1his kind of stuff disap-
pears very rapldly,”
Felnstein said.

le pointed out that
Aari  manufaclured
between 70,000 and
80,000 copies of Aster-

b rescarching videofp Com 1€S5 R e s
an C e -

games in earnes! seven threatenmg luu'nchcd in 1979. Fein-
T i T Admere L S o
moved Ivideo gamesl  oommercial. :

from the equation, you
would have computers
that were still just used in corpora-
tions and very few homes.”

He recalled that {n the 1950s and
1960s, computers were portrayed in
popular culture as large, mysterious
— and threatening — representa-
lions of technology. In such movies
as Slanley Kubrick's 2001: A Space
Odyssey, computers were [ear-in-
duclng, evil machines.

“Video games,” Feinstein said,
“removed all that. They made the
technology familiar. People wanted
it, and they spent money on it,”

John Alviti, senior curator of col-
lections at the Franklin Institute
and a historian speclalizing in tech-
nology's effects on society and cul-
ture, said this is not the first 1ime
games and toys have helped intro-
duce a new technology.

“This is the way in which technol-
ogy has been introduced — differ-
ent technologies and in different
time spans — through amusements,
gaming and other kinds of leisure-
time activity and play,” he said.

In the 19th century, Alviti said,
mechanical banks and toys helped
ease the transition from the world
of hand-made to machine-made
goods. Video games, he said, are part
of the shift from an electric-me-
chanical age to an electronic-digi tal
one. A

According to Feinstein, consumer
spending and Interest in profitable
games helped bring down the cost
Of home computers and drove the
industry to Ilmprove sound, speed

and graphics.

The computer and the video gam-
Ing industry have other connec-
tions, as well. In 1976,Steve Jobs was
employed at Alarf Inc., where he de-
signed the enormously successful

today.

Insicad of fust hous-
ing his growing collcction in a
warchouse, Feinstein decided to put
together Videotopia to recognize
the contributions of video games.

A commlitee of more than a dozen
scholars, technologists and educa-
tors advised the Electronics Consor-
vancy on this exhibit. The group in-
cludes such innovators as Alan
Alcorn, now of Silicon Gaming, who
was the codesigner of Pong; and
Ralph Baer, “the father of video
games,”" who was the inventor of the
Magnavox Odyssey and was granted
the first patent for a video gaming
device.

Borrowing from the language of
video games, Videotopia is organ-
ized into 1hree “levels.” These areas
highlight the history of electronic
games, describe how they are de-
signed, and explain the technology
that makes them work.

A centelpiece of this part of the
exhibit is a labeled, functioning ar-
cade game in a see-through cabinet
S0 visitors can watch what happens
inside a machine when a game is
played.

The part of the exhibit the Frank-
lin Institute has dubbed the “ulti-
mate arcade” features historically
important and popular games, as

well as examples that represent lo-
day's cutlling cdge: Some of \he

Aipihe Racer 2. which uses a 32-bit

rocessor an
‘\10 provide o di\z2

cwer RomeS inciude Namce's 1996 \)

d fool-sensitive "skia”
y\ng virtual slalom,
Segu's Super GT, which gives
';a'\‘;lyers“\he sensation of driving and
allows them to 100k into passing ve-
h\'cr\t‘\":; disploy 0lso includes kiosks
holding two models of each of the
ithree mos\ popular at-home video
gamc sysiems — Ninlendo 64, Sony
PlayStation and Sega Sawurn.

Franklin [nstitute officiais said
all thegames In the exhibit are suit-

able for genera) family use.
The Franklin Institute's display

also Includes Virtua) Hoops, a vir-
tual-reality basketball game that re-
lles on blue screens, a speclal glove,

a sophisticated computer and a

video camera to transpose a player's
digltized image onto a’ huge TV
screen for two minutes of simulated

Thursday, June 18, 1897

one.on-one againat \he compuier

Videolopin \s a traveling exhibit
hol made \ts debul on a smaller

acalo ot Pliisburgh’s Carnegle Sc\-
e¢nce Center last \ast summer,

Feinsteln istalking with other sci-
cnce museums gboul Videolopla's
next gtop, 1t will be ot the Fronkitn
Institute through Sept. \

| \f You Gao
| M The Frankiin \nstlule's
| Mandel Center. 20th Streel and
| \he Parkway, |3 opan \rom 8:30
| am. 10 5 p.m. Mondays through
| Thursdays. it is open until 9
/ p.m. Fridays and Saturdays and
until 5 p.m. Sundays. Admission
| Is $9.50 for adults and $8.50 for
| children and seniors 62 and
| older, daily from 930 am to 5
| p.m. After 5 p.m., admisston fo
| the Mandell Center Is $7.50 for
| aduits and $6.50 for children
| and senlors.



Project Descriplion

Bricfing:
The Franklin Insti Sci M (Philadelphia) is staging a speclal exhibition
called "The Ultimate Ascade”, video games, virtual reality and more... a hands-on history of video

games with the best of yesteiday and today. For more detailed information (sce ntiached Press

Relcase).

Assignment:
Design of a logo identity for "The Ultimate Arcade” which may later be applicd to stationery,
promotional brochure materials, newspaper ads, posters, b and cxhibition sl

Workshop objectives:

To demonstrate how a clearly structured process can yicld a varicty of meaningful and unique
i for possible design soluti

The object of this assignment is nol to think (oo soon n termns of n final result (preconceived ideas
are discouraged), but to explore, analyze, experiment and play with given and Invented forins and to
g as many binations, variations and design allcrnatives as possiblc.

The entire search should be documented on 8 1/2"x1 1" paper.

.



Monday, 7.27.98
duction. Investigation, cxperi ion and pley with [umishcd (ype.

a. Analyze structure and rhythm of leticr sequence in given wonls

Project i

b. Investigate possible word i e

5 T

c. Experiment and play with weight, sizc and style contrast options
d. Experiment and play with letier arrangements to elicit a semantic idea

At the end of the session we will have a bricfreview and discussion of the studies produced.

Tuesday, 7.28.98

Investigation, experimentation and play with type and added clements (simple icons) (o express B
semantic concept. These clements might be addcd through drawing, painting or cut paper.

Review and discussion of findings at the end of the scssion, -~

Wednesday, 7.29.98 /
Continuation of exploration (rom previous day and experimentation and play with transformation

of individual letters to express a semantic concept. This exploration might be performed through /" 4
cutting, tearing, drawing and painting. d

Review and discussion of studics at the end of the session.

Thursday, 7.30.98

Continuation of cxploration from previous day, selection of one design altemalive and application
of color through drawing, painting or cut paper.

Friday, 7.31.98

Review, discussion and crit of individual project studies.
Final question and answer session.

0
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PRESS RELEASE

The Beeps, Zaps & Splata Heard 'Round The World
The Ultimate Arcade

At The Franklin Institute

June 20, 1998

Philadelphia, PA June 3, 1998 —1998 is the 25th anniversary of Pong and the birth of electeonic video
games, The Franklin Institute is celebrating in fitting fashion by hosting ‘I'he Uli Arcade | d
by West Coast Video and Subaru in the Mandell Center. This highly interactive 8,000 square-foot exhibat is
filled with 55 arcade gamer. Classics like Pong, Asteroids and Space Invaders stand next to virtual realicy
games like Alpine Racer 2 and Virtual Hoaops, From June 20 through September 1. 1998, visitors get a lesson
in the history of technology and total i ion in high-tech fun,

Get In The Game

Like a video game itself. The Ultimate Arcade is divided into three “levels.” Visitors move through the
different levels of the exhibit the way a player moves through the levels of a video game. Scattered
throughout the exhibit are “Power-Up Stations” that pose questions about history, science and technology
addressed carlicr in the exhibit. Visitors can d their knowledge and earn tokens with correct
answers.

Dreams and Designs: The first level explores the creative process behind the development of the video game.
Visitors select the goals, objectives, obstacles, settings, even the characters of their own game. This scction
contains sketches, blue prints and electronic circuit boards illustrating how concepts evolve into hardware
through engineering, A carcer opportunities display reinforces the educational background of game

producers.
The Game Factory: The second level plunges into the engineeri used to produce a finished game.
Through i ive devices, comp and kiosks, visitors learn how the componenu inside a game link

together. Visitors get their hands on the clectronics used to create screen images steering wheels, joy sticks,
trackballs and optical encoders. A fully operational arcade game with a cut-away cabinet illustrates the inner
workings of the final product.

The Ultimate Arcade: It's a dream come true for video game c i 55 games ing the last 25
years of video games, plus some of the latest games to hit the market, are available for play (Here is the
chance to cash in those Power-Up Tokens.) This arcade of classics and rarities is arranged to illustrace
technological dcvelopmcm Though most games share a common (cchnulogy. cach is labeled 1o h|ghhght

different technical breakth responsible for its production. A timeline shows the progression from
Pong, the first arcade game, to the sophisticated modern home game sy played on p | P
Court-TV

It's basketball withouta net. it's Hoop Dreamscome to life. It's Virtual Hoops, an unencumbered virtual
reality basketball game that lets you play one-on-oneagainst a cyber-player who anticipates your every move.
This newest permanent addition to The Franklin Institute places you in front of a blue screen wunng ared
glovethatis tracked by a computer. Theball, the basketand the arena exist only on a large video monitor. Yet,
you can seamlessly drive, dribble, and shoot 3-pointers like the pros. This marriage of computers and video is
a hands-on lesson in how virtual reality technology works. Located in the Mandell Center, Virtual Hoops is
the centerpicce of The Ultimate Arcade.
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Waxing Nostalgic

In the beginning there was Pong. Then, Pav-Man and Donkey Kong jockeyed for video supremacy and the
quartered of America's youth. Statc-of-the-art graphics and virtual reality fill the video arcades today. The
Ultimate Arcade houses the classic and rare games from the 1970’s and 80's that helped define an entire
generation of video game technology. Visitors can step up to Asteroids, Centipede, Donkey Kong, Pac-Man,
Pong, Tron, Space Invaders, ot any number of games to experience first hand the dramatic shift in graphics
and technology over the last twenty years. First time players of these games can travel back in time and see the
antiquated forefathets of the current society of Sega, Nintendo. home computers and virtual raality.

Mechanical Amusements

The Ultimate Arcade will also house a large collection of late 19th century mechanical arcade games.
Philadelphia area collector Set Momijian has loaned the Muscum a selection of his rare and antique coin-
operated gaming machines. They serve as historical evidence of the long standing relationship between play
and learning. At the height of the Industrial Revolution (1875-1900), machines were changing the way
people lived. The clectric light, the typewriter, moving pictures and even the horseless carriage had just been
invented. For many people, coin-operated mechanical games of chance found in arcades. cigar stores, saloons
and arnusement parks were their first introduction to this new mechanized world—just as a century years
later, arcade video games prepared the way for the digital revolution.

The Information Age Started Here

Both at the arcade and in the home, video games changed television from a passive entertainment medium
into an interactive one. Computers accept input from playets, and process what results are brought about by
the players’ command. Over the years, specific genres developed: Action games were the original. They

phasized fast paced dodging, retaliating and St games were typically st in space
with the primary goal being to blast anything that moves. This intreduced the concept of each level
increasing in difficulty ad games required intense thinking sct inside an unknown environment. As

the memory inside computers evolved, plot twists could be developed to challenge the players. Sports games
were the most popular and though they grew more complex the goal has always been to outscore the opponent.
Simulation games created virtual experiences for players as they drove cards, piloted planes and submarines.
Advances in technology allowed mathematieal Puzzle games to tease the brain and really challenge the player
to think fast. Today, Virtual Reality represents the highest standard in video game technology. Freeing
players from their joystick, a total immersion inside a virtual environment is created by 2 computer and
interaction with the game requires the entire body. Examples of all these styles are in The Ultimate Arcade.
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Wolfgang Weinga

Hans-Ulrich Allemann July 27 - 31

Lucille Tenazas

-
Natey Shss & Thomas Wedelt

MSICD 1996 1997

Wotgang Wengart
MSICD 1991~ 1998

Check our website at http://www.meca edy
for 1998 faculty wark examples. statements and
course descriptions

et July 20 - 24

August 3 -7

Malne Summer Institute
in Graphic Design

1998

July 20 -~ August 7

Program

Thus series of three five-day residential work-
shops bnngs together small groups of designers
with a common intent of immersion into the
essentials of design process

Taught by faculty with intemational prominence
as both practitioners and teachers, the program
provides a structured exploration of thearetical
and practical issues in a hands-on studio environ-
ment Perception, expression, and problem-solv-
ing are enhanced by intensely making, discover-
ing and observing Studio ttme Includes not only
hands-on projects without computers, but discus-
sions, demonstrations, slides, critiques, prepared
presentations and informal work-related gather.
ings. Each week the program’s underlying pur-
pose s to practice the essentials of design
expression regardless of medium Each workshop
functions independently. so participation in any
individual session or combination of sessions is a
wiable option, however, the complete three-week
program is designed and works as an integrated
program of complementary studies

Outside of the studio participants gather infor-
mally with faculty to share stories, theones and
ideas while exploning Portland and the surround-
ing coast and i1slands, enjoying lobster Maine-
style

Location

Portland is a small city of 65,000 located on a
peninsula in Casco Bay, 109 miles north of
Boston The red-bnicked city is a gateway to the
natural beauty of Maine’s coast, and Maine's
economic and cultural center Portland is known
for its summer festivals and restaurants, it 1s a
fnendly walking city Many call it a hidden jewel
of a place, safe, interesting and inspining

Studio facilities for the Maine Summer Institute in
Craphic Design are provided in the Baxter
Building, a Romanesque revival building in
Portland’s Downtown Arts District which houses
the College’s Graphic Design Department
Participants have dedicated studio space (or the
length of their stay with 24-hour access
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using Application 1998 Maine Summor Instituta
in Graphic Design

I Maine Collega of Art

Aease print or type July 20 ~ August 7

1 Name first middle last 2 Telephone (day & night)
3 Malling address 4 Sexm/f

5 Dates housing wlll be required - from and to 6 Blithdate

6 How to register: All application must be done by mall or in person and must be accompanted by $60 refundable* room deposit (payable to
Maine College of Art). Confirmation and housing assignment will be sent by mall Full payment is due prior to occupancy. * The room depasit is not
refundable to applicants who withdraw after room assignments have been confirmed (no later thanJuly 1)

7 Housing options (check one):

O Double occupancy ~ $465  three-week program O Single occupancy*  $620  three-week program
0O Double occupancy  $350  two consecutive weeks O Single occupancy®  $455  two consecutive weeks
O Double occupancy ~ $195  one week O Single occupancy®  $245 one week

* Most rooms are double occupancy Some single occupaiicy rooms are available. but cannot be guaranteed
Malne College of Art remalns the final authority in all housing deasions.

Procedures

The dates of occupancy will be verified in a confirmation malling along with all necessary materlals Room deposits are non-refundable
applicants who withdraw from the program after the room assignments have been made (no later than July 1, 1998)

Maine College of Art is the final authority on all room assignments The College wlll do Its best to place students according to their wishes

The College reserves the right to make changes in residence hall room assignments and the right to change living arrangements when
circumstances necessitate such action

Rooms are fumished with beds, dressers, lights, desks and chairs Other accouterments must be supplied by the student. Holbrock House offers
cooking facilities and supplies, and spacious common areas Residents are responsible for bringing their own bed linens and towels

A Resident Assistant is an occupant of the residence hall and is available for assistance and information

Roommates will be of the same sex, though a couple may apply to share a double-occupancy room.
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Policies

Upkeep of the rooms is the responsibility of the occupants.

Residents are liable for the damage to rooms beyond normal wear and tear. Each resident is responsible for the conduct of visitors he or she
allows into the residence hall, and assumes full responsibility for any damage

The College cannot assume any responsibility for loss or damage to personal property

No overnight guests are allowed without the written permission of the Director of Student Services

All residents are expected to honor other residents’ rights to privacy and to peaceful and quiet use of the facility Loud partles, activities which
disturb residents, or abuse of visiting privileges are considered grounds for dismissal from the facility with no refund

Holbrook House is a non-smoking facity. No smoking is permitted inside the building.
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Please return this form, with $60 deposit to
Maine Summer Institute in Graphic Design
Maine College of Art
97 Spring Street
Portland, ME 04101

Student Date

In signing this document the student agrees to comply wth all polisies and proeedures outiined within when accepting a room assignment In the College facilities. Maine College of
Art reserves the right to alter these policies when change is necessary and appropriate A student's failure to comply with the policies cullined below may result In the student's
remova! from the residence hall or In a lesser penalty.



In Graphic Design
Maine College of Art
July 20 ~ August 7

/ml lmm 1998 Maine Summer Institute

1 Name first middie last 2 Telephone

J 3 Malling address 4 Country of citizenship

/ 5 Birthdate 6 Male/Female

/ 6 Student Status Please answer the following: Yes No
_,/ Werse you born BEFORE January 1, 1975? ] ]
4 Are you a vetcran of the U.S. armed forces? a (]
// Are you a ward of the court or are both your parents dead? a a
// Do you have legal dependents (other than a spouse)? O a
y If you are married, or if you answered yes to any of the questions in #6, leave all questions related to your parents blank.
y All others must complete the parent sections and provide a copy of the parent 1997 federal tax return
4
/’ Household Information Student (& Spouse)
y 7 As of today, are you married? (check only one) [T | am not married (single, divorced, or widowed) [ 1am marrled [ | am separated
; 4 8 Number of family members (include yourself, spouse, and other people only if they get more than half of their support from you )
y Parents
y Answer questions #9 through #12 only if you are not married and answered no to all questions in #6

9 What 1s your parents’ current marital status? OJ Single 0O Divorced O Married O Widowed 0O Separated

10 What is your parents’ State of legal residence?

11 What is the age of your oldest parent?

12 Number of family members:

Include yourself [the student], and your parents Include your parents' other children and other people only if they get more than half of their support from your parents

1997 Income, Earnings, and Benefits

Important All applicants must submit a signed copy of their 1997 federal tax return with this application. include all schedules and worksheets.
Students who are providing information about their parent(s) must also provide a signed copy of their parents’ 1997 federal tax return (include alt
schedules and worksheets). See question #6 if you are not sure if you must provide information about your parents

13 Did you (or will you) file a federal tax return for the year 19977 ———Parent Student

Parent Student
14 1997 Untaxed income and benefits (yearly totals only)

Social Secunty benefits: $ 3
Aid to Families with Dependent Children (AFCD or ADCj)* bl 3
Child support received for all children: S $
Other untaxed income and benefits: $ H
15 Current value of cash, savings, investments and checking accounts ) S

Certification

All of the information on this form Is true and complete to the best of my knowledge. If asked by an authorized official, | agree to give proof of the
information that | have given on this form. | also realize that if [ do not give proof when asked, this student may be denied aid. Everyone giving
information on this form must sign below.

Student Date Student's Spouse Date

Father or Stepfather Date Motﬁe? or Stepmother Date



Eligibility

Particlpation in the program Is open to
1) professional designers and educators
2) graduate students

3) undergraduate graphic design majors

Enrollment In any workshop is limited to
twenty-two.

Credit

Three credits are awarded for the complete
program, Work satisfactorily completed for
each five-day workshop session eams one
credit. Maine College of Art is accredited by
the New England Association of Schools and
Colleges and by the National Assoclation of
Schools of Art and Deslgn. It is the responsi-
bility of the individual participant to ensure
acceptance of this credit by his or her home
Institution.

Tuition

Tuition for the complete three-week Institute is
$1,800 Weekly sesslon tuition Is $650 There is
a $30 non-refundable application fee for each
appllcation

Mousing

Housing Is avallable In Maine College of Art's
Holbrock House, a modest dormitory house with
communal kitchen facilities, two blocks from the
Baxter Bullding studios Double occupancy
rooms are $465 for three weeks, $350 for two
consecutive weeks and $195 for one week. A
few single occupancy rooms are $620 for three
weeks, $455 for two consecutive weeks and
$245 for one week.There is a $60 room deposit
required for each application which Is non-
refundable after July 1. To request housing, fill
out and return the housing application form. For
those who wish to arrange housing Indepen-
dantly, Portland Visitor Information lists accomi-
dations at 207 772-5800

Financial Aid

Limited institutional financial aid is available
from Maine College of Art to students demon-
strating ability and need. All students seeking ald
must complete a financial aid form, which must
be received at MECA by May 8, 1998 Accepted
students will be notified of financial aid decisions
by June 5, 1998

Payment
Full payment of all tuition and fees Is due on or
before july 1, 1998.

Refund Policy

100% of tuition charges will be refunded for
withdrawal from the Institute before July 1 and
50% refunded for withdrawal between July 1
and July 20. No refunds will be made after July
20 The application fee is non-refundable. All
withdrawal requests must be made in writing to
Director of Continuing Studies, Maine College of
Art, 97 Spning Street, Portland, ME, 04101,

Supplies

Some basic, consumable art supplies will be pro-
vided, although participants will receive a supply
list in early luly for specific supplies necessary to
bnng Supply runs are easily made during the
workshops, art stores are within walking dis-
tance

Administration

Margo Halverson, Institute Director

Maria Gallace, Director of Continuing Studies
Murne College of At does not discrimunate against dsry inds

widual on the basis of sex. race, color. religion, age, handicap,
nat0naf or ethic onigin or sexual ortentation

Admission

Admission is based upon a shide portfollo
review. Applicabon for admission Is made only
on the enclosed form (photocopies accepted)
which should be entirely completed and accom-
panled by the following

1) A minimum of 10, no more than 20 mounted
35mm slides of your work set for viewing In a
Kodak Carousel slide tray. Include work you feel
best represents your development to date. The
carousel tray should be marked with your name
and address, and each slide should be labeled
(Call us if your portfolio is represented by digital
medla, video, or for approval of exceptions to
slide review.)

2) Include a typewritten list of work submitted

3) All application materials must be enclosed in
the carousel box along with return address and

correct postage stamps to cover priority or par-

cel post rates (please specify) Maine Collegeof
Art cannot be responsible for the transportation
and safekeeping of slides submitted

4) A non-refundable application fee of $301In a
check or money order payable to Maine College
of Art.

5) If you are requesting housing, include a
housing application form along with a $60 room
deposit.

6) If you are seeking financial assistance,
include a financial ald application form

All of the above material should be sent to
arnve at Malne College of Art by May 8, 1998
Material received after this date will be

r d on a space ilable basis; call or
check our website for course availability, at
http://www.meca.edu

Notification of acceptance will be mailed on or
about June 5, full fees for accepted applicants
are due July 1, 1998

The Maine College of Art reserves the right to
withdraw or modify the courses or to change
the instructors at any time, participants will be
notified (n advance

Send application materials to:
Malne Summer Institute in Graphic Design
Maine College of Art
97 Spring Street
Portland, Maine 04101
207 775.3052
800 639.4808
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July 20 — August 7

Program

This series of three five-day residential work-
shops brings together small groups of designers
with a common intent of immersion into the
essentials of design process

Taught by faculty with international prominence
as both practitioners and teachers, the program |
provides a structured exploration of theoretical

and practical 1ssues in a hands-on studio environ |
ment Perception, expression, and problem-solv-

ing are enhanced by tntensely making, discover: |
ing and observing Studio time includes not only
hands-on projects without computers, but discus-

stons, demonstrations, shdes, critiques, prepared
presentations and informal work-related gather

ings Each week the program'’s underlying pur-

pose s to practice the essentials of design

expression regardless of medium Each workshop
functionstndependently, so participation in any
individual session or combination of sessions Is a

viable option, however, the complete three-week
program is designed and works as an integrated
program of complementary studies

Qutside of the studio participants gather infor-
mally with faculty to share stones, theortes and
ideas while explonng Portland and the surround
ing coast and slands, enjoying lobster Maine
style

Location

Portland I1s a small city of 65,000 located on a
peninsula in Casco Bay. 109 miles north of
Boston The red-bricked city Is a gateway to the
natural beauty of Maine’s coast, and Maine's
economic and cultural center Portland is known
for its summer festivals and restaurants, itis a
friendly walking city Many call it a hidden jewel
of a place. safe, interesting and inspinng

Studio facilities for the Maine Summer Institute in
Graphtc Design are provided in the Baxter
Building, a Romanesque revival building in
Portland’s Downtown Arts District which houses
the College's Graphic Design Department
Particzpants have dedicated studio space for the
length of their stay with 24-hour access

Maine Colleyw uf Al‘t
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Malne Summer [nstitute
in Graphlc Deslgn
Malne College of Art
July 20 - August 7

schedule

(Farmers Market 7-2,
Monument Square) each Wed

WO lfgan g Wei n gal't July 20 - 24 Weingart will distribute a detailed studio schedule on Monday.

food, agean, sand

N

Art Museum (tentative)

monday tuesday wcdnuda, thursday friday §
Fintlesl
8:30 breakfast intro 9-5 studlo -5 studio 9-5 studio 9-5 studlo
9-5 studlo b ',;
=

d {;AHN{a\ch *J’s or Boru's of *Lobster shack ~

lood, od¢an, sand Free St. Taverna
N\ < 2
o . a ®
Hans-U Allemann July 27-31
monday tuesday wednesday thursday friday
8:30 breakfast intro 9-5 studlo 9-5 studlo 9-5 studlo 9-5 studlo ™
9-5 studlo Q
Fort h/lliams < v *Lobster shack 7:00 le'clure at Portland f“'
food, dgean, sand ()0 Att Museum (tentative) 34
i
Lucille Tenazas august3-7 ¢
monday tuesday wednesday thursday friday
8:30 breakfast intro 9-5 studio 9-5 studlo 9.5 studio 9-5 studlo
9-5 studlo "
l)w,&b‘f (e

Kettle Cove |%20 LecHel *Lobster shack 7:00 lecture at Portland

13k dryg

*means we'll have the van running, (or it's waikable) & you pay to eat.. Lobster Shack is lobster on paper piates & picnic tables
ocean side (BYOB). For you three-weekers, you can check out the menu 3x. And the ocean’s beautiful...

Sunday's are check-in at the dorm, the R.A. will be your Portland answer-person. The RA will have suggestlons for eating places,
things to do, for any of you wishing to gather at the dorm on your own. Those of you not staying in the dorm, call 773-9160 to see If

a group thing is forming, or, where they went...
Saturday mornings are check-out, the RA wlll have those detalls too.

Breakfast is continental in the studio each moming, set-up by 8:30am M - F; don’t miss your first Monday 8:30 so we go over some

intro info.

Studio time includes a break for lunch, and any class may run later than 5 - detalls regarding schedule Is up to each faculty.
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Malne Summer Institute
In Graphic Design
Malne Callege of Art
July 20 ~ August 7

15 June, 1998
Hello, hello,
Enclosed Is a general schedule and some other Portland Info.

Supply lists will be coming shortly, the faculty have promised to get back to me soon... hopefully
this week... I'll get those to you as soon as | have them.

In terms of the schedule, we're In the studlo all day with a break for lunch. You'll get keys and
24hr. access, maybe returning evenings to work... the week FLYSI We have a scheduled evening
outing at the beginning of each workshop to get acquainted, many of the particlpant this year are
here for one week, each week Is full. We have a large van to get us to the beaches, along with car-
pooling.

Dress here in the studio and Portland Is extremely casual ~ even in the best dining places (It's the
summer-In-Malne thing), Days In our un-alr-condltloned but fanned studios may/will get hat...
evenings at the beach or in the old port may mean a sweater. Maybe a bathing sult if you don't
mind eally cold ocean water - last year many didn‘t. And It does raln in Portland (often In the
same day as sun). OK. Hope that cleared that up...

Our modest dorm is our freshman housing during the school year, and has a kitchen and common
area, There's a kitchen with cooking equipment.

A taxi is easy and cheap from the alrport to the dorm at the corner of State and Spring. There wilf
be MSIGD signs on windows. If you drive, you'll be on 295N, take the Forest Ave S exlt, veer right
through the park, then you're on State Street. Stay on the far left, (you're on a one-way). Cross
Congress, and a block or two up the dorm will be on the left at Spring St. Parking is street parking
on State. Watch the parking regulations. They do ticket and tow. It's walking from then on for the
week, but you may have to move your car depending on the day of the week for street cleaning.
The RA may guide you on this and will be there for check-in. You should be receiving Informatlon
from our housing office for more details. (Check-In times, dorm phone #, etc. )

Sunday night you may want to gather In the dorm (even If you're not staying there), and grouping-
it to the old port, the week goes so fast, It's nice to have the extra evening to meet. Maybe go to
Gritty's, a local brew-pub & good chowder, or I's Oyster Bar for real seafood and locals - a smoky
waterfront working-type place. As I'm trying to list places | realize there's so many... more per-capi-
ta than San Franclsco I'm told. Bella-Bella, Uffa, Katadhin and some other great places are closed
on Sundays. But Walter's is open? (I can't stop.) The RA will be your Portland host-type. It's all
walkable. | may stop in, | have a new baby on my lap as | write (7 wks), and an “active 2.5 yr old.
Some of you know what this means...

Please don't hesitate to call Rick (my asslstant) or me at 207 775-3052 with any questions, or email
me at margoh@maine.rr.com

See you soonl

Margo Halverson, MSIGD Director
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Maine Summer Institute
in Graphlc Design
Maine College of Art

1998

supply list

Wolfgang Welngart
scissors
x-acto or scalpel & blades
culting mat
clear push pins
metal edge to cut against
notebook
pencil, black pen, general design tools
(there wiil be no color work, no computers)

Hans-U Allemann
9x12"pad tracing paper
black construction paper
maglc lape
rubber cement or |etraset studio tac
penclls: 8, 1B, 2B
Prismacolor thick lead art pencils (small box)
eraser
brushes: #2,3,5
paint: Plaka — white and black
Inch/plca ruler (187)
triangles: 45°/90°, 30°/60°
sclssors
x-acto & #11 blades
cutting mat
clear push pins

Lucllle Tenazas
sketch pad
drawing utenslls (pencil, marker, color pencils)
x-acto knife & blades
cutting mat
a pile of source materlals for found tmagery

|Course Description: This workshop is Intended to foster non-traditional ways of work-
ng

p [ l"pcgra;hy d ds that text be read In innovative and challengin
ways, moving beyond a use of text that is based an arbitrary texture, The concept of
*duaflties® vﬁll provide the framework for our exploration. Students wlll chose a topic,
obiect, or idea and sift through Its multiple aspects, drawing on both subjective and
objective methods of analysls, You are encouraged to bring out the tactile possibliities
of design by combining sills In both electronlc and traditional medla.

We will spend the first day discussing posslble topics and subject matter The work-
shop will cuiminate In ;mg]eJ)ro]ect, a triptych, which should represent a seamless res-
olution of the Issues explore

Also, bring to your first morning: $10 for key deposits, returned to you when you leave.
There are two art supply stores a short walk from the studio.
And maybe a softball glove if you have room,
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MSIGD Holbrook House RA:

before each group arrives, after each group checks-out,
here's the list of to-do's:

(get cleaning supplies inc. the white-style paper towels and
bathroom garbage liners from Doug)

please vacuum all carpets

clean both kitchens inc. fridge, inside & out, mop kitchen floors.
take out garbage and recycle-ables.

Clear the outside yard for trash or problems.

let Doug know if ants or gnats are a problem: don't let them let
food sit out.

bathrooms need a constant stock of TP in each, & please mop floor,
soft-scrub tubs & sink areas. lysol toilets, windex mirrors, wash
area rugs. Empty garbage cans.

Upon their check-in on Sunday, tell them what's going on around
town, music, food, be prepared with maps or some way to point out
their way (they should already have them, they were sent out...).
They'll be asking about parking, restaurants, etc. Have a bunch of
CBW's, guides, whatever, on hand. Escort each to their room, deal
with keys and generally make them cozy and comfortable, introduce
them to each other, etc. You are their first contact with us-- you
are their host-person:

It's an important part you play in making this program run smoothly,
comfortably, and stress-free.

We will be meeting at 8:30 at Baxter each Mon. morning, we will have
coffee and snacks there, but also point out the coffee shops for
real breakfast if they want to go earlier (next-door to Baxter
pancake place). They should bring supplies from the list, though
they can shop down the street anytime needed. (They'll stress about
this on Sun.)

Keep me posted with questions or concerns: school: 775-5159, home is
828-3168—— Y2~ /92b.
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sometime b/4 mid-July

Petee space
Maine Summer Institute
in Graphic Design
Maine College of Art
July 20 - August 7

repalr desks In maejor ereas

paint GD E & W
paint hallway gellery erea

paint trash can lids, racycling barrals, etc.

redo/paint “confarence” table tops In GD E

snag tha bast stools, new onos or painted onss (tha black & yellow), place one par station
cut shalvos to fit or loose ell thoae extra boards, equipment & [unk lylng around

tapa (really wel)l slgns In all windows ebou the warning re: opening & closing, & It takes
two

another sign re: last ones out close windows and lock doors

see that Andy's crew does this

and this
and this

snd this

rapalr, replace fluorescent lights E & W
repair, replace crit spot lights E & W & Hallway

strip & wax lloors E & W & my office
chack franch doors, replace any gless

put-in/repalr window shades E & W for slide viewing

LA
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Maine Summer Institute

in Graphic Design I 9 9 8
Malne College of Art

July 20 - August 7

mid-June [T]mailing: letter to participants (from Margo)
include supplies list (from me)
schedule (from me)
portland guide which includes a map

[Cto faculty:
student applications and current student list lr\n.
Portland gulde and map (those $2 |obs, @owhiand has them)
copy of schedule & supply list

First woek of July Do faculty
final applicatlon roster/alert them to changes/additions/withdrawals

call Deborah re: calander listings for lectures at PMA
deslgn, order, print t's, this Info, >
talk to Maria & | re: quantitles

sometime b/4 mid-tuly ["Jcollect menus from nearby Baxler places for lunch
collect menus from order-In night-time places (Slllys, etc.)
put a folder on the wall by the fridge area
[Opost library hours (Inc, ours & portland public) In that fridge-info area(check right before)

[CJgather for me stats from the applications, see stat sheet

Dhave the biz office make enough keys for all participants
rubberband sets that Include 1 for Baxter & 1 for GD french doors

you will need a key for my office, get one from me
[ask the library to display and collect Info/articles on this year's faculty, they’ll need a list

[ask biz office to have copler repalrman come and service coplers so they are In ship-shape
condition (you'll need to give them a # that's on the label and a copy-count)

[[Jask biz office to order us two cases of B 1/2 x 11" copy paper and a case of 11 x 17"
to be dellvered to the Baxter basement (library If they can’t get downstairs),
Then split the paper between the two coplers, undemeath,
Get windex & paper towels (soft kind) for each copier (Il have petty cash)
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1993

Berg, Susan

Teachers

Graphic Design Department Head;

NorthWestern Connecticut Community College

Bull, David

Assistant Professor, Visual Communications Design;

Ohio State University

Melton, Marcus

Profesor of Graphic Design;
D) College of the Ozarks

Whitney, Karla

Associate Professor of Grahic Design;

Kcene State College
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1993

Davison, Robert

Creative/Design Director;
NorthEastern University Office of Publications

Grieg, Megan

Senior Designer/Cover Designer;
Penguin/Putnam, Inc.

fo¢
-y Kopel, Endel
Sg\\'\
Graphic Design Supervisor;
Sus! . S
Dversifed Expositions
st
Yo
W . . .
| Miladinov, Sima

Senior Designer;

Red Flannel Design Group

Seriff, Mariann

Senior Designer/Senior Art Director;

Graves, Fowler & Assoc.

Spindler, Christine

Senior Designer;

SGC Marketing

) M S Igdstats professionals |
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MSIGD ad rates ¢ January/February editions

Magazine size dimension
7 Comunication Arts 1/4 page 33/8 x43/4
o — [

1.D. 1/4 page 33/4 x 4 3/4

Wired Magazine 1/3 page 51/8 x43/4

print fanua L 1/4 37/8 x 43/4

How 1/4

Critique single page  8.5x 11

Design Issues
Fall 1997 half page 5.5x4
full page SLSR S

This publication offers web site links, six months for $75 or 12 mos. $100. Web ads $110 and $145.
10)2s{¢ o P4
>/90/‘i + @(F&M’%\ Ttk

price

$2,69
7%

$1,700

$12,713!
$1,290
$1,060
$2,490

$215
$300

1.O.

11/3/97

11/20/97

10/27/97
12/5/97
11/7/97

12/4/97

9/17/97 or 1/16/978

film due

11/20/97

11/30/97

11/3/97
12/12/97
11/14/97

12/12/97

web site link

editorial decision

no site yet, soon

seperate rates
not yet
not yet

not yet, soon

10/1/97 or 1/30/99

Ads plus link $125 and $175.

w/ak R

V/UL‘ ‘ -
Eye (3 . y\( 0:62 7?390,(11 J’JL{
Upper/Lower Case yﬁ/d)c/ h ‘/%/x b '/Z (:’[)L/;a.
GDUSA Bres .
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jU&ITC (Upper & Lower Case)
Design Quarterly
Step-by-step
GDUSA
v Wired
AIGA Natjonal Journal
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v’ Emagre
Adobe
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ACD_Statements
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UCDA .
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Maine Summer Institute in Graphic 'Deslgn'

The Rep-Talent Relationship:
A Collaborative Effort

By Barbara GornON

henever a freelancer secks a representative to

sell and market their work, an assumption is

made that the representative is totally respon-
sible for the marketing and sclling cffort, [n uctual practice,
this is not the case—it is a collaborative effort between
rep and talenr, because once the rep has made the sale and
gotten the assignment, if the artist/phorographer can't
deliver on time, on budget and with consistent qualicy,
time after time, rhen no rep can cffectively market and
sell. I'd like to discuss some of the factors that go into a
successful association between talent and rep,

A freclancer must supply the representative with the tools
they need to cffectively marker the work. If a rep tells a
talent, “I need examples of portraits, landscapes or indus-
trial maceer or [ need a duplicate portfolio,” a freclancer
should comply. A representative is only as good as rhe sell-

July 20 - August 7 -
i 3 | S |

Wolfgang Weingart

Basic Typography July 20-24
Hans-Ulrich Allemann

Graphic Identity. July 27 = July 31
Lucille Tenazas

Experimental Typography August3 -7

This series of three five-day residential workshops bring
together small groups of design professlonals and students with
a common intent of immersion into the essentials of design
process. The program provides an exploration of practicat and
theoretical issues in a hands-on studlo environment. This
unique opportunity to work together with a master faculty on
exercises and problems presented is rounded out with optional
resident living, beach and local outings

The complete three-week program is designed as an
integrated and sequential group of complementary studies, how-
ever, participation in any individual workshop or combination
of workshops is an option. Each workshop awards one credit

Priority application deadline is May 8, 1998

For more information and application, visit. www meca edu
Or call or write

MSIGD, Maine College of Art

97 Spring Street, Portland, Maine 04101

207 775-3052, 800 639-4808

207 772-5069 FAX
Maine College of

262 DESIGN ANNUAL 1997

ing tools they arc provided with. | often compare a portfolio
10 a storc’s inventory, How long would a reail establish-
ment Jast if it didn't have enough inventory, new inventory
or a diversity of inventory? As the selling or marketing
arm of a business, i.c., the representative, nceds appropri-
ate and sufficient inventosy to work with. This also applies
to advertising and promotion. The Fortune 500 companiex
do not spend millions on advertising and promotion for
1ax deductions, they spend the moncy because advertising
and promotion works. In today's highly competitive free-
lance marketplace, advertising and promotion and repeat
advertising and promotion are a must.

As 3 working representative who talks with other reps, [
can assure you that the artist/photographer who goes the
extra mile to supply the rep with what they need to land
the sale also gives the rep enchusiasm and a belicf in the
freclancer that spills over into the selling arena.

It may sound trite but we all like to deal with people who
are competent, helpful, eAective and who will listen to our
needs and make every effort to satisfy them. These com-
ponents fall under the heading of personality or tempera-
mentand can affectbusiness. Since photographers usually
have direct clientcontact during the course of a shooting,
they become aware that their personality, demeanor and
working style can make or break a relationship. All of the
photographers 've worked with were very good about
setting up a user-friendly environment in the studio when
a shoot was taking place. But the artist, too, must have
the righcworking personality because no macter how much
a clientmay like the rep, if the mlent is rude, abrupt, non-
communicative or a prima donna, no long-term busincss
relationship is going to take place. Fortunarcly we have
very few prima donnas these days, but there are artists/pho-
tographers who can’t or won't take art direction or complain
incessantly through the assignment and they are literally
the kiss of death for the client/talent relationship.

Itis imperative that on every assignment, rep, talent and
client understand and communicate on all of the partic-
ulars of the job: what's involved and expected, deadlines,
fees, rights being sold and expenses. No one likes surprises
and it's critical that everyone in the creative chain be
apprised of any and all aspects or changes in the assign-
ment. Expenses more than anticipated? Let the client know

"
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Re: from margo Sat, Sep 26, 1998 12:24 AM
From: david bull <bull.13@osu.edu>
AL _ To: Margo Halverson <margoh@ maine.rr.com>
& e
i aDate: Fri, 25 Sep 1998 11:15:34 -0400 (EDT)
Subject: Re: from margo

P

.
v

Dear Margo:
| do have some thoughts for a fill-in - (In no particular order)

Philip Burton
(No bio needed)

Peter Megert, AG!

(Paul Rand and Ken Hiebert brought him here to the US from Zirich to run
the Westinghouse design department in the mid 60s. He then taught here at
OSU for 20 years. He teaches part-time here and in St. Gallen Switzerland.

pofol He has also taught at Cranbrook, Harvard, and Carnegie-Mellon.)
geth
a Terrry Irwin
S\_‘ (I don't know much about her, although she is the design force behind the
““l == ‘IMeta Design San Francisco office along with Bill Hill. | know she is a
WK Basel grad.)
L]
N Franz Werner

(He is a good friend of Wolfgang's - a former student. He has taught at
RISD for 15 years since comming from Basel. He is now department chair. |
was his TA and he does similar stuff to Wolfgang, and likewise Phil Burton.)

Lauralee Alben & Jim Faris (Alben + Faris)

(Major players in interface and interaction design in northern california,
clients include Apple, IBM, etc. My roomate from RISD worked for them for 5
years. She has an undergrad from RISD and then went to Basel where she met
Jim who did his undergrad at Mass College of Art. They both had special
articles published in TM magazine with there Wiengart work from the 70s.
Jim was design director at MOMA and Lauralee worked for (I think) Siegle
and Gale or Lippincott before their move out west. They both lecture widely
at all the big conferences. Jim is considered a interface design rock-star

in Holland.)

s A Tom Ockerse

: s (He could bring a nice twist to a basic semantic typography class. He has a

Page 1 of 3
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j: from margo
Sat, Sep 26, 1998 12:24 AM

second house on Vinelhaven Island - so he loves Mainel)

Krystof Lenk

(He is an amazing typography teacher, | was his TA for two type classes. A
real strong analysis, hiearchy, and music approach to basic type. He is
Polish and has a strong interweaving of type history in his teaching. He is
an information design / interaction design guru - lectures widely.)

Hammett Nurosl

(A Yale grad from the mid70s - he was a class below Oscar Fernandez. He is
a very savy teacher and designer. He also has a film degree from
Ravensbourne in England and a Masters in Architecture from Yale. Has taught
at RISD for past 15-20years.)

Dan Boyarski
{Heads Carnegie - Mellon's graduate human computer interaction design

program, Basel grad.)

W Don Adleta
| (Basel grad, heads Ohio University's design program, former RISD faculty
.. along with his ex-wife Trisha Hennesy who heads Western Michigan's program
= also a Basel grad.)

[ Trisha Hennesy
! (A wild woman - she would really get the students psyched)

| Joseph Godlewski

(I think he is in Boston running a big publisher's design dept. Has taught
at various places, RISD, Indiana, etc. | think he is a Yale or Basel or

{ both grad.)

Sharon Poggenpohl

(teaches at the id at iit, has taught at U of Arts, RISD, Kasas City, RIT,
a real pro and editor of Visible Language)

Inge Druckrey

Willi Kunz

ﬁ / : ff}"'l hope this list gives you some ideas. Its hard to think of a real
| rock-star. | know anyone of these would do an awesome job.

==
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Sat, Sep 26, 1998 12:24 AM
ie: from margo

’Please respond - I'm curious to know your thoughts.

Regards,

Dave

Your message dated 9:18 PM +0000 9/24/98, said:

|
|

| >David, it was good to hear from you, sorry we didn't get to chat more, but

" Sthis summer especially, | was so busy with kid stuff... so intense, andd |
>was/am still waiting for sleep longer than 4 hours at a shot... you know the
>routine. But I've never been happier.

>
;ﬁbmews flash. Weingart won't be coming next year, he needs a break. Any
>thoughts on a “replacement”? Not possible, | know, but I'm meaning
>a good,
>basic typography, big name person, who knows how to teach... but also maybe
>it's time to rethink the [Nstitute's focus, not loosing the hands on, but it
>seems people need a forum for discussion of current issues. Of the practice,
>and, as usual, the art vs. design dicotomy...
>
>any thoughts?
>
>My sabbitical has begun. But I've never been more busy, exhauxted,

>exhilerated...
>

>take care,
>margo

Page 3 of 3
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998 Maine Summer Inatitute in Graphic Deaign
Maine College of Art
July 20 - Auguat 7 1998

Wolfgang Weingart July 20 - 24 Basic Typography

=Ulrich Allemann July 27 - 31 Topic: Graphic Identity
Lucille Tenazas August 3 ~ 7 Bxperimental Typography
Program

The Maine Suymner Institute in Graphic Design is a series of three five-dsy workshops, designed for
both established and developing graphic designers. The faculty, with international praominence as
both practitioners and teachers, provide a structured, handa-on exploration of theoretical and
practical issues in vigual communication. Perception, expression, and problem-solving is enhanced
by intensely making, discovering and observing. the daily studio schedule includes not only the
hands-on projects, but also critiques, discussions, demonstrationa, slides, prepared presenta-
tions and informal work-related gatherings, Each workshop brings together amall diverse groups
of designers with the common intent of immarsion into the essentials of design process. BEach
workshop functions independently, so participation in any individuasl session or combination of
sessions week is a viable option; however, the conplete three-week program is deaigned as an
integrated program of complementary studies. Director of the Institute is Margo Halverson,
Asgsoclate Professor at Maine College of Art.

Location

Portland is a small city of 65,000 located on a peninsula in Casco Bay, 109 miles north of
Boston. The city is a gateway to the natural beauty of Maine's coast, and Maine’'s economic and
cultural center. Portland is known for its summer festivala and restaurants; it is a friendly
walking city. Studio facilities for the Institute are provided in the Baxter Building, a
Romanesque revival building in Portland’s Downtown Arts District, which houses the College's
Graphic Design Department. Participants have dedicated studio space for the length of their
Institute stay with 24-hour access.

The College

The Institute is an adjunct education program of Maine College of Art, formerly the Portland
- \School of Art. The College is a small independent four-year professional college granting the

-~ Bachelor of Fine Arts degree in visual arts and offering a Master of FIne Arts in Studio Arts
begirming in 1998. MECA is accredited by the New England Association of School and Colleges and
by the National Association of Schools of Art and Design.

Eligibility

Participation in the program is open to professional designers and educators, graduate students,
and undergraduate graphic design majors with outstanding portfolios. Enrollment is limited to 22
students per session.

Costs

Tuition for the conplete three-week program is $1,800. Tuition for each five-day workshop ia $650.
There is a non-refundable application fee of $30. Housing is available at additional cost in
Maine College of Art‘s Holbrock House, a college dormitory house a short walk fram the Baxter
Building, or arrangements may be made independently. Residence rooms are primarily double occupan-
cy. There are kitchen facilities in the Holbrock House, and many restaurants and cafés nearby. A
double occupancy room costs $450 for the three-week program, $340 for two weeks, and $190 for ome
week.

Financial Aid

Some limited financial aid is available to qualified applicants who demonstrate need. Financial aid
application is included with the Institute application. Applicents seeking aid should be sure to
return their applications and supporting documents by the priority deadline of May 8, 1998.

Credit
Work satisfactorily completed for each five-day workshop is awarded one college credit.

Adnission

Admission to the Maine Summer Institute in Graphic Design is based upon a slide portfolio review
and application. The priority application deadline is May 8, 1998. Those who apply by this dead-
line will be notified by June 5. Applications will be reviewed after May 8 on an individual space-
available basis. Check our website or call for workshop availability.

Agplication materials may be downlaadsd fram cur website:
http://www.meca/edu/gdmeca or obtained by contacting:

" & —




er Inatitute in Graphic Design
Art

04101

775.3052 or 800 639.4808
69
meca . edu

of Art does not discriminate against any individusl on the basis of that person’s sex, sexu-
.race, color, religion, age, handicap, national or ethnic origin.
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oht typograP N, Basel, 9y

: aphy workshops under the direction of mmi;:enmu:uze 1968. e has also con-
nwl (gn in Brissago, Switzerland and in institutiong 4n oth:s,m'l Yale Summer

ed on his teaching methods in over 15 Comtries. Hig work :“:mtriu. Since 1972 ha

: appeared in interna-

d St

i 4ie is founder of the perjodicals T™/Cammmicatjon
Litor to the Typographische Monatsblatter/se. Gallen, sy cF

j typesetter and is a self-taught designer and emcat'o = f:';.l':" Weingart was trained as
Alliance Graphique Internationale. menber of the organiza-

o Typography .

s typography course is only based on elemental Cypographic problens,

heen classical rules and the personal camputer pogsibilities. UL
five working days 8how an insight into very basic Ctypographic phenamens that are TaroelY

eercises are based on technical and visual aspects, and are built up didactically from one
g to the next.

s-Ulrich Allemann
an adjunct professor at The University of the Arts, in Philadelphis. Re is also s principal

of Allemann Almquist & Jones, a Philadelphia based design firm he formed in 1983. Allemarn was
> in Switzerland, and graduated in 1965 from the School of Design Baael, Switzerland. He has
taight at the Kansas City Art Institute and has worked in Switzerland for both a design studio
od advertising agency. Allemann is a founding member of the AIGA/Philadelphia chapter and has
lectured extensively in this country and abroad. He has received numerous awards from major
professional organizations. His design work hss been published in Graphis, ID Magazine, Print
Magazine, Modern Publicity and other boocks and publications on design. Same of his tearhing
programs have been featured in Graphic Design Education and Typographischs Monatsblatter/St.
Gallen, a swiss quarterly on issues in design and education. Allemann’s posters are in ths per-
tanent collections of the Gewerbemseums in Basel and Zurich, Switzerland. Recently a portfolio
of his firm's work was featured in Graphic Design America Two, published by Rockport/Allworth

itions.

Topic: Graphic Identity
A cne week workshop focusing on issues related to the development of a graphic identity. The

Progran seeks to demonstrate how a clearly structured process can yield a variety of emaningful
concepts and directions for possible identity design solutions.

Swerimentation and play with given and invented forms, analysis of Gndinge and final synthesia

are the objectives of this five day course assigument.
. rves model

¥While the assignment specifically relates to identity design, the work pxoc”'l'I:tlon &

that can be applied to any design investigation, regardless of medium or appli .

q cammi 3t
lucille Tenazas is principal of Tenazas Design, a San ptmcllCO‘b:if Mrm:n::m;r‘:::rit :'ﬂ-
and design fum widely regarded for its rigorous and thoughe B ents include Champion
'::ltatior.x, The scope of Tenazas Design’s work is broad, el 4 ;: t for the Arts, the
Stanpecional Corporation, Rizzoli Publications, the e ational ALrport. In 1995, Ma.
Ttanford University Art Museum, and the San Prancisco Inte m;c:;uvmﬂl selection of 40 of
®Mazas yas honored as one of the I.D. Forty, ID i £ her work was exhibited at the
;mexica's leading design innovators. In 1996, a retrospective o
31 Francisco Museum of Modern Art.
5 crafta (CCAC) and
Teazas is adjunct professor of Design at the california f°1:f$::fof::ea:u. and Rhode
%5 been visiting faculty at yale University, California nh: led her to conduct workshops with
fsland schoo) of Design. Her interest in design R Manila, Philippines, she stud-
:ldldents in design programs throughout the country. wu;ai:tn She l.e'ctuxea extensively, both
at ccac R anbrook Academy - . well as
here ang abr::g r:;f;’;dt:esxg::s:rxrc;:k in the context off personal philosophies, as a
Mthe current milfeu of the design profession as & culcues 1:::féu:e of Graphic Arts (AIGA}.
lcille is currently the nationa) president of the Aperican
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- 29, dmental Typography !
' ‘\-‘ tal Typography is a gtudio class concerned with the interpretation of 1 and ing jon in ioven- |°

tive ways that explore experimentation and perscnal expression. It is a process toward a more provocative form of
\ visible language where the erphasis is on exploring the manipulation of type and text to express idems developed
largely by the student (as opposed to being closely dictated by the lnatructor). Students learn to develop points
of view and opreas them in a variety of Ttypographic langusges. |
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MEMO
TO: Margo, George, Mark
FROM: Maria Gallace, Continuing Studies
RE: BFA Scholarship for MSIGD ‘98
DATE: April 1, 1998

Once again, the Maine Summer Institute in Graphic Design will offer full tuition scholarship to one
BFA student enrolled as a graphic design major. The value of this scholarship is $1800, and it
covers full tuition for the three weeks of MSIGD. The guidelines and application are attached.

Would you announce this opportunity and make these forms available to your junior students? I've
also attached an MSIGD poster.

Please note that scholarship applicants must fully complete the admission process for MSIGD, but

that they may pay a reduced $10 application fee. The application deadline is 5:00 p.m., May 8,
1998.

_—
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1998 Maine Summer Institute in Graphic Design
Maine College of Art
Student Scholarship Application

Proyisi
Maine College of Art has made institutional funds available to provide one student with a full three-
week tuition of $1800 to attend the 1998 Maine Summer Institute in Graphic Design. This

scholarship applies to tuition and fees only; it may not be applied to housing expenses. Itis not
transferrable to any other MECA program, or to any future session of MSIGD.

Eligihility
All applicants for this scholarship must:
» Be a current full-time MECA junior with a declared major in Graphic Design
* Have a minimum cumulative G.P. A. of 3.0 as of January, 1998
How o Apply
All applicants must submit the following to the Continuing Studies office:
« A complete MSIGD application, including statement of purpose
« A slide portfolio of no less than 10 and no more than 20 slides,
individually labelled and set for viewing in a Kodak carousel slide tray, along with a
typewritten list of the work submitted
« A reduced non-refundable application fee of $10
« This form, with reverse side completed
Application Deadline, is 5:00 p.m. on Friday, May 8, 1998. Please provide complete information
on the reverse side of this page and submit this sheet with the MSIGD application, slide portfolio

and application fee by the application deadline to Maria Gallace in the Continuing Studies
Department in the basement of Clapp House.

Selecii i Notificati

The scholarship award will be made after the admission committee has completed its review, with
notification after May 22. Selection will be made on the basis of an outstanding slide portfolio and
statement of purpose, in combination with a strong academic record. A runner-up will be
designated in the event that the winner is unable to utilize the award.



1998 Maine Summer I
Maine College of Art

nstitute in Graphic Design g’i‘ﬁ'%if

Student Scholarship Application

Applicant Name
Address

City, State, Zip

M Student Status (circle one)

Cumulative G.P.A. as of January, 1998

Major
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DESIGN CONSULTANTS
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I yo1 CHERRY STREET 3
PHILADELPHIA PA 19106 1803
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ALLEMANN ALMQUIST & JONES
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kv VAT e ALLEMANN ALMQUIST & JoNES

PHILADELPHIA PA 19106 180}

TELLPHONLL 215 879 9443
TELEFAX 315 819 1755

8.26.98

Dear Margo,

I'm back again after a very relaxing and rejouvenating three week vacation in the Swiss
mountains, What a wonderful surprise to find your letter and all the photographs among
the mall that had accumulated in my absence. Thank you very much. The pictures
certainly brought back memories of thls intense, evendul, exhausting but ultimacely
fulfilling week In Portland. | enjoyed it a great deal,

Margo, it was good to see you again {this time with family) afcer all these years. |t was
also wonderful for me to finally meet Charles. ! found It quite impressive how the two
of you manage and devide labor. I'm sure it’s not easy at times. Still Itall fele very
relaxed and natural. You're a wonderful couple and your kids are adorable! | wish you
allche best.

While In Switzerland, | Invited Welngart and his wife to come hiking with me over a
weekend. We had a great time together. He told me about his plan to qult teaching at
Portland for a while. | tried to talk him out of the idea but without success. Clearly he
enjoyed these workshop weeks over the past six years, He just feels exhausted ac the
moment and he needs a break. I'm sure his book project has something to do with this
declsion as well as some health concerns.

Enclosed, as promised, I'm sending you some Swiss toys for Jack and Cora. | hope
they'll enjoy them.

Congratulations agaln on your management of another successful summer program. I'm
honered to have been part of it. Also thanks again for your generous hospitlity. After
all chese years it fele like 2 homecoming for me.

Now | have to get prepared and organized for another semester with senlors at the
Unlversity of the Arts! From what I'm told, it's the worst class in 20 years!! Maybe |
should have taken a sabbatlcal this year afeer all!

Till nexc time. Keep in touch and | promise to do the same.

My warmest wishes to you, Charles, jack and Cora

Cr

v

|
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1998 Maine Summer Institute in Graphic Design
Maine College of Art

Student Scholarship Application

Applicant Name

Address

City, State, Zip

Student Status (circle one) part-ime full-time

Cummlative G.P.A. as of January, 1998

Major

[ certify that all the information on this form is true and complete to the best of my knowledge.

Applicant Signature

s s =
\allu masr Charlse | faund ir anite imoressive how the twi
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margo from hans Wed, Sep 9, 1998 10:18 PM

From: hans@aajdesign.com (Allemann Almquist & Jones)
“s» 10: margoh@maine.rr.com

@"Date: Wed, 9 Sep 1998 17:39:32 -0400
Subject: margo from hans

Hello Margo

| just returned from a presentation meeting and found a printout of your
e-mail on my desk. Thanks for your note. Since our office was re-wired, |
finally have my own (personal) e-mail address (see above). The address you
mailed to is the general office address.

| was very sorry to hear about your dad. | hope he'll pull through. All the
best to all of you. | can well imagine how this affects you and your

family.

>From what Weingart told me, he mailed a letter to you (school address)

Rafo shortly after his return to Switzerland. From your note | gather that my
setl mention of this matter in my letter came as a surprise to you?| Talk to
Sus him, maybe you can change his mind. As we all know, you can be very

\is :ﬂpersuasivel It's my feeling though that he made up his mind.

NI

At the moment | don't have an answer for a replacement. As you know, |
always felt strongly about having one core faculty member for the program.
Weingart was for many reasons an abvious and possibly even the best choice.

However, since the program is now clearly established, has a good

reputation based on the diversity and quality of its faculty (over the

years), maybe the concept of having one core person may not be as critical

a factor any more?! Conceptually, the hands-on experience is what makes the
program unique. This in my opinion should be maintained. From my teaching
experience, the main reason for people to come (back) to MSIGD is to get in
touch again with their own creativity. With that, your program fulfills an
important mission.

Other than the above, no new thougts on the topic. Let's discuss over the

phone if and when you have some time. Regarding student evaluations, I'd

love to get copies whenever it's convenient for you to send them to me.
12
”“I'm happy to know that your adorable kids enjoyed the gifts. Give them a

Page 1 of 2
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margo from hans Wed, Sep 9, 1998

kiss from me. Take care, stay well, greetings also to Charles and my best

: -Q\__wishes for your father's recovery.

Hans

10:18 PM

Page 2 of 2
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1 sept 1997
Hans,

So, you’re probably back, late August I remember, I hope it was wonderful,
refreahing. ..My summer was more hectic than usual. 4 weeks for the institute was
alot. And with Jack I am still going on as if he isn’t the extxra full-time job he
is. Charles is wonderful and a huge help with the Institute (and Jack!}, but soon
I must begin to cut beck, quite saying ye®s to all I used to do. Speaking of which,
my schedule teaching in Maine begins next week. I‘1ll be driving up Mon.a.m., hame
Tvues eve. § hra one way. But last Nov. when I said yes, it sounded 1like a good
idea... stay tuned...

But the Institute was great. ave. 18 enrolled, even with out PR person totally
dropping the ball. (Meaning, she did nothing... only our mailings informed the
public, plus 3 ads I placed.) A good, mature hard-working (nan-camplaining) kumch.

AIGA has a new policy. No rentling out their membership list. So Maria Gallace, the
Continuing Studies Director, is piecing together other 1lists. This ls a big change
for us. Ada will also go in Print regicnal and @R and Graphics USA.

What this means for you/our poster budget is yet to be detexrmined as she puts
together scme lists and as we walt to see if the Brissago program will “share’
theirs (I actually had to courage to ask, thought it OR since they’'re not there
anymore.). And I think the mail-back reply card lsn’t a great idea. Everyunes
should get one hit, and any “supplemental® information they can get fram our web-
site. Even down-load an application there. So... a nsw focus.

1. Everyone gets a poster, no mall-back reply card.

2. Probably double the quantity.

3. And yes, you gueesed it, no enlarging the print budget.

I‘11 get you the emact nunbers as she finlalizea the mailing numbers. I hope this
isn’t too much of a drag for you, but the up side is 8,000 instead of 4,000 will
get the plece... And for your information, Skolos/Wedell's monster poster they
pretty much ate their stipend, and Ken paid for his own 3rd color. But maybe you
have a paper supplier, or printer who‘d be happy to donate for a credit? I know,
we're all always asking.

We needed to get two of the ads out while you were gone. I hope there’s no problem
in that I scheduled you for July 27-31. X made up a course title too. “Logotype
Studies & Color.” (I don‘t like the word ®logotype®, and threw in the color, so
please lets talk and change it.) I think most people will be checking the web i{f
they‘'re serlous, so that’s where we'’ll put specifics.

Weingart is July 20-24 with “"basic typography”, then you, then Luclille Tenazas
with “Experimental Typography”. That title was on the fly too. (Qur PR persan told
me exactly 24 hrs. before Print needed film...) But I‘d like to give the courees
the sense that they build into the theoretical from the fundamental, play up the
sequential nature of the courses. And Doug Scott will come during Lucille’s week
to do an afternoon on design history of “experimental Cypography”.

So. I will get to you ASAP the budget and quantity of the poster. We‘ll still mail
Jan 2ish, so if it can deliver to us Dec 23ish. Still fits into the 9x12 envelope.
{Ken's didn‘t by a sixteenth. ouch.)

But what I need from you as soon as you can get to it, for the website, is

1. examples of your work 2-3

2. photo of yourself

3. a brief bio

4. course title and description

5. a sentence or two of a “teaching philosophy, samething that becames a
personal statement in order to get the reader to know something about you outside

of the bio.

Now I‘m in New Haven. 203 562-1740 W-Sun. MECA mkt 207 775-5159. Mall to me at 542
Chapel St., New Haven CT 06511. I‘'ll have email soon. Just got here Sun.

'
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30 April 1997

Hans,

I was already here in Quark, the email thing seened too camplicatad, and I wanted
to get this to you, so here it is. ON PAPER,

Poster specs
due next fall, I’'ll get you a date when I get back to Maine

$4,000 for 4,000 posters
size: must fit into a 9x12 envelope we supply

There is also a camsnion mail-back reply card.
we have $1,500 for B,600, perfed.

I'‘m enclosing Ken’a card for you to sea.

I'm excited you’ll be doing the poster Hans| And it’'s great you‘ve been here, you
know what the program is... what the poster needs to caummicate:

the sense of Maine, Portland, the comnradary, the intensity, all under the umbrel-
la of the studio work {which stresses process and hands-on).

The first few posters we stressed the faculty. I still insist faculty work go on
the poster for obvious reasons, but we don’t have to put the photos of the faculty
on. (Ken chose to.) I also want to be specific about course content, name each
week, and downplay the bios. (That idea remains a little buried this year, but
there are so many elements to juggle...) We have been getting less profeasionals
and more under grad students in the past couple of ysars-- students after their
BFA, or about to be seniors.

I put pictures of the classes I’'ve taken on the application. Beach scenss, draw-
ing, studio, crits, etc.

I‘1ll enclose my stat sheet.

OK. call me with any questions or if you want to talk about this. This program is
really wonderful, and everyone always says, i\all one needs to do is find out about
it. It consistantly surpasses expectations (on our evaluation sheet), though I
don’t need to tell you this. It really does still seem like last summer you were
there...

Talk to you soon. After mid-may the best place to get ahold of me will be mornings
in my office at school. 207 775.5159.

— ne?
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PHILADELPHIA PA 19106 1803

TCLEPHONE. 113 819 9442 emp:p : aqjencf-a.)(S-CM

TELEFAX: 515 029 178y
Bullotavle
Yldsroras

4.23.97

Dear Margo,

Siedng in the corner of my desk, the tin-foil alligator has been giving me this mean look,
reminding me that I've been remiss in answering all your long past wonderful maillngs. |
hope you'll forglve me, for I'm truly sorry about this drawn out silence from my end. |
have been thinking of you often, especlally when looking at the “Margo & Charles” a
year at a glance page which Is stlll hanging on my desk wall. Thanks for sending it. Jack
looks adorable and you and Charles are a very handsome couple!

At my end, things have been extremely busy and hectic over the year-end and
throughout the flrst quarter of the new year, At present we are slower work wise
(which finally gives me time to write to you), but for us parmers the loss of some
major projeces due to corporate mergers and acquisitions have created another nerve
wrecking sltuadon, Our marketing efforcs are In high gear but have not been too fruitful
so far. Thanks to the advances in phone communlications, most of our calls go to voice
mall boxes. | hate these systems!l At the same time we have to do some serlous
planning related to new medla design, creatlon of our own web-site and expansion of
our client service capabliities. Nothing but headaches!! Meanwhlle another school year
is mercifully coming to an end and I'm sitting here wondering where all the time went. ¢
seems that the years are just evaporating, leaving less and less time to sit back and to
reflect on the true meaning of It all. If only | could find a way to get off this faster and
faster moving roller-coaster. But enough with my complaints - stlll it fele good to vent
my frustrations which seem to come to the surface (as usual) at this time of year.

My high point yesterday was the airline ticket In my mall for another summer trip to
Europe. As always, | look forward to this time, the chance to go hiking, to read, draw,
paint, visit places and to hopefully get in touch again with my soul!

How is the enroliment for the Maine summer program! | like the poster format Ken
created. While the abstract (ambiguous) image icon Is somewhat of a puzzle to me. the
idea of quoting students who participated In the past Is a good one. | still think the
concept for your program is a terrific one. | wish you and all participantjgreat success
and a good time together. | still have fond memories of the place and the people | met
there (was it four years ago?!) and look forward to being part of it again next year. In
case you're looking for a designer for next years’ promation, I'd llke to be considered!

| hope all's well with your famlly. How Is life In New Haven? Do you still find some
time to continue with your own creative work!

Enclosed I'm sending you a few selected samples of some recent class projects {an
attempt to fuse hand and computer skills while focusing on semantic Issues) along with a
reprint of our spread in “Who's Who In Graphic Design”. Just a little something to
make up for my correspondence lapse, hoping you might enjoy seeing it.

Sty well, keep In touch and In case we should not talk before, have a wonderful and
rejuvenating summer.

All the best to you and your famlly.

. L"\'(Hﬁ

ot

-
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Lucille Tenazas,6/25/98 11:39 AM -0700,Lucille's course

description

Date: Thu, 25 Jun 1998 11:39:32 -0700 (PDT)
X-Sender: tenazas@mail.earthlink.net
Mime-Version: 1.0

To: Margoh@maine.rr.com

From: Lucllle Tenazas <tenazas@earthlink.net>
Subject: Lucille's course description

Dear Margo,

The following is a preliminary course description and materiala list for
Lucille's workshop. We received Richard Evans' e-maila, and Lucille wanted
to clarify that she will not be relying too heavily on the computer lab.
Her workshop will be mostly handa on - she just wanted to make sure the
students could have access to computers if they needed them. A lab tech

will therefore not be necesaary.

Thank you for all of your help. I hope the following information is not
too late for your purposes. Please feel free to call me if you have any

questions.

Regards,
Carolyn Leary

Course Description:

This workshop is intended to foster non-traditional ways of working.
Experimental typography demands that text be read in innovative and
challenging ways, moving beyond a use of text that is based on arbitrary
texture. The concept of “"dualities® will provide the framework for our
exploration. Students will chose a topic, object, or idea and sift through
its multiple aspects, drawing on both subjective and objective methoda of
analysis. You are encouraged to bring out the tactile possibilities of
design by combining skills in both electronic and traditional media.

We will spend the first day discussing possible topics and subject matter.
The workshop will culminate in single project, a triptych, which should

represent a seamless resolution of the issues explored.

Materials:

sketch pad

drawing utensils (peacil, marker, color pencils)
x-acto knife

cutting mat

a pile of source materials for found imagery

Printed for margo halverson <margoh@maine.rr.com>
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Lucille Tenazas
San Francisco, CA

Lucille Tenazas is principsl of Tenazas Dasign, & communication graphics and deslgn firm
based in San Francisco. The acope of Tenazas Design's work is broed, amang projecta for them
Champlon Carporation, Rirzali Publications, the National Pndowment for the Acta, the
Stanford Univerwity Art Museum, and the San Frandsco International Alrpart. Teanzas
Design ja widaly regardad for its unique npproach to graphic pr tation which |s considered
rigorous, thoughtful and provocative, In 1896, she waa honored as one of the LD. Party, 1.D,
magazine's third annual sclection of 40 of America's leading dssign [nnovators. Tanazas is
Adjunct Professor of Design at California College of Arts and Crafia (CCAC) and hes bean
visiting faculty Yala University, California Instituta of the Arts, and Rbode Island Sehool of
Deaslgo. Her intereat In design education has led her to conduct warkshops with students in
design programs throughout the country. A reciplent of several design awards, Ms. Tenazas
has exhibited her work at the Pompidou Center in Paris and the Fortuoy Museum in Venice.
Educatad {n Manlla, Philippines, she studled ot CCAC and received har MFA from Cranhrook
Acad, of Art. Sha lecty ctrmaively, bere and sbroad, chisfly to discuss her work In the
taxt of p ] phil hies, as wall a8 in the current milieu of tha design profesdon ax &
cultural force. A retraspective of work was exhibited at the San Frandsco Museum of Modern
Art in 1996, Lucille ig currently the national president of tha American (ostitute of Graphic
Arta (AIGA).
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TypOE'?,gbxirg ental Typography

Luclle Teunas
Yoy

Course Overview

Experimental Typography is a studio class conc ; ;

Information in inventive ways that explore “P;:nm:\zttﬂz ;“:ee:r:roo;:lu:: of lalnguage and
process toward a more provocative form of visible language where the em :I’elsslon. Ieisa
Ing the manipulation of type and text to express idess developed largal bypm:’ 3 sdon explor-
opposed ta being dosely dictated by the Instructor). Students learn ervelq ﬂ; entogz{
and express them in a variety of typographic lan - P pointy of view

filey

Skills Development
| Varbal articulation and defense of ideas
Research skllis/resource skilis
Writing skills: self-generazed text of either cridal or parsonal nature
Develaping rationale to direct the experimentadon
Organization of information
Explorasion of new work processes and techniques
sett Off-computer work with type and [mages

Sus
\is

rofo

g
2
w

Uundersanding the compledty of language and the plessure and dangers of Its manlpulation
Discemning purposeful experimentadon from superfichl treatmant/ style

Deveioping confidence In venturing into unknown territory (going beyond predicrable resules)
Broadening the notion of what cypography Is (not just captions for the picturs)

Understanding the designer’s social responsibilicy in communicating relevant and useful messages
Understanding and applying a personal volce to work in and outside of the dassroom
Development of a critial and inquisidve eye, formally and coneepually

Encouraging the passibllides of colaboradon and cross-pollination with other disciplines

"
W NN AW -
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TyPOg'?,gre‘?!in%ental Typography

Luclls Tenany
S T e
Course Overview

Experimental Typography is a studio class cone
Information In Inventive ways that explore exper :

perimentation and
process toward a more provocative form of vislble language whffe",ﬁfe'r:.fiﬁf,‘:f'l.f‘ ; y
Ing the manlpu!ztion of type and text to express Ideas developed largaly by the smdente(?: =
opposed to being closely dictated by the instructor). Students fearn to develop polnts of vi
and express them in a variety of typographic fanguages. p polnts of view

erned with the Interpretation of language and

Skills Development

Verbal articulation and defense of Ideas

Research skills/resource skills

Writing skills: self-generated tex of either cridal or parsonal nature
Developing ratonale to direct the exparimentation

Organization of Infortnation

Exploration of new work processes and techniques

Ofi-computer work with type and images

Goals

Uund ding the complexity of language and tha pleasure and dangers of les manlpuhation
Discerming purposeful experimentadon from superfichl traatmaend scyle

Developing confidence in venturing into unknown terricory (going beyond predicable results)
Broadening the notlon of what typography Is (not just captions for the picture)

Understanding the designer’s social responsibliicy [n icating relevant and useful messages
Understanding and applying a personal voice to work in and outside of the dassroom
Development of a crivical and inquisitive eye, formally and concepaally

Encouraging the possibliities of collaboration and ¢ross-polilngtion with other discplines
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22 August, 1997

Juat to recap some of the things I'll need for the poster Hans
Allemann will be designing, and for our website. (meca.edu).

1. gxamples ©f vour work, probably will be reproduced in black &
white for the poster. Usually I like to give the designer 2 or 3.
People often know work before a name, and it gives them an idea.

2. g photograph of vourself, It’'s up to Hans if he wants to use
it, but this way the option is at hand, and it may be good for the
web.

3. a brief bio for the web and poster.

4. gourse title and degcription. Again, open yet specific. Weingarts
is called Basic Typography, Hans is still out of town, ao no title
yet. You can call to discuss. I think I'll ask Hans to focus on
logotype and color, thoug the word logo may be too specific, turning
off some people, but something like that. Taking @WW’'e basic typog-
raphy to an application, then, your week moving alittle deeper into
theoretical issues... Doug Scott would love to come for an after-
noon, and I told him I'd or you’d be in touch to plan further
later on. Maybe in your course description mention his presenta-
tion.

S. Also, a sentence (or two) of a “teaching philosoohv”. something
that becomes a personal statement in order to get the reader to
know something about you (outside of the bio)...

Thank-you Lucille, I'm looking forward to next summer, this summer
went well, I’'ll send you our statistics sheet so you can get an
idea who comes. Sort of interesting. And don’t worry, after these
first things get sorted out for our PR I'm not pestering you all
winter!

My numbers:
Phone at home: 203 562-1740 (w-sun)
Phone at school: 207 775-5159 (m-t)
Fax at school: 207 772-5069

Write to me at MECA 97 Spring Street, Portland, ME 04101.

il
[ |
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Suite 208
San Francisco
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____August 19, 1968 4
Ta From
M Halveraon Lucille Tenazas

oy objex
Maine Summer Institute for Graphic Design MSIGD Paperwork

Fax Number

Remarks

Dear Margo,

I'm sorxy for the delay in getting you thia information. I wes immedlately caught up in tha quag-
mire of work and home, with a lot of cathcing up to do and am only new sending you the materiala
you requested. I did labor over those grades for the students, and actually had to do thom 4 times,
rethinking and reconsidering.

I had a great time at the program and enjoyed the comaraderie of the students aa both profi

als and associatos. It was a priviledge to be n pazt of their cxperiences, diffcult ax it may have
been In some instances. It ian’t easy to let other people in. strangers at that, in situations of soul-
searching. I hope they came away with positive experiences.

Thank you for being n g host. I enjoyed spending time with you and Charles and Jack and
Cora and elthough [ missed my family terribly, it was comforting to be folded into another, albeit
temporary one, for shared discussions of juggling life’s many and varied attractions and
diatractione. 1 hope you enjoy your sabbatical in the coming year. Please give Charles my best
wiahea in his new status of the reentering professional. Love to Jack and Cora and [ hope that
they get to meet Max and Rafe

Best s,

N



MSIGD kitchenware inventory Tue, Jun 23, 1998 09:59 PM

, From: "Richard Evans" <arkonbey@hotmail.com>
] wTo: margoh@maine.rr.com

Date: Tue, 23 Jun 1998 12:44:06 PDT
Subject: MSIGD kitchenware inventory

Margo,
Here is the inventory for the kitchenware. | checked in Porteous and
could not find anything. | will check in Holbrok, but | am assuming that

all was taken to Bucky's office. Please let me know if this list seems
correct

I bowls-13

bowls,wooden-4 9
saucers-16 /bas!m .
plates, sm-15

Rofo plates, deep-4

gelt plates, dinner-19
Sus a plates, servin_g-1

us party tray, circular-2
\

v &

4 ._—0lasses, drinking-8
’3glasses, juiced
_cups, tupperware-6

| frying pan, med-1 M
frying pan, large-1
\Ened. pot w/cover-1 ‘ﬁd'aW R‘W\—
gl

small saucepan w/cover-1 A 5 Wede

mixing bowl-1 ‘{Wl

plastic salad bowl, large-3 ¢ Niad Tl
silverware: “’:,;)Zfl\ \,Nr»‘”’/

fork, dinner-12

fork,salad-9 /
spoon, soup-4 \;f
spoon, tea-6 ‘f‘m

knife,butter-8
knife, steak-1
serving spoon-1
serving fork-1
%Iicem
0 mugs-27

Page 1 of 2 )



MSIGD computer lab use Sat, Jun 27, 1998 08:00 PM

From: “Richard Evans" <arkonbey@ hotmail.com>
@To: margoh@maine.rr.com
Date: Wed, 24 Jun 1998 13:18:03 PDT
Subfect: MSIGD computer lab use

"\

Dear Ms. Tenazas

Here is the lab access as it stands right now:

Monday, 3Aug-Thurs, 6 Aug:8am-4pm from 5pm until 11pm there are
continuing studies classes

Friday 7Aug: Open lab all day

The lab consists of the following equipment
16 workstations each equipped with zip drives;software includes
Photoshop 4.0, lllustrator 7.0, and Quark 3.3 as well as a number of
’ website creation programs. All computers are online.
4 flatbed scanners

pofo )

' 1 slide scanner
set & 1 8.5x11/8.5x14 b/w laser printer

Sus 1 11x17 b/w laser printer
\is Q)S video cameras
Nt
y Also available is a single computer in the graphic design department

that is not for working, but for demonstrations and crits. It has a
projector and is online, but has no access to a printer.

As to the availability of a lab technician to assist with problems, we
need to be informed as to how and when you are planning to use the lab
so that we can budget a workstudy lab tech.

| hope this information is helpful.Please contact us as soon as
possible so that we can get everything set up.

thank you
sincerely

Richard Evans
(MSIGD assistant)

N

Page 1 of 1
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MSIGD |responses

[Wolfgang Weingart
] Hans-Ulrich Allemann

[CLucilte Tenazas My name

Hello, hello again

| promised an “evaluation™ that'd be coming in the mall to you .. the xerox machine has cooled down, Richard and
1 are still eating those sour-suck deals from the studlo, and the place feels, as you can imagine, empty. But school
starts in a few short weeks . The weather has been still hot, but coaling off nightly.

1 would appreclate any thoughts now that you're all back into your own lives. Please take some time to answer
questions here, | did get to talk to some of you with these questions, but maybe you can expand or remind me
here... also, If you have doubles of any pictures, or could attach one or two to an email to me, I'm looking for
something about the “essence” of this expertence, as you know now, the straight jargon on the poster or web does-
n't do It... any dorm snaps? lobster? anything... (mine always seem the same, groups at the table, in the studio
booth...) thanks. 1'd like to get some up on our web site recapping the year.

OK. Please keep in touch, Jack is still running, Cora more and more attentive and smlling, Richard Is extremely busy,
as ever, and | begin my sabbatical (after teaching a foundation intensive In a week).

Also, please keep us current with any address changes

You can contact me at: margoh@maine.rr.com

Which parts of the Institute experience were...

most educational?

most exciting or enjoyable?

least interesting?

i
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Holbrock House

Occupancy Diagram SR

Total Occupancy: 18
(This number includes
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MSIGD

Holbrock Hoqse Mo, Qccapany:
Occupancy Diagram Dobles: 14
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Colin David Campbell
2430 West Palmer Strect
Apartment Number @nc
Chicago Illinoia 60647
Telcphone 312 384 0827
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WeingartJ

Basic Typography

This typography course is based on
elemental typographic problems, and stays
in dialog between classical rules and the
personal computer possibilities.
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and express them in a variety of typographic

languages.

ucille Tenazas
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wssiDie identity design solutions.

Bxperimentation and play with given and invented forms, analysis of findings and final synthesis



Wollgang Weingart AG/
Postlach 2235
CH 4002 Begul/Switzeriand

Fon (061)261.02.53
Fon (061)695.67.11/Schaol
Fax (061)261.02 63

To

Margo Halverson, Director
c/o Maine College of Art
Graphic Design Department

97 Spring Street
Portland/Maine 04101

LS A

Basel,
September 18, 1997

Dear Margo,
I got your letter from August 22. Congratulations for finding a house

for you . I saw in my map a Prospect Street in Westbrook. Is this the
same street in the country side?

We saw Hans in August here, and stayed some days in our appartment.
the material for what you asked.

I send you
Biography the same like 1997

. The Quote the same like 1997

Charles has WW photographs

Send you some work with this letter

awN e

You sound also happy with the family, and work. Like since years I am still
working on the book. In the moment to bring all the text in a good german,
later english. A little boring work.

Please let me know, if you need more informations.

Skolos and Wedell came last week to Basel. It was a very good, and nice time.
They came into the typeshop for a two hour discussion.

Many greetings to you three

—

,/D/M/l(
L 4

Wolfgang Waingert
Postfach 2235
CH 4001 Bannl/Swiszacisnd

Fon (061)261.0253
Fon (061)635.67.11/School
Fax (061)261.02 63

To .
Margo Halverson, Director MSIGD

c/o Maine College of Art
Graphic Design Department

97 Spring Street
portland/Maipe

pasel,
March 19, 1998

an or you long letter, which I had a little problems to understand.
thanks £

Do you get an other child? Or I missunderstood it .

r the course. All the same like always.

I do not need special instruments fo office from last year.

The Scotchbands in the plastic hold?r are in your
I will bring some new scotchbands with me.

A r 3 30th I i11 . : P 1 3£ B

2:55 pm, Suterday July 18th by DL 4299.

Perhaps Hans will arrive on Friday July 24, so its great that I can
arr ,

The same day the flight goes back in the afternoon.

i i azine?
Was a writter from NYC phoning you for a @wpxcture in th§ gAAm:gl
Her name is Noreen O'Leaxy. and she is doing an article fo P

probably .

Many greetings to you all, and to Al Achram . . °

| ev

b



Wolfgang Weingart
Postfach 2235

Foo (061)261.02 53
Fon (061)695.67.11/5chool
Fax (061)261.02.63

To
‘Margo Halverson, Director MSIGD
c/o Maine College of Art

97 Spring Street

g A .

Basel,

July 31, 1998

Dear Margo,

back exhausted in Basel with a new funny, sterile feeling in my left part

of my face and arm (probably blocked nerves) since I was waiting in the Portland
Airport for the flight to Boston, I like to thanks again for the great time
with your family and guests at your wondexrful home.

It was also a good time with your students, and I also saw again the
generell needs in the basics . . . I do not why, but I love to wake them a
little up, and to open a little their eyes - hopefull for few

students, or only for a week.

I like to write you soon enough - before you start to plan your next Summer
1999 - a not very happy note:

I made today the difficult decision to teach for the moment not

annymore at the Maine Summer Program. (My last instruction will be once in
Boston, at Elizabeth Resnicks school, because I promised her old wish to
do it soon).

I feel the first time during these great six years that the expenditure
of energy during these summers is immense.

The two day trip back and forth, regulary around 4 days preparing in
Basel the material, and the one week teaching seems in the moment too much
for me.

I hope you take this decision not personnel: Every human beeing is
replaceable, this realistic fact I learned from Armin Hofmann 25 years ago.

I like to stay in contact, your family, and your school like before.
And I hope that my brake will not affect our relationship and positif plans
of the planned partnership between your school and Basel.

If you need my help in anny case, please contact me every time.

Perhaps in the meantime you went to Sylvie Bachofners house to find a way
for our collective plan.

I wish you and your family all my best, with the hope to see each other
soon back.

My best greetings to you all, and many thanks for all your helps,

sty _
TP

(Eventual I have to be in Boston soon, to take the new opportunity
to see a p\_xblxsher, and, as I mentioned to you before, combine this trip to
realize Elizabeth Resnicks every time comming back question to have a

short workshop at her school). I will inform Yyou soon enough, if, it will
be some weeks after Xmas 1998. ’

—_—

Perhaps we have the opportunity to see us somewhere?

Jevr

Y
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Wollgang Welogart
Postfach 2235
CH 4001 Bassl/Smitzariand

Fon (061)261.02.53
Fon (061)6395.67.11/School
Fax (061)261.02.63

To

-‘Margo Halverson, Director MSIGD
c/o Malne College of Art
Graphic Design Department

97 Spring Street

Poxtland/Maine 04101

o= A

Basel,
July 3, 1998

Dear Margo,

many congratulations, many sorry for this late response . . .
I like to send you my program again.
hour lecture.

I asked John Maeda again for a two
you before,

I hope you have nothing against this invitation,
but like last time it was also fine for you.

I should asked
that we have no budget for this two hours,

I wrote him also,
like last year.

Sylvia Bachofner send me a letter to meet each other. She is on
the 'Board of .' at your school. Do you know her?

Is Charles still at Yale? How is Mark Jamra?

Do you need something specific from Switzerland?

The machine will arrive on Suterday, 18th of July in Portland
2255 pgm by Dr42293 (the latest information, and the same than before)

Many greetings to you and your family

—

Y T

Ab MM
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has taught typography at the School of Design, Bagel, Switzerland eince 1968, M

sxak-years—he has also conducted typography workshoos mmw at

the Yale Summer Program in Graphic Deeign in Brissago, B =37

comrtrdesy Since 1972 he has lectured on his teaching methods in over 15 countries.

His work has appeared in internaticnal poster exhibitions, design books and journals, and has

been shosm in exhibitiona in the United States and Germarty, He has received awarda fram the

Swiss Department of Cultural Affaira. He is foundar of tha pericdioals T™/¢eswunication and

Typographic Process and im a contributor to r.hst'y’p_a':;——wg:tu Honarahlareer/Se, Galled '»\.)

, Switzerland. Weingart was trained as a lead typese tterand is a sel f-tapgic designer ana educa-

$£ tor. He is a member of the orgenization Alliance Graphique Internationalg.

e

Basic Typography
‘Thie typograpty course is only based on elemental typographic problems, 4nd staym in a dialogue -
between claasical rules and the personal camputer possibilities, ; ?/Q'L"-{

M'X’hele five working daya show an tnaight into very basic phic pk that are largely
2

* axercisas are based on technical and visual espects, and are built ifs didactically from ona
9 st:ep to the next,

m—ultich Allemann

is an adjunct professor at The University of the Arts, in Philadelphia. |He is also a principal
of Allemann Almquiat & Jones, a Philadelphia bosed design firm he formed|in 1963. Allemann was
born in Switzerland, and graduated in 1965 from the School of Design Bajel, switzerland., He has
taught at the Xansas City Art Institute and has worked in Switzerlend fdr both a design studio
and advertising agency. Allemarm is a founding mesber of the AIGA/Philadelphia chapter and has
lectured exteneively in this country and abroad. He has received numercous uwntds from major
professional organizations. His design work has been published in Graphil, Mmanzlne. Print

Swiss quarterly on issues in design and education.
lections of the Gewerberuseums in Basel and Zurich, Switzerland. Ru:m:ly a porr.touo of his
firm’'s work was featured in Graphic Design America Two, published by Rockport/Allworth Editions.

The main responsibility of a graphic designer is to reepond to the needs of a public audience.
Meaningful design solutions will always require a thoughtful mearch process. To make massages
understandable and visually coherent, the deaignera taak is to myntheaize information and to
fom.

For me the process of solving visual commnication azsigaments usually emvolves four distinct
phases:

Listening and gquestioning to insure a complete snd clear undarstanding of the project. \!‘J"; 2

o Bperimentation and play, the time to fuse the rational/analytical with the intuitive

% - Analyzing and distilling all pertinent and meaningful aspecta of the information,
§ and search for the appropriate sign and/or viaual metaphor.

g Final resolution and preparation for production.

o3

?

¥hile the fulfillment of the pragmatic purpose for each project is a given, finding a fresh and
‘E unique solution, ss well as magic in the balance of appropriateness and ambiguity, 1s alwaye a
challenge.

As an educator, I can share the accumilated experiences and insights I have gained over che
years through oy own struggles. Xt is a source that enables me to fully involve mywelf in my
(™ students' search for quality in design.
e Pt

4 \6_"\ ‘Ei?—ﬂ;ur,y
t A 5e week workshop focusing on issues related to the development of a graphic identity. The
program seeks to demonstrate how a clearly structured process can yield a variety of meaningful
concepts and directione for possible identity design solutions.

Experipentation and play with given and invented foxms, analysis of findings and final synthegis

MM

Bl
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¥hile tha assigrmment specifically relates to identity design, the work process serves as a model that can be
applied to any design investigation, regardless of medium or applicatiocn.

——

wucille 288
San Prangisco CA

Wcille 'ranaxu‘i:‘uprincipul of Tenazas Design, a San Francieco-based camminication graphics and design firm wide—
ly regarded for 1ts rigorous and thought-provoking approach to graphic presentation. The 8copd of Tenszas
Design‘s work is broad, snd its clients include Champion International Corporation, Rizzoli Publications, the
National Bndowment for the Arts, tho Stanford University Art iuseum, and the San Francisco Internatiocnal Afirport.
In 1995, Ms. Tenazas was honored as one of the I.D. Porty, ID Magazine‘m third emmual selection of 40 of
Anerica’s leading design innovatora. In 1396, a ratrospective of her work was exhibited at tha San Francisco
Museun of Modern Art.

Tenszas is Adjunct Professor of Design at the California College of Arts and Crafte (CCAC) and bas been visiting
faculty at Yale University, California Inotitute of the Artg, and Rhode Island School of Design. Her interest in
design education has led her to conduct workshops with students in design programs throughout the country.
Educated in Manila, ehilippines, she studied at CCAC and received her MPA from Cranbrook Acedsmy of Act., She lec-
tures extensively, both here and abroad, chiefily to discusa har work in the context of parsanal philosophies, aa
well as inthe current milieu of the design profession as a cultural force.

Lucille is currently the national president of the American Institute of Graphic Arts (AIGA).

—_—

The whole idea of authorship is important.
1 try to imstill in my students that you have to make your voice heard.

N 1 feel that if you arfaware of who you are, then you can ultimately teke on the idantities and problema others
} may pose yet not lose your own voice.

—_

Experimental Typography

Experimental Typography is a studio class concerned with the interpretation of language and inforwation in inven-
tive ways that explore experimentation and personal expression. It is s process toward a more provoemtive form of
visible language where the emphasis is on exploring the manipulation of type and text to express ideas developed
largely by the student (as opposed to being closely dictated by the instructor). Students learn to dsvelop points
of view and express them in a variety of typographic languages.
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1998 Maine Swwer Institute in Graphic Design
'__' Mine College of Art
July 20 - August 7 1998
Wolfgang Weingart July 20 - 24 Basic Typogr, ﬁ

. ' Hans-Ulrich Allemarm duly 27 - 31 ;4, Y ‘M
/“ lcille Tenazag August 3 - 7 Experimental Typography
Program
Tha Majna Sumrer Institute in Graphic Dasign is a series of three flve-day workshops, dasigned for
both established end developing graphic designers. The faculty, with international prominence es

both practitioners and teachera, provide a structured, hands-on exploration of theoretical snd M"
practical issues in visual carmmication. Perc: on‘mndw is '“9"]?&1

by intcnsely making, discovering and cbaerving. :zi- (n{“b
tiques, diacussions. demonstrations, slidea, pr ?Q—lﬂ. iona and informal work-ralatod ‘“.,l
gatherings. Each workshop brings together mnall, UtOuDs [} q'nnn al pasts. of. ks

uurﬁTwir.h the camwon intent of immersion into r.he of—design —Each—workshop

functions independently, so participation in any individual session or cambination of pessions
week is a viable option; however, the complaete three-week program is designed as an integrated
program of canplementary studies. Director of the Institute is Margo Helverson, Associate
Professor at Maine College of Art.

Location

| Portland is a small city of 65,000 located on a peninsula in Cesco Bay, 109 miles north of
Boston. The city is a gateway to tha natural beauty of Maine‘s coast, and Maine’s cconcmic and
cultural center. Portland is known for its summer festivals and restaurants; it is a friemndly
walking city. Studio facilities for the Institute are provided in the Baxter Building, a

- Romanesque revival building in Portland’s :ﬁ Azt= mstrich which houses the College’s

e Graphic Design Department. Participants hnbﬁ1 cated studio apace for the length of their
Institute stay with 24-hour access.

‘&\ The College
"7'5" The Institute is an adjunct education program of Maine College of Art, formerly the Portland
o .
1 School of Art. The College is a small indtmdio\’: :ﬁ_: R‘SF“‘&F»&"Q%? m;im‘ ri\;+s b'w’ '_N.;s F
| Bachelor of Fine Arts degree in visual arts, HECA England Asaociation of (K1)
“5 School and Colleges and by the National Asuocintion ot Schools of Art and Desigm.

M Eligibility
Participation in the program is open to profesaional desiginers and educators, gracuiate students,
and undergradiate graphic design majors with outatanding portfolios. Enrollment is limited to 22
students per session.

Costs [Wb ém

Tuition for the complete three-week program is Sxooc. Tuition for each five-day workahop is $x0oc.

There is a non-refundable application fee of 3 chaiﬂq is available at )4 addltional cost {n

Maine College of Art’s Holbrock House, a Me{-&e dormitory house a shor ]1:1:-&1&)

the Baxter Building, or arrangements may Y. Residence rouams ar doub).e 1ccu- /qmav'ls
f 4pancy. There are kitchen facilities in the Holbrock House, and many restaurant® and cafés nearby, " "]r’
",d A double occupancy room costs $xooc for the three-week program, $xooc for two weeks, and $xoox for advwps

one week, 450 3% g :.4:-“::?

Financial Aid
Soms limited financial aid is available to qualified applicants who demonstrate need. (einancial aid
0“ — application is included with the Institute application.) Applicants seeking aid should be sure to
.o' 'S return their applications and supporting documents by the priority deadline of Huy)'f- 1998.
J\l\

Credit
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Adnigsion

Admiasion to the Maine Summar Inatitute in Graphic Design iaau: Z:bued v a

slide portfolio review and epplication. Th 5prior1:y aoplication deadline ig May E 1998. Thome who sppLy
by this deadline will bo notified by June*g. Appucac;i will be reviewed aftar May 3% on an individual
space-available basig. w—g,&mck our mbllte:\t'or warkshop availability, ¥

L

Applicption materials may be cbtained fzoms bv Co
1998 Maino 9urffe) Institute in Graphis—g aign

wihae fn‘uzj i

= BGn‘s fEX, seql-
Maine College of Art does not discriminate against any individual on the b:l:: of that per
al orientation,race, color, religion, age, handicap, naticnal or ethnic origin.

J{pf/,‘mi.‘w_ vaateq fafs may A do wnloady 4 ,&.em own w‘,&:;{-{__‘
k”‘p-‘// WWu Meca. edm. o obtacn,d b" (‘evdac‘:»j:

194¢ Adalu guww,‘_ (v\‘s*?f‘wﬁ‘_v@_ GA{\J««‘L Deef?»\_,
Mowr. Cofly L of Avt

Qv SFW'M fract
Prtlood,"me. odiof

—

I'O&/f/(wvu_ 207F TI5.3052 or 86D L329.Yy%o% c,zf'-.‘( z3y
FAX: 207 125069
tmail: CSFVU(?@M:‘@-#A’N

M
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Wollgeng Wringert 287
Postlach 2235
LH 4001 Baxal/Spilzeriand

Foa (081)261.02.53
Fen (061)E95.87.11/Srhool
Fux (061)261.02.6%

Urgent

To
Margo Halverson
c/o Maina College of Art

97 Spring Street
Portland/Maina 04301

1 - by I

Pax to:
001-207-772.50.69
1 Page

Basel.
October 8, 1998

Dear Margo,
thank you for your ¢all last week, and I hope we stay in touch like
always.

When I spoke yesterday with Andy Weed/Seattle, I thought it would ke a great
contribution for your Maine Summer Institute in Grephic Design.

Andy came in August 1990 to the Postgraduate Program to Basel, and stayed
three years at ou¥r school. Eisz projects where outstending and very different in
hig themes and creativities from the other students of his class.

Mor= I c&nnot say.

Hope everything is well for you and your family . . . 1 do not know,
if I will come o Boston in the new year.

Elizaebeth Resnick will print the Portland interview from Thursday

July 23, 1998 in the AIGA Bulletin in coming Summer. Rathy revised it over a
week, and I think it is now very good, and critical to the situation of
todays and the future. If you are interested, I like to send

you A copy by Mail.

Many greetings,

/

P

=
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Monday
July 20

r‘_\_-—

Tuesday
July 21

Typography Workshop with Wolégang Wemgur
at Maine Summer Institute in Gra
Portland/Maine July 20 to 24,

o o — o’

Program

Deilm (Maine Cﬂlle!h of Art)

o i —___i —..-__ —

9 to 12 am 1to5 pm

- - - - I
9~ About the Basel School 1- FIrl_t_exercIl_e__fena ——
g1 of Design B -

School structure

The Typography History
of the school

How we teach
What can be school today?

Material which
we need for this week

Explaining the four
exercises, and why these

—— L = s

3- Second gexm:(:i.aelend

S3 ¢ M
Find the correct
optical letter lpacmg with
‘the typeface Times:
SUMMER IN MAIN_E

exercises o
11- First exercise - -
12 E —
Find the correct
optical letter spacing with
the typeface
Akzidenz-Grotesk:
SUMMER IN MAINE
9 to 12 am 1 to 5.30 pm
9- Third exercise e 1- Third exercise/end
L2pge | e — 4: = T
Find the correct o al
M, WODAKSDACING M il 1 i
My backround, experience, 4~ Showing by computer

- and knowledge of . . .
PR e ] wmiE h“l"

B o e g W 8 o s

. ———  ——
4 s ——

general typography pro-
‘blems m relation to the
given four exercises




Wednesday

9 to 12 am 1 to S pm

9- Fourth exercise 1- Fourth exercise

July 22 128 3
Bookcover Design
(Text on page 1)
3~ Lecture by John Maeda:
S5 The Media Laboratory \
Massachusetts Institute of
Technology
9 to 12 am 1 to 5.30 pm
Thursday 9- Fourth exercise 1- Fourth exercise
July 23 12: 3.30:
3.30- Planning a book project
SEI0F
9 to 12 am 1 to 5 pm
Friday 9- Fourth exercise 1- Fourth exercise/end
| July 24 12: 2:
| oF Evaluation of the
| BF! results from the five

workshop days

The_End

General infoimations

working tools which we need:

Scissors

Scotch tape (will bring into class)
Piece of glass (around 10 by 13 inches) i
General design tools
Notebook

woe W N

Continue other side

]
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Author:

Writer/
Introduc-
tion:

Smecificationg about the Bookcaver

8 1/2 by 11 inches (width x height)

Prepared 1n a serif and sans serif typeface (Akzidenz-Grotesk and Times)
with three different sizes, and your individual sizes made by Xerox Machine

The most beautiful Swiss Books 1997
Les plus beaux livres suisses 1997
Die schonsten Schweizer Bucher 1997

Edited by the Federal Department of Internal Affalrs, Berne/Switzerland
Edite par le Departement federal de l'interieur, Berne/Suisse
Herausgegeben durch das Eidgenéssische Departement des Innern, Bern/Schweiz

With an Introduction by Dr Beat Koelliker
President of the Jury

Avec une 1ntroduction de Dr Beat Koelliker
President du jury

Mit einem Vorwort von Dr Beat Koelliker
Prasident der Jury

Adresses

Schule fur Gestaltung Basel

(Basel School of Design}

Studienbereich Visuelle Kommunikation HFG
Attn: Esther Neth

Vogelsangstrasse 15
CH_4058_E 1-Swi i

T: 01141-61-695.67.72
F: 01141-61-695.68.60

Wolfgang Weingart
Postfach 2235
CH 4001 Basel-Switzerland

T: 01141-61-261.02.53
T: 01141-61-695.67.11
F: 01141-61-261.02.63

Ab A



! Titel:

Author:

Writer/
Introduc-
tion:

serif typehc‘ 0

prepared 1n a serif and sans
and your individua

with three different sizes,

— — —
The most beautiful Swiss Books 1997
Les plus beaux livres suisses 1997

pie schonsten Schweizer Bucher 1997

of I

Edited by the Federal Department
Edite par le Departement tederal
Herausgegeben durch das Eidgenoss sch

with an Intra,dﬂx!orl‘g|blr_ BEGM(M :
president of the n - =
Avec une 1ndgo'dx"c M&A‘i ¥

von Dr B!E;del'n'*er y

President du Jury
Mit einem Vorwort
- #
o .
R B

prasident der Jury

Schule fur Gestaltung Basel

(Basel School of Design)

Studienbereich Visuelle Kommun

Attn: Esther Neth
—

Vogelsangstﬁg's
CH_4058_Basels
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22 August, 1995

Wol fgang Weingart
Postfach 2235/CH 4001
Basel, Switzerland

Hello Weingart,

OONE. But I‘'m elready on the road for next summer. Trying to wrap things up here
eince, in a week we move back to New Haven. WE BOUGHT A HOUSE. I had no idea we’'d
find one so soon, but now we will have a place to move to next spring, and when I'm
up here I‘ll have a place to stay, though we’d prefer to remt it out for the 6 or
7 months of income... we’'ll see. Thase details eat up my time. It’'s 69 Prospect, a
short walk to the back bay, a long walk into town, an easy bike. It’s a great
neighborhood, not too *“suburban’, with lota of chsracter. You‘'ll see it next sum-
mer. Are you feeling better? Dorothea said you weren‘t feeling to great when you
returned. Remember how sick Sukkl Pang was? Then the next week sameane else from
your week didn‘t feel too well...

But the summer was good. Very calm and mature it seemed. But four weeks is alot
for me. I'm exhausted. As much as I love doing this, I‘m by myself, with Shannon
of course, and someone new next year... And I'm feeling that with Jack, I really
have this other full-time job that also pulle on my energy. So I need to say no to
more things, little requests here and there.

So now the usual requests...Hans is designing the poster, and we are putting up a
web site, recapping last (1997) year and introducing next year. Probably ready in
a few weeks. The address is ass the regular stuff and meca.edu

1) Your bio. Let me know it I should add or delete anything.
2) A quote or a statament, any changes?

3) A biw photograph of yourself. (He may or may not use, but we’ll have it
in case.) We do have some here that Charles took.

4) 3-4 b&w or color photographs of examples of your work. I do have a few
examples you’'ve send in the past, xeroxes.

You may send mail to me at 37 Spring Street, I‘ll be up every week. When does your
school start? How do you re-energize? I know I’'ve asked this question before, I'm

teaching a mini-foundation intensive at the moment, 3 hrs a day for 8 days. Basic

black & white figure-ground exercises. But I didn’t schedule in a break between the
Ingstitute and teaching. Cops. But Charles, Jack & I actually went out to a restau-
rant last night. It was great fun, he SAT in a high chair, we actually got to have
a beer and eat. It was a loud place, lots of flashing lights. Cut by the mall.

Oh yes, Jamra was alittle mad with rne that I didn’t keep him posted where we went
our last night. But the Friday is always so crazy, but he wanted to say goodby to
you, so just to let you know... I blew it there... And did Dorothea tell you that
Joanne Kaliontaz got hit by a car two days before she was to came here? The only
thing she hurt was her right wrist. Her drawing wrist.

OK. Take care, hello to Kathy.
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By Noreen O'Leary

U's no less than Swiss design pioneer Armin Hofmann who

describes younger colleague Wolfgang Weingarr as a teaching
personality who carries on the "Basel typographic rradition
from Jan Tschichold, through Emil Ruder into the new age.”
Hofmann, who rightfully takes his own place in that hierarchy,
retired ten years ago from Basel's Kunstgewerbeschule, leaving
Weingart as the last. well-known heir to the mosr influential
design education legacy of the pase half-century.

Weingart shares many of the classic values of his predecessors at
Basel's School of Design. But he is more well-known, of course,
for his deparrure from them, for radicalizing and challenging
those absolutcs through his singular intellectual curiosity and
experimentation. Some 30 years ago he pushed the tenants of
Swiss typography as he began creating highly personal, expres-
sive work. Inirially exported
by early students like April
Greiman and the late Dan
Friedman, those ideas were
widely appropriated in the
'70s and '8os, becoming one of
the most profound influences
on American modernism.
Much of what was associated
with *Swiss Punk’ or ‘New-
Wave' typography actually
began in a smallschool type lab near the banks of the Rhine
where Weingare, working with handset letters and darkroom
techniques, pursued his own restless invesrigations into things
like the use of grids, rules, white space, letter spacing, alternate
text changes and stepped type.

His was a revolutionary precursor to a digital era where such
manipulations, made easy, would form a new visual vocabulary.
That technology changed everything for those who work with
type—and for those who educate them. Basel’s School of Design
is currently reassessing its curriculum and teaching methods,
with major changes to be announced as early as this summer.
Weingart, never comfortable with computers, is at a crossroads
himself. Eligible for retirement in five years, the s57-year-old
may take advantage of that fieedom and leave the program in
pursuit of guest-teaching positions at other schools.

Before he does that, he will finish a long-awaited visual memoir,
Typography, to be published by Lars Miiller, Ziirich. Weingart is
in the final stages of finishing the book, which he expects will

be available by late next year. It has been a delayed, time-con-

suming task. (The late Paul Rand wrote its introduction over
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two years ago.) Weingart wanted ro avoid any semblance of a
glossy, coffee-table retrospective. To steer clear of what he con-
siders that purely executional format, he relied on his own
process-driven instincts as a designer. At 500 pages, Typography
offers a stunning, seminal view of the thinking and unlikely
influences which have affected his development, supporred by
rype illustrations, collages, photographs and posteis.

The book is rhe firse time readers will see much of thar work,
with the author painstakingly recreating old projects and the
contens of sketchbooks from the past 4o years. The irreverent

Weingart offers an uncharacierustically personal glimpse into his
life. His carly pieces—a photograph he took as a thirteen-year-old

in Spanish Morocco, rhe drawing of a flower, a first woodcut—
reveal ar a young age his original eye, He fnoves readers from
his nomadic childhood, as the stepson of an archeologist in the
German Diplomaric Service, to his three-year apprenticeship as
a hand-typescteer in Stutcgare and then on to Bascl, where in

1968 Hofmann invired him to teach in the-rhen new post-grad-

uate program. Archeology, nature and landscapes are major
influences in that visual evolution. Alongside examples of his
work, Weingart shows photographic inspirarion: A Roman
temple in Lebanon, a rooftop in the old city of Jerusalem, painr-
ings in a Maharajah palace in India. His lifelong fascination
with handwriting is also apparent.

*T'd say 80% of rhe work in the book has not been seen before,”
says Weingare, “When I'm asked for examples for publication,
I send almost the same things every time. | couldn't have given

them these other pieces because I'm not sure people will under-

stand out of context. So | send what has made me so-called
‘well-known’.”

That celebrity, provoking ubiquitous imitation with little under-
standing of underlying concepts, caused Weingart's work o fall
out of favor among some designers and academics. It even made

him lose interest in further development of signature innovations,

as he voiced disdain for those he calls “criminalistic copy mon-

keys.” “It was never my intention to create a commercial ‘style’,”

he observes dryly. He cringed as he saw students leave Basel and
misuse things like his stretched-out letter spacing. As a result, in

the mid-'70s he overhauled his teaching approach to focus on

basic problems and principles—many based on traditional Swiss

typography—from which students are pushcd to develop their

This page: Welngart in the Typeshiop. Basel School of Deslgn, mid 1980s.

Rlght: Kunstkredit 1982/1983. Poster commissioned by the city of Basel,
1983. World Format: 35%/s X 50%/s
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Wolfgang Weingart

own forms of expression. The Swiss approach, or Internacional
Style, evolved from the traditions of the Bauhaus, the New
Typography of the 19201 and '30s and deSujl. Using right-angle
emphasis, practitioners like Ruder and Hofmann combined sans
serif type with phorography on underlying grids. Weingart
accepts that as a design basis and then busts through those
mattixes: *l like to fighr against the sriffness of Swiss typog-
raphy.” he says. He challenges srudents to do likewise. "It’s
important that school’ maintains its experimental character,” he
emphasizes. “We need to give students every opportunity to
independently develop ideas and learn how to apply them.”

His method of problem solving is as simple as the resules are
visually complex. Weingart explains: “Typography is a
eriangular relationship between design ideas, typographic
elements and printing rechniques, cach of which must
succeed.” By varying the way typographic materials
are used according to the ideas and techniques
required by the problem, he aims to extend
the fexibility of how type functions while
still retaining meaning. When done suc-
cessfully, the results push forward, free
of trends in advertising or design.

“ltis type that is neutral, comparable

in a visual sense to pure mathematical
exercises,” he says.

Like many highly intelligent people,
Weingart is a jumble of paradoxes. The
foundation for his breakthrough thinking
lies in the anachronistic system of lead type
and the point and pica system. He has never
designed a typeface and sees no need to do so. He is

bemused as he recalls meering some renowned American
typographers, salling them “fashion characters” who equate
great work to the number of fonts employed. “I don't have the
need for many typefaces. Berthold’s Akzidenz Grotesk 1s my
favorite because it’s a licele bicugly. It has character and is
monumental, strong and direct,” he argues. “After o0 years,
Frutiger's Univers was a revolution...all the differenc weights:
how you could mix things and everything lined up. It is incred-
ible but it’s too slicky for me.” Yet, Weingarc separates that per-
sonal view—and his classroom practices—from swudents’ other
interests in type. “Some of the Emigre faces are wonderful,” he
allows. “They have humor and fit very well into computer
composition.” He also voices a personal like for faces such as
Keedy Sans, but contends it’s a tricky typeface that should
only be used by its creator, Jeffery Keedy.

Perhaps most contradictory is reconciling Weingart’s distrust of
computers with the historical driving interests behind his work.
He’s never focused on theory, preferring instead to dwell on
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practical exploration of available technology. Before compurers,
he originared the lagering and juxtaposing of Rlm positives to
form a darkroom fusion of typography and imagery. He loves to
experimenr with an old black-and-white Xerox® machine insert-
ing color tubes of red, green and blue. Even more simply, he
says "I can make with an old typewriter wonderful rechnology.”
He was among the first to fully embrace the notion of letters as
images in their own nght.

“Hle is one of the mosr creative typographers ever,” says Hofmann,
now living in Lucerne, Switzerland. "Since the beginning of
printing the relationship between lesterforms and image has
always presented a problem. With Weingart, no longer are
they painfully opposed forces. He treats rthem in the expres-
sion of uniry.”

Weingart's reluctance to use compurers is more of an
emotional response rhan thatof a technophobe.
“1 don't like com purers because I don't like
to live simulated life,” he sighs. “They're
inhuman, whether you're designing or
thinking. | like my scissors. I prefer
the pain of going inro the darkroom;
seeing how the image develops, how
to get the riming just right.” He
understands his studenrs’ need for
computer skills buc it makes it more
difficule to work with them. “They are
more inrerested in the result, than how
to get to the result. The process, rhe type-
seeting, the mixing of colors—everything is
hidden in cthe machine.” -

Scill, he accepts the inevitability of computers ar Basel.
He no longer insists pupils learn to set type by hand, for
instance. “The interesting thing about students today is that
more and more of these people look alike. They all have the
same insignias, the same tennis shoes, the same labels. It's sore
of like when you go to a military parade; every man looks the
same,” he says. “And when they design, they all work with the
same programs. Thac's the problem with computers—the
potential for everyone’s work to look alike.”
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Y Wolfgang Weingart

As he walks around Basel, he is clearly dismayed by the increas-
ing internationalism of the place; the growing number of
McDonald's outlets, local embrace of Brooklyn hip-hop culture
and Day-Glo® graffiti splashed on the city's historic landmarks.
One of the most poignant passages in Typograply is utled:
“Sometimes I wish [ lived in the 18th Century.” Weingart does
his best to replicate it. He doesn't drive, preferring his bike or
the tram instead. He and his wife live in a .400-ycar-old top-
floor apartment, nestled between the Basel Music Academy
and St. Leonhard's church. Even in mid-winter, windows are
kept wide open in his book-filled rooms, infusing cthem with
church bells and chimney scents. He shows little enthusiasm
for the consumer conceits around him: One of his only indul-
gences are large recls of taped classical music, now nearly impos-
sible to find. He's worn the same weathered raincoat for two
decades; the chocolate suede lace-ups he favors arc ten years
old. Weingart's round face makes him look much younger than
his years and former students can rese assured that the way they
remember him is still incace: His white long-sleeved shirts swim
around his wrists, cuffs unburtoned, his bangs fall in an asym-
metrical sweep across his cyes. Gone are the carlier teaching
days when many of his students were closer in age and became
peers who shared a beer ora meal after class. Now he is happier
to go across to Germany, shopping bags stuffiedinto his brief-
case, to the small border shopkeepers whose red wines and meats
he prefers before heading home to his own kitchen, where
cooking is self-described “daily therapy.™ As the only child of
two doctors who traveled frequently—and who later divorced—
learning to cook for himself became an early badge of indcpen-
dence. That trait would inform development through the rese
of his life. After discovering Swiss typography from a friend in
Srutegart, he came to Basel in 1964 to study with Ruder and
Hofmann, only to be thrown out of Ruder's class and ro have
Hofmann leave shortly chereafter for a teaching stint in India.
He became sclf-taught, a process of reinvention that continues.

Whether he stays or not ar Basel, he remains supporrive of the
program as it grapples with 1ts own rransformation challenges.
“The basics of honest thinking are still here. The ralent and
commitment of the teachers remain. Even though some of the
carly pillars are gone, thcir values have been institutionalized,”
he pauses, reflecting onc recent snowy evening, washing vegera-
bles as twilight darkens his kitchen window. “Now we necd to

This page: Logo for a book title, 1996.

MC itions. The letter M 3s a thi i lonal obfect,
photographically interpreted, 1965-19637.

Right: Oriental Village. Linocut, 1961.

What would be my favorite thing to do tomorrow... Hand-composed metal
type and bent lead rules, printed letterpress, 1969.

peri with readabil h hi ipulations in film, 1976.
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Wolfgang Weingart

create a repuzarion that is as srrong in rechnology as it
is 1n typography. We just have to find rhe nght person ro
combine those efforts and when we do. it will be an acadent
Just as 1t was with Ruder, Hofmann and me.”

Left Sketch for poster Kunsthredit 1977/1978 1978

Schreibkunat [The Art of Writing} Poster commissioned by the
Kunstgewerbemuseum Zirich, 1981 World Format 35%s x 503/

Da3 Schwalzer Plakst (The Swiss Poster] Poster commissioned by
the Gewerbamuseum Basel, 1983 World Format 50%/a x J5%fg

This pege New York Collage, 1975
Untitled. Watercalor. 1960
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